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Your Shipping Risks 
with 


W rex you use Gaylord Protective Packaging, 
you know that your product is receiving special 
protection against the hazards of shipping. This 
extra protection is your insurance against annoy- 


ing damage and the loss of customer goodwill. 


To put Gaylord Protective Packaging to work for 


you just call the nearest Gaylord sales office. 


GAYLORD CONTAINER CORPORATION, General Offices: ST. LOUIS 


* Chicago + S¢ sco + > + New Orleans + Jersey City + Seattle 


CORRUGATED AND SOLID FIBRE BOXES @ : 
FOLDING CARTONS @ Columbus + Fort Worth «+ f * Cincinnati + Dallas «+ Des Moines * Oklahoma City 

Greenville + Portland + St Louis * San Antonio + Memphis + Kansas City + Bogalusa 

KRAFT GROCERY BAGS AND SACKS @ Milwaukee + Chattanooga » Weslaco » New Haven + Appleton + Hickory + Greensboro 


KRAFT PAPER AND SPECIALTIES @ Sumter + Jackson * Miami *» Omaha + Mobile + Philadelphia + Little Rock + Charlotte 


* Houston + + Minneapolis + Detroit + Jacksonville 


Mill Put Vater St. 3 Y we tions $3.0 
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a SALES FACTOR 


BURNS 


PLATE 
MILLS 


14 and No. 15 is the ‘ 4 earn you a wider 
BURNS- developed profit-margin 


Compactor for reducing 


ARERR IY TT 
ected 


ie etme ttle Ib eS DNs Net tetcn Pa 


ie 


Sem y 


chaff and thoroughly F 
mixing the ground cof- , : YOUR RESTAURANT AND INSTITU- 
fee. Stays mixed during : TIONAL TRADE predominantly favors 
packing and consumer : ie 2 plate-mill grinds for urn and vacuum pot. In 
use . . . assuring greater — Lame j iin this field, price is more important than “roll- 
uniformity in the brew. cut appearance” of the ground goods. 
BURNS Plate Mills handle these bulk 
grinds for you on such a marked economy 
basis—including the initial equipment outlay 
No. 14 COMPACTOR MILL : . 
Conatite G0bGNt: th. om and rockbottom cost of operation and main- 
hr. on fine grinds; 1000- tenance—that you still have the greatest pos- 
1200 Ib. on coarser work. sible leeway for competitive pricing. 

Yet there’s nothing cheap about the quality 

of BURNS Plate Mill performance. Over 
three-quarters of a century’s pioneering in 
coffee-processing equipment design, is reflected 
in BURNS machines. In efficiency, these 
Plate Mills are comparable to the BURNS 
“Thermalo” roasters, which have established 
the world’s highest coffee-roasting standards. 
BURNS Plate Mill’s popularity as a money- 
maker is solid among packers who cater to 
even the most discriminating restaurant and 
Ne. 15 COMPACTOR MILL institutional markets. 
Capacity 300-600 Ib. per hr. Incidentally, the BURNS Plate Mill’s ex- 
ceptional’y wide range of accurate adjust- 
ments enables it also to turn out coarser grinds 
of acceptable quality. 











No. 12 PLATE MILL 


Capacity up to 500 Ib. per hr. Write for descriptive bulletins 


on these long-lived machines 
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(aes OF TEA ANO COFFEE * ROASTING COCOA BEANS + MAKING PEANUT BUTTE 
llth AVENUE AT 43rd STREET . NEW YORK 18, N. Y. 








When Ot WEUS burqlas mask 


they 


As an experienced coffee roaster, 
you know there is no more insidious 
thief than air. 


Air robs your coffee of its most 


precious quality —delicate aroma. 


The one sure way to stop this loss 
is to lock out the thief by switching 
to vacuum-pack Canco containers 

the can with the key! 


Safeguard your coffee (and your 


reputation) by adopting this really 


modern method of coffee packaging 


Besides the protection give 


your coffee’s flavor, they are also 


so much easier to fill, close, store 


and display 

You will have no breakage or loss 
in packing and transit 

Also Canco’s superior lithography 
shows off your brand label to at 
tractive advantage. 

Switch to Canco’s vacuum-pack 

your many new customers will 


make you glad you did! 


S Ht cant- get stale 
when tts vacuum-packed tn cans 
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ow to turn BLACK PEPPER 


«» GOLD 


Black Pepper... Norda’s Black Thoughtfully prepared from the 
Pepper, will help you turn your very best East Indian pepper plants, 











products into gold, customer's cash Norda’s Black Pepper will give your 
... because Norda’s Oleo Resin specialties that spicy sharpness that 
Black Pepper is the seasoning that turns tasters into customers and cus- 
sells fine products, tomers into profits. 


Use Norda Black Pepper Resin and these other 


quality Oleo Resins in your fine products: 


Oleo Resin Capsicum N. F. (African) 
Extracted from Nigerian Peppers 


Oleo Resin Capsicum (Special Blend) 
Nes oa Raa se eaten eek Superb in Bite and Color 


Oleo Resin Red Pepper (American Capsicum) 
a Adana at ska Slaten Se Mild in Bite, deep in Color 


Oleo Resin Ginger N. F. 
Aaa Bae as Baa ees rare neue a aencnTs Standard N. F. Grade 


Oleo Resin Ginger (Extra) 
Beautiful Bouquet 


Pure Jamaica Ginger 


Standard 


Oleo Resin Black Pepper 


For products that sell, and sell again, 
remember the name... NORDA, 


Send for catalogue, prices, and full information 








about Norda Essential Oils, Aromatic Chemicals, 
and Flavor Bases ... send for them today. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y 


CHICAGO - LOS ANGELES + ST. PAUL *- MONTREAL + TORONTO + HAVANA 
MEXICO CITY + LONDON «+ PARIS 
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When a Gair-Reynolds foil package is 
displayed on the dealer's counter, 
showcase, shelf or in the window, a 
sensational sales impact is automati- 
cally created. In many instances sales 
have doubled and tripled through the 
persuasive influence of these brilliant, 


multi-color foil cartons. 


Speed up your sales...jump ahead of 
competition...step up the prestige of 
your products...with FOIL CARTONS. 


Write for 
samples and information. 
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bm 
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ROBERT GAIR COMPANY, INC. 


NEW YORK TORONTO 


FOLDING CARTONS ° SHIPPING CONTAINERS 
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Now more than ever 


it is time to save with 
PORTUGUESE WEST AFRICANS & fi 


NOVO REDONDO + AMBOIM © LIBOLO © AMBRIZ * ENCOGE © CAZENGO 


THEY ARE SWEET 


and they will bring down 
the cost of your blends. 


The quality 
is inspected by 


Junta oe Exportacio oo Caré Covonit 


Head Office: 
Rua Augusta 27, Lisboa, Portugal 


Branches: Cabo-Verde © S. Tomé @ Angola 4. 
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Bros., Inc., 76 Ninth Ave., New 


10 REGIGNAL ROASTING PLANT 


“The Case for the Regional Roasting 
Plant title of new four-page 
two-color folder issue Jabez Burns & 
Sons, . llth Avenue at 43rd Street 
New York 1 N. Y The folder dis 
cusses advantages of plant decentrali 
zation in the coffee field and describes the 
various types of regional roasting plants 
which can » set up to meet different 
needs—from the one-man-operated plant 
to the three-unit roaster battery plant 


1 SEALING TEXTBOOK 
This little textbook on the sealing of cor 
tugated and solid fiber containers has four 
chapters: 1. Adhesives—Hand Sealing and 
Automatic Sealing Gummed Paper Tape 
3. Metal Stitches and Staples; 4. Metal 
The 36-page book is avail 
the Robert Gair ¢ Inc 
York 17, N. Y 


Straps or Wire 


PACKAGING MACHINERY 
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106 Water St., New York 5, 
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Factors in today’s coffee picture 


MARTINS PARREIRA, President 


Associacoa Commercial de Santos 


(considered as out of the market), an aggregate of arour 
24,000,000 bags for June 40th, 1946 
Notwithstanding, prices kept on the rise, without art: 
fices, the average quotation tn the market of Santos, hav 
ing by February 26th, 1947, reached a price equivalent to 
28.84 cents a pound placed in New York. At the 
time, and this has been repeated recently, sales were being 
made in New York on the Exchange of equal coffee at 
he rise in coffee prices has been loping 3.80 cents or almost five cents under our own market 
| 1946 ceilings, which for some years suc It was then that, by secret agreements surpluses ot 
holding ck the initial tendenc The shat Army purchased cottee were reverted to civilian onsum} 
tion, having been sold at three cents a pound less than the 
ilready low quotation ruling in New York The effect 
on the coffee world was the same as the A-bomb on Hiri 
shima. Quotations tumbled, falling from April to August 
about cight cents a pound in New York, or about 


$10.00 a bag 


Stock liquidations 


coiling The potential devaluation this caused to Braziliat STOCKS 


cents ' was almost incalculable, and tremendous losses were sut 
from Decem f fered by producers and tri s, forcing almost ruinous 
June LO-4 liquidations of stocks and of positions in_ futures It 
we exported 6,943,78 should be noted, without considering the 400,000 
vs to the same destination donated by Brazil to the war effort, that the sales giving 
Alceu Martins Parreira rise to the Army surpluses were favored by bonifications 
mid-1946, ¢ in cheap DNC coffees, on condition that the goods wert 
were acted or t rces-—the increase 1 to be used exclusively by the Armed Forces of the Unitec 
from inflatior ind States 
Let us consider now the rise in prices at the 
1949 which led to the Congressional Investigation 
After the great shock of the first half of 1947 
ifter overcoming the dithculties arising from internal 
manipulations in the first half of 1949 quotations became 
stabilized, with a cautious fecling from operators in view 
Average underpricing of the prospects tor a large crop tor 1950 Sl 
hetween these two figures Icads 1 What followed ts in the minds of us all. The out 
of the crop of 1949-50 showed alarming shrinkages 
the rains began to delay, seriously threatening the volume 
expected from the new crop. At this time, our © arsenals 
(also called warehouses) which constituted th 
weapons of internal and foreign use were 
ied. With the crop under harvest failing, ind 


‘ 


, 
he expectation of reductions in the following season 


narket took an irresistible impulse upwards, at first loca 
in the last months of the year, in the 
those “Brazilian interests” whi 
n heavily defeated in 1947 and 1949, begar 
ottees 1 he New York Exchange, feeling sure tl 
| made, and that the opportunity 
irrived to recuperate the losses of the previous 
Quotations thet is follows of 


x 


n New York 
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Santos 1949. Contract ‘¢ 
Average of months: quoted equivalent to price placed in New 


York, 33.70 cents per lb. 


Exchange September, 


Contract “D 

Average for same months: 26.42 
in New York: 7.28 a. Ib., 
about Cr$200.00 
October 


quoted equivalent to price placed n 


New York Exchange 
Santos i 


corresponding to 
cents a Ib 
Under price ents or $9.50 a bag 
In cruzeiros 
Aver 
New 


Santos Exchange 1949. Contract ‘‘¢ 
months 


cents a ib 


Comparisons 
Contract “D 

Average for months 

New York 11.07 cents a Ib 


Cr$300.00 


New Y 
Santos (¢ 
Und e if 


In cruzeiros, about 


tk Exchange corresponding to 


38.33 cents a Ib 


sam 
or $14.60 
a comparison, let us American Car 
quoted in the U_S 


it $1,40¢ 


| iMagine an 
at $2,000, but being sold in Brazil freely 
Would Americans, including the investigators at 
Washingt if resist 

The suddes 


the chance to buy the car in Brazil ? 


rise toward end of 1949 revealed the follow 
Sellers on the Exchange not only refused to 


rts from Brazil on the reductions in crops and in 


“Threat of coffee shortage 


By ANGUS MACKEY, President, 


Ed.) 
United States or 


of a cotfee shortage in the 


so-called ‘‘statistical shortage’ is definitely over 


more coffee in the producing countries than ap 
Our 


1,500,000 bags, or 


arlier statistics country has received ad 


Brazil stating that more than 


present crop in the leading coffee growing state 


is still in interior warehouses 


ation 1s Clear More cottee trom past crops re 


the interior than was reported and is 


showin now in the shipments. It has been mixed with 


1949-50 crop and passed off as new crop coffee 


the high percentage of the present crop 
10r warehouses as the crop year ends, June 30th 
on June 30th, Brazil will have a surplus ot 


5,000,000 bags, as the new crop, estimated at 15,500,000 


DAY 


s, Starts to market on July Ist 
reason for this backing up ot supplies in. the 


ee producing country ts consumer resistance to 


prices. In the first four months of this year 


exported to world markets only 925,000 bags of cot 


monthiv. In the similar four months a ago the 


was 1,600,000 bags 


year 
Despite these curtailed ship 
had 4 


100,000 Days, or | per cent more inventory than on Janu 


ments, roasters in the United States, on April Ist 


drop in shipments and the higher inventories account 


ably greater tonnage loss than the temporary 


consumers stocked 1,000,000 bags as a hedge 
Fall 


concermm over 


wher 


igher prices last 


evidence of recent developments came 


to light in Brazil (last month) when the cottee growers of 
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estimates, but also thought that the cruzeiro would follow 
the fate of sterling, devaluing in terms of American dollars, 
so that regardless of the statistical position, they could buy 
more Wall Street and nearby 


points were selling with open hand, as though they were 


coffee with fewer dollars 
producing more cotfee than the planters themselves and 
were ensured against climate hazards 

However, the firm attitude of the government ot Brazil in 
maintaining the cruzeiro at dollar parity, of which they only 
became convinced after the presidential declaration in Santos, 
on October 15th, frustrated their plans, obliging them to 
a market devoid of sellers 


scrambl« These oper 


to buy in 
ators, then, and these only, forced the spectacular rise which 
but 


we then witnessed on the New York Exchange, which 


ifter all was nothing other than the equalizing, at long last, 
of New York quotations with prices in ports of shipment 


Those who retarded the rise, and thus made it sudden and 


violent, need not be pointed out and punished, as they have 
already received the only punishment that can be meted out in 
And they did pay in 


such cases: they lost and they paid 


4 sporting spirit, thus affording to the New York Exchange 
I I S 


(¢ tt e6 r SO) 


is over — Angus Mackey 


Angus Mackey & Co., Inc. 


Sao Paulo appealed to the government for price support 
Brazil 


people who heretofore had not even a remote connection 


Speculation in coffee is rampant in even among 
with the coffee business. The situation there ts comparable to 
the 1929 stock market here 
has carried over into the 
The Gillettec 


stated that 33 per cent of the 


The speculation by the Bra 
New York Cof 


Committee recently 


zilian cottee trade 
fee & Sugar Exchange 
long” position in the market 


here was held by one Brazilian concern The committee re 


ferred to the Brazilian operations as manipulation. I ests 


mate that 50 per cent of the “open” positions today is 
Brazilian-owned 

The high prices for coffee first developed last Fall when 
the prospects were that Brazil would fall short by three to 
six million bags in meeting world market needs this season 
Prices spiraled from 25 cents to 5O cents a pound for Bra 


zilian green cottee 
Producers have choice 


With the 


structure is inevitable, but the longer it is delayed by the ill 


changing statistical outlook, a decline in the price 
advised Brazil support buying the longer it will be before 
the hard-won gains in consumption through years of promo 
tion to make the product more than just a breakfast drink 
irc restored 

Producing countries now have a choiwe: Either of seeking 
higher prices and consequent smaller consumption or greater 
consumption at lower prices. At present prices, a loss of 
1,000,000 bays, or 20 per cent in consumption in the United 
States alone, is indicated 
Brazil and 


ill other producing countries, but they are holding prices to 


We have always advocated a good price tor 


the disadvantage of the entire coffee industry. If they con 


tinue in this short-sighted policy, it will only work to the 
| 


detriment of future business when Brazil can expect normal 


crops again 





Coffee and Tea 


SURVEY 


Premium 


REPORT 


First of three articles — in this issue — on the survey results 


Premiums are used to promote coffee and tea by more 
than half of the packers and distributors of these products 
in the United States 

This is 
Coffee 


ation as a 


indicated by the first national 


conducted by this publi 


one of the facts 


Tea 


service 


Premium Survey 


to the 


ind 
industries it covers 

A shade more than 54 per cent of the coffee and tea firms 
employ premium technique, the revealed 


The 
tapped 


survey 


survey also disclosed a premium potential, as yet un 


imong coffee and tea distributors who do not us¢ 


premiums now Survey responses indicate that in many in 


stances non-use of premiums is based on outmoded ideas or 


on lack ot knowledge of premium techniques 


Survey questionnaires went to all types of coffee and tea 


listributors—-national and regional packers, packers special 


izimy in the estaurant trade wagon route operators 


More than 75 per cent ot the survey responses came trom 


regular coffee and tea distributors slightly less than 14 pet 


ent were from firms catering to the restaurant trade, a little 


inder 11 per 
Cotte 


cent trom wagon route oper ators 
and tea companies which specialize in the restau 
trade or by 


Most of 


noting on the survey questionnaires that they did not 


ire not considered, by the premium 


users ot these com 


} remiums 


miums onsidered it sufficient explanation to write 


service only restaurants ( ind institutions, of 


Vivyorous enough to suy 
Ove rhauling 


however 


tht well undergo some 


houses selling to. the SETVICE 


emiums, the survey revealed most of 


premiums af used as 


iso aims premium 


prices to our stores so that they could meet the prices being 


named by the big cooperatives and in doing this we 
have had, as you can easily realize, no long profit to buy 
premiums with 

The 


by the packer who notes on his questionnaire, 


same attitude, with a wry current touch, is expressed 
You must be 
kidding, asking us if we give premiums with these high 
prices of coftec 

Both these 


suggestion that they drop their advertising 


shocked at 
They probably 


firms would, without doubt, be any 


consider their advertising budgets essential for holding 


They do not, however, see 
] 


and 


volume and building new sales 
that premium use 1s part ot advertising and promotion 
should be in the same light 


considered as a cost 


Costs negligible 


They also do not realize that many of the premium offers 
One 


noted for his premium promotions, replied to the 


by coffee and tea firms are self-liquidating packer 
survey 
question on budgets that his premium investigation was zero 
or very negligible This response was not uncommon 


Development of the premium technique, it is clear from 

the survey, has been markedly uneven among cottes 

firms 
On 


} cemiums 


the one hand, there ts the majority which docs use 


This includes most of the national packers, many 
t 


of the regional roasters and a large number of smaller com 


Miss Jean Conklin, superintendent of the Gillette Hospital, shows 
patients James Kellen and Robert Obbarius the television set award 
ed to the hospital in a Flame Room Coffee offer. Through its stair 
way to Stardom radio program on WCCO, the McGarvey Coffee 
has given nine television sets to organizations, clubs and 
Sets are awarded on the basis of proof-of 
the groups participating 


INDUSTRIES 


Co., Inc 
in this area 
collected by 


COFFEE 


nstitutions 
each of 


AND 


purchase stickers 


TEA 
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What premium items have coffee and tea distributors offered ? 


These, in alphabetical order, are the premiums offer While response to the survey questionnaire 
ed during the past year by coffee and tea distributors ceptionally good, it was not, of course, all-inclusive 
to promote their brands, as revealed by the first Na This list, while representative, cannot be taken 


tional Coffee and Tea Premium Survey, conducted by index to all premium items offered by coffee 


this publication as a service to the industries it covers firms during the past year 


aluminum utensils cottee makers kitchen tool sets salt-pepper shakers 
appliances, electri coffee measures knives (cake, kitchen saws, kitchen 


aprons coffee mugs snack, steak) seeds 


cotte wing s 

baby bath coffee urns lunch boxes o ing kit 
oO , silverwé 

ball point pens COSMELICS leather goods ieee 

stationery 


r _ mirrors é 

bedspre ads crocke ry stoc kings 

blank list mittens 

WaNKEets dishes = 

book MIX€ts tablecloths 

LOOKS : 

bowl covers CAEN ovenware tablewear stainless 
glasses steel) 
pillow Cases 


baseball game tickets Cream-sugar sets 


bowls 

glassware teaspoons 

brushes : pillows 

greeting cards tea pots, kettles 
pitchers 


hand trucks plants television sets 


cake servers 
can openers t 

hangers iaiiouess tinware 
carving sets i é CWe setae 


r b 
chinaware ironing boards raincapes rows 
is 
Christmas wrappings ironing pads refrigerator bags trays, ash 


cleaning paper irons, electric refrigerator dishes trays, serving 


clocks (alarm, wall) jugs, crocks rubberwear 


coffee dispense rs jewelry rugs waste baskets 


On the other hand, there is the large segment which does _ presented elsewhere on these pages 
not use premiums, but for reasons which suggest that onc Some of the more energetic distributors rely heavily on 
they know some of the basic facts, many of these distributors contests to boost volume within specific periods. A number 


might decide to take advantage of this promotion method of the contests run during the past year were consumer com 


This situation will be reflected in premium 
future issues of Coffee and Tea Industries (The Spice Mill) prizes and promotion 
The articles will be of two kinds—advanced material for the A few were incentive contests for salesmen 
in prizes to salesmen for top 


articles in petitions, with considerable amounts of money invested in 


One national 


coffee and tea premium buyer with considerable experience organization awarded $50,000 
in this field, and basic articles on what premium promotion ping quotas 
Stores were the focal point of a third group of contests 
One tea firm offered hand trucks to grocers who purchased 
piven quantities An important cottec packer, as a matter of 
Most frequent offer : 
standing policy, encourages its salesmen to cooperate with the 


s, what it does, how to use it for the non-user and the neo 


phyte 


that 


Survey responses show that more coffee and tea companies — grocer in setting up store contests for housewife customers 


chose silverware for premium promotions than any other The format of most of the consumer contests 1s the “best 


tem. In many instances, the offers were part of continuous — statement accompanied by proof of purchase’’ type of compe 


coupon deals allowing the housewife to add to her silver tition. This basic form was varied in some instances. but 


ware set indefinitely only on the best-statement feature. For virtually all of them, 


Coffee makers ranked t in popularity. All kinds of proof of purchase was required 
brewing devices were offered, in luding automatic electric : ; 
brewers. One successful promotion offered a glass coffee Contest prizes 
maker at half the retail price with onc pound of the distri The prizes offered, ranging trom autos to free pounds of 
coftec coffee, included dish washers, television sets, vacuum cleaners 
In addition to these twe other items among the washing machines, refrigerators, coffee makers, gas ranges 
15. in order of chor last ear | the coffee and tea ind carving sets 
were In general, responses to th rst National Cotfee and Tea 
ispoons, aluminun ensils iprons towels, glasses Premium survey confirmed that premiums are now a vital 


glassware, ironing pads and covers, dishes, bow! covers promotion method in these industries The survey also re 
rware and rugs ealed that many coffee and tea dis itors, not premium 


ottec ‘ a isers now, are prol ably potential users, g » sound know 


the st edg remium methods 
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* Coffee and Lea Premium Survey Report 


Self-liquidating premiums lead 


Money return varies from dime to $5.00 but is usually 


25 cents. Packers use other types of premium deals, too. 


\ surprisingly large proportion of give-aways 
t : 


i pi 
ent—had the premium either inside the package or a 
tached to Items handled in this most direct of methods 
teaspoons and coffee measures 
rators, like many of the other coftec 
tea distributors, often em} loy premiums on a give-away 
well as a self-liquidating basis. For example, about 3 pet 
the give-away promotions noted in the survey 
ponses were from wagon route companies offering cus 


t 
tomers a bonus premium for bringing in new customers 


Also in the give-away Category were instances of premium 
m offers | promotions ed at the retailer. designed to get him to 
the . } 
in a more adequate stock 

offers noted 


vory The other 32 per the Delivering the premium 


offers were vive-away of various types } 
Sid Among the self-liquidating offers, the amount of money to 
Ot the self-liquidating promotions the familiar offer call : 
be returned with the proof of purchase had an astonishing 
the Consumer to return a given sum of money with rT} ' * : 
; range The low was ten cents, the high $5.00, and they 
pur hase was easily the most frequent About 69 5 \ 
i hit almost all stops in between 
the promotions were of this type ; 
About one-fourth of these promotions called tor the 
cals accounted for more than 13 per cent I ; : ; 
: : ' , turn of 25 cents with the proot of purchase. Not far b 
y or partly self-liquidating promotions. A no I t 
set-up is th haste ak arta ala cepted, rather hind in frequency were the 50-cent offers, comprising about 
1 epor. ‘ ' } 
$5.00 in one instance at one-half the <I per cent of the category One dollar promotions loomed 
' 
urprising! strong, representing more than per nt of 
with the purchase of a package ot the SUE PES y t os t cen 
; promotions 


I 
Other amounts whirh cu with fair frequency w 


these 


Coupon deals ) cents, 75 


ls. calling for the return oupons found it Cotfee and tea packers deliver premiums to their cus 
tomers in various ways, but the most popular ts via the mails 
I 

it of 


wkage along with money, com rised more that 
the self-liquidating promotions Thes« pre About 30 per cent of the firms replying to this section ot 


' , the survey noted that they use the mails, either from thet 


rations are usu, un on a continuous Dasis and 
widely in scope rT. mo entered own plant or direct from the premium supplier 


ilverware, another Only a little less popular t per cent of these packers 


rsonal 





promotions 
oft: 
of cou 
away oft 
ous prem 
without mone 
promot 


ption | ans 


rive- away 


A Grand Union routeman in action. The company makes available 
: an attractive premium to follow the initial order. Then customer gets 
assortment of premium items thrift credits through purchases for other premiums. 
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said they use it—1is distribution of the premiums over the 
grocery counter. 

About 21 per cent of the distributors noted that they get 
the premium to the customer via their own trucks. These 
firms were all wagon route operators. 

Distribution of the premium right inside the package, or 
strapped to it, is employed with considerable frequency, as 
has been noted. About 13 per cent of the firms replying to 
this part of the survey have used this method. 

Other coffee and tea firms work through redemption plans 
which maintain stores, or they have set up their own re- 
demption departments at their plants 

A number of the firms replying to the survey indicated 
that they use more than one delivery method. Some com- 
panies, for example, sell their products via wagon route oper 
ations and also through grocery stores, and premiums are 
handled differently in each operation 

These facts on types of coffee and tea prem'um offers 
money returns required and methods of premium delivery 
should be particularly useful as frames of reference for coffee 
and tea companies planning other premium offers in the 
future It always helps, even if it is not considered as a 


precedent, to know what the other fellow does 


Savs more premium exhibits 
than ever before will be 
shown at fall Exposition 
The Premium & Ad Specialists Exposition is set to be 
held at the 7ist Regiment Armory, 34th Park 


Avenue, New York City, the week of October 2nd to 6th, 


according to Arthur Tarshis, show manager and _ president 


Street and 


of Expositions for Trades, Inc 
This 


premium industry 


exposition will establish a new record for the 


Over 150 companies from 14 states have 
already reserved exhibit space and facilities have been pro 

Mr. Tarshis said 
] 


all available exhibit space will be sold long before the doors 


vided for 250 exhibitors, an all time high 


of the show are open 


Heightened interest 
The heightened interest in premiums this year is reflect 
ing itself not only in the desire on the part of producers ot 
premium products to show their products, but also in the 
steadily increasing interest on the part Of users of premium 
products in practically all industries,’ he pointed out All 
lead 


and it is expected that the 


branches of the food industry in the use of premium 


goods as a sales stimulant 


premium industry as such will reach the billion dollar figure 
this year 
As in previous years, this exposition 1s being sponsored 


Association of America, of 


The 
York 


Advertising 
Davidson, of 
The New 


by the Premium 
which John M 


Co., 1s president 


Colgate-Palmolive-Peet 
Premium Club ts co 
sponsoring the event 

Complimentary trade guest tickets to all buyers of premium 
said Mr Coffee 


and tea distributors desiring to attend the exposition can 


products will shortly be available, Tarshis 


obtain these tickets by writing to the Premium Service De 


partment, Coffee and Tea Industries, 106 Water Street, New 


York, N.Y 
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WASHINGTON FORGE 
CUTLERY now available 


for Premium and Pro- 


motional use. 


This 260 3 piece 
carving set com- 
bines quality, look 
value and 
appeal. Blades of 
hardened and 
tempered stainless 
with full 
mirror finish. 
Packed in gift box 


at amazingly low 


style 


steel 


price. 


This and other combination sets as well as 
individual implements are now available to 
you at remarkably low prices through a 
dependable COAST to 
COAST sales and consulting service. 


and convenient 

The acceptability of Washington Forge 
products by the American housewife is defi- 
Over 1,000,000 women se- 


lected and purchased Washington Forge cut- 


nitely proved. 


lery last year. 





COLLINS, GROTH & JOHNSON 
1355 Market St., San Francisec 
656 South Los Angeles St 

Los Angeles 


V. H. WORMAN & ASSOCIATES 


2223 Lincoin St., Evanston, tll 


; MCKINNEY DISTRIBUTING CO. 
fice. 900 Metropolitan Life Bidg 
Minneapolis, Minn 


£. W. EAST 
524 Tussing Bidg 
Mich 


HOWARD MURPHY 
130 West 42nd St 
New York 18. N. Y 


For complete in- 
formation, contact 


our nearest sales of- 


Lansing 7 
General Sales Office 
230 Fifth Ave., New York 1, N.Y 
Factory: Englishtown, N. J 











Premium promotions 
by coffee and tea distributors 


American Coffee Co. 


UPONS 


yy COUpor ind 


American Stores Co., 
iblev t, $10 trade 
blank 


st statement on form 


f d pla 


Oour-pre nA’ piate 


nad 1 nt 
if ct 


Amred Products Co., Amr« 


ih Wisi with | rohas 


American Tea & Coffee Co., Inc., American A 


h Market Cott 


4 P1Eece 
ish prizes 


with proot ot purchase 
Cotte 


$3.98 13 


set v proot 


1 Vanil 


C. W. Antrim & Sons, Old Mansion ¢ 


mea 1 instruction 


chas 
Arnold & Aborn, In« 


spoons with each packas 
Batterton Coffee Co., Roya 
Fins 
ith towel for QO cou 
Blue Plate Foods, Inc., C 


ttyy roof of 4 


Brownell & Field Co., 


i ( i 


Browning and Baines, Hy; 


Bursley & Co., Cott 


Certified Brands, Inc 


Commercial Coffee Co., H 


Community Coffee 


tt 


\ L] 
Hook! 


Mills, Co 


Consolidated Grocers Corp., ( 


Cook Coffee Co., Cottec 


ing a new customer 


16 


with purch 


The lady is about to win a prize. J. A. Folger & Co. takes its Coffee 
Quiz to the housewife's door in this promotion 


Duncan Coffee Co., Admiration Cottee, coffee-maker 


it half price anc flee free; glass jug with one pound 


purchase; refrigerator ater ji 
h one pound purchase ; 


ir with similar purchase; 


ivory cot auto, 


dishwasher, television t, seven six-months supply ot 


otter with 


best entries in, ‘secret ingredient’ contest, 


proof of purchase; hurricane-lamp salt and pepper shakers 
for ) 


oupon and 20 cents 


Albert Ehlers, Inc., Ehlers Cotfee, three-piece setting 


proot ot } and 50 


i 
every pac kage 


stainless steel tableware urchase cents, 


Ehlers 


Fred Fear & Co., Burton's Vanilla Extract 


Tea, t aspoon in 


sli er, box 


Of ind 


p enc ents 
Federated Foods, Inc., Freshway Coffee, apron, coupon 


j ) nt 


Fleetwood Coffee Co., Fleetwood Coffee, silverware, 
and 4) cen 


Cotte 


roof of purchasc 
Fleming Coffee Co., 


bowl covers and 


trigerator bag, key strip cents; plastic house 


1 mitt of pur cents 


Cottee, 


proot hase id 25 


pe 
& Co., Folger 


initialed ball-point 
tri in XO cents; 14 


J. A. Folger 


greeting cards, last inch 


inwinding strip and 


Foltz Tea ard Coffee Co., Zodia 


cents 
Cottee, di plate 
lishes for three 


fou rT ot coupons 


OUuUDOT 
Ipo! } 


id S cents 
Food Fair Stores, Inc., baking dish, one-half retail price, 
1 } ise 

General Foods Corp., Bliss Coffee, five seed packets, 
Maxwell Cottee, Make-a-drum 
15 cents fork and 
25 cents; three plastic scoops, can strip and 25 


label 


roof oft purchase House 


can 


salad spoon, 


four initialed silver-plated spoons, and 50 


Maxwell House Tea, cameo brooch, boxtop and 


cents; ball-point pen and key ring, boxtop and 25 
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cents; Instant Maxwell House Coffee, four silver plated 
teaspoons tor jar label and 50 cents; handtruck for re 
tailers, specified amount ot purchases. 
General Grocer Co., Manhattan Coffee 
pan, 98 cents with purchase 
Grand Rapids Wholesale Grocery, Shurfinc 
Viking Coffee, plastic apron 


strainer sdUCce 
( ottee, 
coupons and 50 cents 

Grand Union Co., three coffees, glassware, one-half price 
with purchase 

Griggs, Cooper & Co., Home Brand Coffee, five-o 
glass, enclosed in can 

Martin L. Hall Co., Victor Tea, three -pattern silverwar 
oupons 

G. F. Heublein & Bro., Inc., A-1 Mustard, dessert dish 
with purchase 

H. G. Hill Stores, Inc., four cottees, prizes 


set, 


television 


vacuum cleaner, washers, coffee makers, refrigerator 


food orders, coffe in five 
label 
Hygrade Food Products Corp., Barrington Hall Instant 


Cotte 


afviny set Yas ranyve iuto 


contests, best sentence with bag or 


two-piece Carving set, two coupons and 75 cents 


coupons and 50 cents; four-piece place setting 
two coupons and $1.00, or eight coupons and cents; 
ind $1.00, of 
steak knives, 
oupons and $1.00, of eight coupons and 75 cents 


H. P. Lau Co., Milady Coffee 
and $1.49; coffee maker, four coupons and $1.95 


three piece kitchen tool set, two coupons 


eight coupons and 75 cents; three two 


coffee dispenser, tour 


oupons 


Thomas uF Lipton, Inc., Lipton’s Tea, Tea Bags snack 


knite, boxtop and 25 cents; Israel's declaration of inde 


pendence, boxtop and 50 cents 


McCormick & Co., Inc., McCormick's Tea, 
teapot, boxtop and $1.25 

Nash, Finch Co., Nash's Coffee, three piece silverplate 
purchase and 50 cents; two silver 
plate teaspoons, proof of purchase and 


Tea Bags, 


place setting, proot of 
25 cents; large 
cents; three small 


glass bowl, proof of purchase and 19 


glass bowls, proof of purchase and 19 cents 
Paxton & Gallagher Co., Butter-Nut Coffee, four rose 
bushes, proof of purchase and $1.00; three nylon stockings 
for label, or part of key strip, and $1.10; 18-tnch_ pe irl 
necklace for key strip or label and $1.00 
Ranney Davis Mercantile Co., Santa Fe Cotfee, plastic 
apron, 
Wm. B. Reily & Co., Inc., Luzianne Coffe 


Tea, glass casserole, three coupons and 59 cents; glass cup 


15 cents with proot of two-pound purchase 


Luzianne 


and saucer, enclosed in three-pound pail; can opener, three 


and 


UpONs 
cents 
Southland Coffee Co., Bailey's Supreme ¢ 


for two can strips and 75 


79 cents; bath towel, three coupons and 25 
varicty of merchandise, coupons 


book 


cents 


ee 
Southern Cooking, 

Standard Brands, 
and sugar set for inch of winding strip or ce 
kitchen carving 
and 


cottec 


Inc., Chase & Sanborn Coffee, cream 


rtificate ot 


guality” in can and $1.00 set for inch 


Instant 


label 


Tea, four silverplate teaspoons, box 


of winding strip or pan | front 60 cents 


Chase 


$1.00; Tender 


& Sanborn Cottec server, and 

Leat 

top and 50 cents 
Stop & Shop, Inc., Cotte: 


pound purchase 


SIX cut 


ovenware, cash with one 





AR ° 


Hobar, manufacturers 


HOB 


NOW 


Traveler, 


the Homemaker, Bride, Graduate, Student, 
offer 


HOME SPACE-SAVERS 
TRAVEL-AIDS 


of practical gifts for 
- HOBAR BLOUSE RACK 


their FAST-SELLING 


line of multiple hangers and other products, 


to HOUSE-TO-HOUSE OPERATORS, 


and 


TEA AND COFFEE MERCHANTS. 
HOBAR SLACK RACK 


HOBAR DRYER 


HOBAR SKIRT RACK 
HOBAR BLOUSE RACK 


HERE'S WHY HOBAR SPACE-SAVERS and TRAVEL- 
AIDS ARE SUCCESSFUL SALES GETTERS: 


Nationally advertised * 


Sold through leading 


Prices Fair-Traded °* 


stores * Companion 


items that give you a high average unit sale 
¢ Smart packaging for eye-appeal * Mer- 
chandise with gift-appeal for customer satis- 


faction. 


OTHER HOBAR PRODUCTS 


Clip-a-Grips 

Pearly Pins 

Everlast Clips 

Crysta Clear Clips 
Crysta Clear Clotheslines 


Pyromitts 

Baby's Blanket Grips 
Home & Office Secretary 
Chef's Favorite Potholders 


Luminous Night Table Cover 





HOBAR CO., 


INC. 


#600 HOBAR SKIRT RACK 
#500 HOBAR BLOUSE RACK 





MANUFACTURERS 


#235 HOBAR DRYER 208 Fifth Ave. °* 


New York 10, N. Y. 
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Using premiums to boost volume 


By HOWARD MURPHY, Premium Promotion Consultant 


buyers and managers of premium departments 


in the coffee and tea industry are as well equipped for the 


function as any group of buyers in the field possibly better 
advertised and distributed brands 


with well-statfed departments, 


The larger nationally 


ire set uf headed by 
enced executives qualified to 

proper premiums and 
executing the com 


mechanics of the pro 


a er 
Pp! ce 
{ 


not1or 
The success the dir 


1 
scilny needs 


( ompanics 


amplification, The absenc 


Hops’ or ‘‘duds”’ on tl 
of the nationally ady 


brands and the many, many 


outstanding hard-hitting pl 


mium promotions to their 


dit are in themselves in 

keen-thinking and solid reasoning by the planning 
and advertising agencies of this group ot premium 
have 


boards 


Private brands and sectional operators, too, 


creditable and highly effective performances 


users 
turned 
More suppliers are 


However, the picture is changing 


making their wares available for premium use, and more 


minded sales and advertising managers are using 


pre mium 


pr miun 


more premiums. Thus, competition within the 


business is as acute as trade competition is in getting a full 
share of the consumer's deflated buying dollar 
There are few salable commodities which can not employ 


premiums to stimulate sales:—and at the same time, the 


t 


greater majority of can be 


manufactured or 
adapted for sales energizing. One of the 
i applied premium pressure to bring increased 


nas 


items grown 


most successful 


nurserres 


business— and, in reverse, bulbs, seeds and shrubs have done 
rather well for themselves 


Both w ays 


yrery ' lye n ' 
Prem ns are Cefre:nly not 


: sure-cures) by any means, bu 
it is surprising how much they can affect normal production 
factory, bonuses help reduce waste 
field, 


For 


and distribution. In the 


and absenteeism and speed up production. In the 


prizes to your salesmen give the challenge to quotas 


the jobbers salesmen, incentives encourage extra efforts. At 


the retail counter, inducements to the dealers and their 


push” behind your 


clerks promote better displays and a 
product. And the premium offer to the ultimate consumer 
provides the final sales boost 


takes the 
leal (a premium sok 


classification of 
} 
i 


Usually the consumer premium 
a self-liquidator, an over-the-counter 
| 


gratis with the product), or a redemption coupon 

Self-liquidators may be offered through various advertising 

including counter display cards, take-home-coupons 

(very effective and inexpensive) and the especially produc 
tive package band or Outsert technique 

Easing the procurement side of the picture is the availability 

of an enormously wide range of items, many of which have 


already proved their worth as successful sales builders 


JUNE, 1950 


With such tremendous accessibility of suitable items, it 
would appear that the first consideration of a premium plan 
should be not selecting the premium but determining the 
immediate objective of the promotion, and secondly, w« rk 
ing out the policy to be adopted for holding and increasing 
the market which the premium will develop Then comes 
the question of how the premium ts to be 
embraces the timeliness of the offer, to whom it is to be made, 


pre mium 


ottered, which 


the media—and the actual selection of the 


Reverse procedure 
Frequently this procedure is reversed when a ‘hot’ item 
item. It 


is discovered; the plan is then built around the 
has been demonstrated beyond a doubt that the premium does 
NO] with the 
product 


kitchen knives do not 


to be “married” to or even ‘in athnity 


Scissors have helped sell a heap ot dog food, and 


have 


have to be used with food products 


only 

Most premiums are used to step up sales or to hold exist 
ing sales volume. There are many other reasons, of course 
such as meeting price slashing by competitors or by invading 
compet tion, introducing new brands, opening up new terri 
tories, ad infinitum 

Regardless of the objective, the integrity and reliability of 
the premium supplier is of paramount importance Your 
your company ts at 


that the 


investment—in fact, the 
stake. Be certain 


good quality, and that this quality will be maintained and 


reputation-—of 


and I do mean certamm, item is of 


delive rics will be made on schedule Product defic fencies OF 


delayed deliveries are mighty costly, and if those two factors 
are overlooked, your carefully planned program may boomer 
ang into a disastrous fiasco 

Unless you have a premium-minded advertising agency or 
have the facilities for research and testing, it ts wise to 
depend upon suppliers who are experienced it 
wrapping up” 
the promotion and also Select 
1 supplier with a conscience, one who is more interested in 


premium 
merchandising and have the ‘know-how’ for 
wrapping up” the premium. 


providing you with a premium to sell your product than 
merely in selling his own 
Tell your supplier 

Be frank and honest with your supplier. Give him your 
problem or outline your objective If he does not have the 
answer or the item, you can gamble that he will try to help 
you find it. Investigate your sources of supply to determine 
production capacities in case the offer “jumps over the moon. 

Cooperate with the premium manufacturer Sometimes it 
is better to adjust your offer to line up with his production 
than to crowd for delivery commitments that are 


A mad rush fer the premium, and for the 


schedule 
unreasonable 
can result in errors and delays which 


nailers to carry it 


ire ostly 

As vital as the source of supply is the service organization 
which does your mailing. Poor handling has ruined more 
premium promotions than poor presentations or poor pre 
mium quality. (Avoid reasons for complaints, of course, 
but do see that they are answered quickly if they do arise.) 


Your premium is your salesman, send him out with a fresh 
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FOR BETTER FLAVOR 
BUY MULLERS’ 


Successful merchandisers 
know the addition of Mul 
ler’s chicory makes it possible 
to utilize coffees that are 
otherwise unpalatable. Mul- 
ler’s chicory has the unique 
distinction of improving fla- 
vor and reducing costs at one 
and the same time. It’s a 
quality product .. . properly 
prepared to suit the Ameri- 


can taste. 


E. B. MULLER &© CO. 


165-167 Hudson St 613-615 South Peters St 
New York New Orleans. La 
Factories in Michigan 





























shine and a clean collar. See that the delivery is prompt and 
the premium presentable. Even though the sale has been 
made and the proof of purchase and coins have come home, 
be certain that your representative, the premium, makes a 
good impression on arrival 

This premium is you, your product, your company. Make 
it smile! 

Perhaps the ideal premium is one which will self-liquidate 
for 25 cents and is related to your product or its use. Acquire 
it if you can—but do not regard it as absolute. Split-coin 
deals and those with higher coin requirement have been 
successful for ten years or more. Above 50 cents, the law 
of diminishing returns goes to work, but the success of the 
offer is not always indicated by the gross quantity of the 
returns. Customer good will and dealer approbation may 
be attained by well directed promotions that fall, in results 
below the telephone numbers category. 


Same mailing cost 


It is well to remember that the cost of mailing and postage 
is about the same for a 15-cent premium as that of a 50-cent 
one. Good value, good handling, and the satisfaction they 
create is a good pay-off, too 

Give adequate space in your presentations to the item 
and less to the product. You have two units to merc handise. 
The product is NOT selling the premium, therefore, give 
the premium a good opportunity to sell the product. By 
all means make the offer concise and understandable and 
encourage replies by simplifying the “proof of purchase” 
requirement DO NOT exaggerate claims of value for the 
premium. You will regret it, if you do. 

Merchandising with the aid of incentives or premiums, in 
any one of the various applications, is a highly ethical and 
intelligent means of obtaining greater sales and better con 
sumer good will. It ts pretty well endorsed by the con 
sumers and the dealers, as well. Let's keep it clean 

If there ts a doubt about the itinerary or route of this 
premium promotion path, find a fellow with a road map 
Almost always he can give you the detours around the rough 
spots and guide you through some shortcuts. Direct your 
course sensibly, intelligently and sincerely—and journey’s 
end will be pleasant and the voyage profitable 


Premium promotions 


(Continued "7, 726 ) 


Tetley Tea Co., Inc., Tetley Tea, Tetley Tea Bags, seven 
plastic bowl covers, boxtop and 25 cents; plastic hairbrush 
} 


boxtop and 25 cents; Christmas wrappings, boxtop and 


cents 
Wadhams & Co., Coffee, hath towel, ten coupons and 


n cents 


Waples-Platter Co., White Swan Coffee, nylon stock 


< 


nys, two cot pons and $1 


John H. Wilkins Co., Inc., Wilkins Coffee, ses 


coffee maker, two can strips and $2.00; Wilkins 7 


Bags, plastic raincape, box end and 50 cents 


Garland elected president of LaTouraine 


Directors of the LaTouraine Cotfee Co., Bostor 
nounced the election of Edward P. Garland as pres 
ucceed the late Adriel U. Bird 

Mr arland has been an othcer of the corporatior 


iu years has been executive vice pr Side 
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* Coffee and Tea Premium Survey Report 


Who does the premium buying? 


firms, but the bigger companies 
of them plan to buy this year. 


Owners do for most coffee, tea 


have committees. What some 


In the average coffee and tea company which promotes 
sales of its brands with premiums, buying of the premiums 
is handled by the head of the firm—the owner or the presi 
dent 

Many coffee and tea distributors who use premiums con 
sistently do so on a self-liquidating basis at little or no ex 
pense. Among other distributors, who employ premiums on 
a partly self-liquidating basis or as give-aways, premium bud 
gets vary widely 

By and large, coffce and tea firms plan to offer the same 
premiums during the balance of this year as during the first 
half, but many of them have not yet decided and some state 
specifically they are open for suggestions 

These are among the highlights turned up by the first Na 
tional Coffee and Tea Premium Survey, conducted by Coffee 
and Tea Industries (The Spice Mill) for this tssue. Other 
aspects of the survey general conclusions, pre 
miums offe red. types ot premium promotions, money require 
covered in other 


response 


ments, methods of premium delivery—are 


articles in this issue 
Executive group 


In large coffee and tea companies, including some of the 
big wagon route firms, selection of premiums is in the hands 


of a committee or an executive group One company noted 


in its response to the survey questionnaire that its premium 
buying was done by a merchandise committee consisting of 
the premium buyer, the sales manager, the advertising man 
Another respondent 
id 


ager and the merchandising manager 
has given the responsibility to a two-man committe« the 
vertising manager and the merchandising manager 

In most cases, however, premium selection is in the hands 
of an individual. In fact, a shade less than 31 per cent of the 
firms answering the question said their buying was done by 
About 18 per cent 
who 


the owner of the firm or the president 
have turned the responsibility over to the sales manager 
S responsible for premium planning along with his other 


ties 


Less than 13 per cent have delegated premium buying to 


the merchandising managet About 8 per cent said they 


have premium buyers, men who have that title and do nothing 
sremium buying. In a little over 5 per cent of the cases, 


idvertising manager who handles the buying 


bat 
is 
is the 

There 
budgets 


survey questions on pr mium pudg 


reluctance to answer the 
With the 


than 


was evidently considerable 


ition 


qualifi 


| 
answers af ss representative 
ourse, include 


that these 


others—and do not firms 
liquidating it 4s still possi le 
conclusions 

questionnaire provide 1 for answers on premium bud 


ntage of 


firms answering these questions pu 


terms ol vross sales or of advert sing 


Most 


1 
terms of a perf ntage yf gross Sales 
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Who buys. premiums 
for coffee, tea packers 


(in percentage of survey 
replies to this question) 





Premium 
Buyer 


Sales 
Mgr 


Owner, 
President 


For regular coffee and tea distributors, the range of this 
percentage was relatively narrow. The high was 3 per cent, 
the low 1/10th of 1 The 
tributors was between 1 and 2 per cent of gross sales 


per cent average for these dis 


For wagon route operators, on the other hand, the per 
centages had an astonishing spread. In fact, the differences 
are so pronounced it suggests a few of the respondents might 
not have fully understood the question 

The high, in percentage of gross sales, for these retail 
coffee and tea merchants was 60 per cent. And the low was 
One respondent said he devotes 60 to 90 days 


2 per cent! 
The these 


gross sales to premium purchases average for 


firms was over 22 per cent 


Same budget 


For most of the reé spondents he proportion they indi 


About half said the per 
Another 16 per cent have 


cated is the same this year as last 
had not been changed 


centage 
{ while 4 


uy pes 
per cent have 
Most of the 


balance 


the proportion this year, compared to last 
lowered it 

respondents who indicated their premium 
to offer the 


This 


plans for the of this year will continue 


same items they have been until now 


policy was indicated by 52 per cent of the firms 
said they 


promoting 


A surprising 37 however had not yet 


decided on what premiums to offer 


per cent 
during the balance of 


(¢ rnhed f SO) 


2! 





for 


premiums 


cathe 


JV POPULAR APPEAL... 
J UTILITY VALUE... 


J AND BACKED BY A 
RELIABLE MANUFACTURER 


These Lux items give you all three! 


kvervbody needs clocks and timers, and in 
these new Lux numbers you get up-to the 
minute styling plus the mechanical reliabil 
ity that has made Lux the world’s largest 
manutacturer of spring wound timing move 


ments 


Your customers know Lux produc Is by 
name and by yn rlormance because its hard 
to turn around in the house, or out on Main 
Street without finding a Lux timing move 
ment at work. Lux makes practi ally all the 
timers used today on cooking ranges, toast 
ers. heat and sun-lamps, beauty shop and 
photographic equipment, parking meter 
movements. as well as clocks for automobiles 
ind timing movements for precision instru 


ments costing over $200.00 each 


Sco send tor samples of these ippealing 
ums that more than live uy lo ¢ X per 
write Lux. the world’s largest 


f spring wound tithing movements 


your oun novelty ¢ 


The Lux “petite’’— No. 520 

Phe smallest spring wound alarm made in 
this country. Dainty and rich looking, it’s 
the perfect quality premium, With lumi 
nous dial, retail value $7.14, tax included 
Also with daytime dial. No. 510, retail 
value $5.45, tax included. 


lux “Enchanted Cottage” Pendulette* 

No. 380 

These charming clocks with colorful. dec 
orative design in molded wood have the 
famous Lux guaranteed 30-hour key-wind 
movement. Little bird bobs in and out attic 
window as pendulum swings back and 
forth. With bright red or green roof. blue 
numerals and tan trim on white front, 4!2” 


x 7'2”. Retail value $3.54. tax included 


Lux Minute Minder —No. 1928 

\ “natural” premium the handy timer 
with dozens of uses about the home: tim- 
ing cooking, sun and heat lamp treatments, 
home permanents. etc. Times from 1 min 
ute to Lhour. Red trim on white. brown on 
ivory. White on mahogany. Long ring. Re 
tail value $4.95, Also No. 1428 Minute 
Minder Junior. with single “ding” retail 


value $3.95 


Two ‘Sure-Shots" 

These two alarms with their novel dials 
have real eye-appeal that makes them nat 
urals for town and country. 454" x 45.” 
they're both finished in wine-red scrateh 
resistant baked enamel. with the famous 


Lux guaranteed 48-hour alarm movement 


Lux “Fairview” No, 232: dial has peace 
ful pastoral seene in full-color, Retail value 
$2.75, tax included 

Lux “Spinning Wheel” Ne. 270; dial has 
home seene in full color. spinning wheel 
that actually turns when clock is going 


Retail value $3.07. tax ineluded. 


ase designs? Lux will be happy to work with you on quantity runs. 
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Coffee and Tea Premium 


BUYING GUIDE 


This Buying Guide, prepared e address of any of these companies, look at the Sup- 

pliers’ Index 

} y. al 7 yh f OMpPAnNy 

publication’ s 3-year tradition rh i cot and A itsting im bold face lype ay company 
advertisement in this isst In ‘ , you can find 


purpose by the compant 


for the 


, ti€ 
lea Industrie , , 
, , , additional details about that premium in the advertisements 
Use t/ e Bu ying Guide 1 RywnctiOn Wil 71M , - , im 
, / AS If you need more information during | year ab 
Suppliers , x. wi hh foll it 
pplre Index, 1 ( f / and a premiums, premium sources oV premium 
t } 3 } , , , 
Check the Buying Gui ] m1 Classtfications 1 you a / ve to drop aliet Preminm Servs 
; r , ’ , , , 
under each classi partment, Coffee and Tea Industries, 106 ater Stree 


Neu 


tf preminp vk 


ALBUMS U.S g 1 ll Migr. ¢ 
Apex Mig. Co \\ aring Products Corp Federal Tool Corp 
Generals Beoducts West Bend Aluminum Co 2 den — s, In 
ee > awe | i lexible File Co 
“6 tig gtu vai APRONS Hillside Studios 
Saunieel 0 Mines eo Sn \dvertisers Mfg. Co Hobar Co., Inc. 
se Blossom Mtg. Co Kellogg Brush Mtg. Co 
APPLIANCES, ELECTRICAL eater ogee 3k See oe elas 
\luminum Goods Mfg. Co Consumers Products Sales, In Maveco, In 
Bennett Co conomyv Novelty & Inting Medalie Mfg. Co 
Bentley Co., lr Erell Mfg. Co Michael’s Advertising 
Miracle Plastic Mfg 
Casco Products Corp (seneral Merchandise Supply Co Monument Mfg. Co 
Consumers Products Sales, | Emil B. Kraus & Sons M. Ek. Moss & Co 
Continental Silver ( It Harry S. Lafond Corp Howard Murphy 
Dorby Co Ben S. Loeb, Inc National Silver Co 
The Duralux Co Michael's Advertising Specialtic s Nosco Plastic s 
The Enterprise Aluminum Co. Monument Mfg. Co Nu-Dell Plastics Corp 
Kasco Industries, Ine Plastic Film Products Cory The Oak Rubber Co 
Finders Mfg. Co Post-All Sales Co., Inc (wens Brush Co 
Gialter Products ¢ Cy Prisyon Co The Peal Mfg. Co 
Murray Harris Protex Products Co Charles Pindyck, Inc 
Hill-Shaw Co. Schneider & Shier Plastic Innovations, In 
Household Aids Distributs Sparky Specialties, In Protex Products Co., In 
Kev Sales Associates, In Fexicote, [me Schneider & Shier, Ini 
Liberty Electric Co., In Roy F. Trauber & Associates Spartan Co 
Ben S. Loeb, Inc United Manufacturers, Ine M. E. Steidl, Inc 
Mirs. Distributing Co., In U 
Master Appliance lfg. Co l tility \pron Co Taunton Pearl Works 
\ 
\ 


an Sealer ¢ Fabriko, Inc 


ARE NR Se if AS Hen i oe Kee eh con 


nited States Sales ¢ orp Tauber Plastics, Ime 


|. A. Mooney Co elva-Sheen Mig. C Fexicote, Ine 


Murray Harris \V. Wells Woodward Co Tupper Corp 


National \pplianc. The Vollrath Co 
National Die Casting BABY ITEMS Washington Forge, Inc. 
National Stamping lee | \dvertisers Mfg. Co (See Howard Murphy) 


Works Alfred Alterman 
Nicro Steel Products, Inc. \msteen- Palmquist Associates, BADGES, MEDALS, TROPHIES 
Noblitt Sparks Industries, hh Ine Roman Silversmiths, In 


Noma Electric Corp \rmor Bronz \ oO Award Incentives, Ine 


Milton S. Paris Athol ( ( 
Precision Mfg. Co., In Bellaire namel Co BALLOONS 
Prevore Electric fu ory The Brearley Co Alfred Alterman 
he Rittenhouse 1 Brecher Bros., Inc. Herman Altshuler 
Consumer Products Sale Artcraft Calendar Co 


Ashland Rubber Products 


*rinting ) Banner Merchandise Co 
C « The Benley Co 
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kk. Joseph Cossman & | BAROMETERS 
Elmar Products Co (See: Thermometers) 
Emil B. Kraus & Sons 

few strokes AAS Che M iple Citv Rubber ¢ BASKETS, WASTE 
. ae : Michael's Advertising Specialties \pex Mig. Co 

like this: The National Latex Products Co. — |-ith-O-Ware Products, Inc 
Phe Novelty Advertising ( Phe Ohio Can & Crown ¢ 
Phe Oak Rubber Co Shirlee & Malls, Inc 

lack O’Keef ( Weinman Bros. Inc. 
Peerless Ad | 


Just rolla 


BICYCLES, 
EQUIPMENT, ACCESSORIES 
\Nutomatic Radio \lfg Co 
\ Mig. Co 
ead King Mig. Co 
irky Specialties, I The Westfield Mfg. Co. 
Toycraft Rubber Co. 
ROLIT KNIFE GRINDER John Waehner bid Gos ch BINDERS 


\ 


$1.00 List \ Wel \V 


we folsor snder- lt 


Huttn 


ROBO KNIFE GRINDER BINOCULARS 
$1.95 List BANKS, COIN Sidnsadeh: Fei 


to grind a perfect aS rg Ee ere lft H. Hahn, In 
cutting edge Sah ha ce et a Sy 
ee BLANKETS, QUILTS 
ee Rov D. Eisaman Co 

Write for information Horner Woolen Mills Co 
THE ALDEN SPEARE'S SONS CO La Belle Mercantile Co. 

Cambridge 42, Mass. ee SEP Ret. . 

ristor ’ o.. It -urofied Down Product 


Prov Blanket 


Quick Easy No Skill Required 











SCRAPE UP New Business! [at=nv rns BOOKS 
«with Campbell's low-cost a oe (Cookbooks, Dictionaries, ets.) 


plastic give-away premiums ntral Equipment | 
hi nstrur Associates 


Popular all-plostic Plate 

Scraper! Made in one piece 

of new type pliable plastic 

material! Does not get 

slippery or soggy. Length 

6°—wt. Ye oz. Comes in Ie - ( 
fine range of standard colors. A perfect 5 ‘ 
give-away premium. Women tove ‘em! Earl Products Co. 
Also available in sets that include 


Kitchen Scoop and Measuring Spoons. Featuristic Advertising Co. 


SCOOP Your Competition ! “heise lake 
«eewith Campbell's Low-Cost 
Plastic Give-Away Premiums 


Practical Kitchen Scoop! Big, use INI ( $ 
ful size » cup! Has short han f | , \ : BRUSHES 
die tor easy packaging! Offered “4 . ’ ' : A : 
in @ goed variety of new, very ‘ MI ! Itgr. | Advertisers Premium Service 
attractive colors. High in utility a8 . - 

high in appeal! Also available I 
in 3-pe. sets that include plastic 
Plate Scraper and Measurirg Spoons 

( 


TELIM CCH OERTICCRCICTIE Nico Steel Products. Inc 
«+. with Campbell’s low-cost I ralty ( 
plastic give-away premiums : a aay 


Handy Measuring Spoon Set! Sturdy, plastic 
spoons come in many eye-catching col- 
ors bright, flashy shades and soft 

dD corsets Capacities legibly embossed 
— on handles. Useful! Attractive! A 

perfect premium! Also available in 
sets that include Kitchen Scoop and 
popular Plate Scraper. Write to 
day for complete information! 


W._E. CAMPBELL COMPANY [anna Jack O’Keef Co 


rv i oy ee) ale) i Mie) 1) he Washburt Owens Brush C 
; ! \WWorisle Ox Fibre Brush Co 


COFFEE AND TEA INDUSTRIES 
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Schneider & Shier, Ink 
Silver-Chamberlin Co 
Harry K. Voelp, In 

Zim Products 


BULBS, SEEDS 
\W. Atlee Burpee Co 
Michigan Bulb Co 
Henry Phillips 
R. C. Thayer C 


CALENDARS 


Careross Co 

Francis & Lusky Co 
Mayer Mfg. Corp 

Cy Prisyon Co 

Phe Silleocks-Miller Ce 


CAMERAS 


Automatic Radio Mtg. Co 
Galter Products Co 


Alfred H. Hahn, In 


CAN OPENERS 


\msteen-Palmquist Asso 
In 

Dazey Corp 

Finders Mig. Co 

Kenworth Mfg. Co 

Kingston Pencil Corp. 

Medahe Mfg. Co 

\. Mitchell 

Modern Specialties Co 

National Die Casting ¢ 

y. W Speaker Corp 

Swing-A-Way Mfg. Co 

Phe Washburn Co 


CARPET SWEEPERS 


Household Aids Distributors, Ine 
Porter Steel Spe lalties 


CHILDREN'S BOOKS, RECORDS 


Premium Sales, Ine 
Simon & Schuster, In¢ 


The World Publishing Co 


CHINAWARE 


Advertiser's Premium Service 
Berkeley Mig ( 

The Homer Laughlin China Co 
Jefferson Dinnerware Sales Corp 
National Silver C¢ 

Purinton Pottery Co 

Quality Premium Distributors 
Richie Premium Corp 

The Salem China Co 

The Taylor, Smith & Taylor Co 
Roy R. Trauber & Associates 
Norman C. Wrisley 


CHRISTMAS ORNAMENTS, 
WRAPPINGS, CARDS 


Ahmeo Products, [In 
Noma Electric Cor] 
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NOTE THE DATE NOW! 
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EXPOSITION 


SPONSORED BY THE PREMIUM AD. ASSN. OF 
AMERICA AND THE NEW YORK PREMIUM CLUB, INC. 


OCTOBER 2-6 


7I1st REGIMENT ARMORY — 34th ST. & PARK AVE. 
NEW YORK CITY 


Write for your complimentary trade guest tickets to see 
the largest display of premium products in the history of 
the Industry . . . It's the Industry's biggest show! 


THERE'LL BE OVER 250 EXHIBITS OF THE MOST DESIRABLE AND 
WANTED PRODUCTS — ALL ON ONE FLOOR FOR YOUR INSPECTION 


FOR ALL EXPOSITION INFORMATION 
WRITE TO 


EXPOSITIONS FOR TRADES, inc. 


1860 BROADWAY, NEW YORK 
PHONES LU 2-4627-8-9 


ARTHUR TARSHIS, EXPOSITICN MANAGER 


AND es essere cn 


he DR NANG Mis MN BICS Lia PY chelate O meg, 








CIGARETTE CASES SJenrus Watch Co., Ine. 


Dunhall Imports Co 
Consolidated Molded Products I 
Chef SPICE MILLS we 5 rearevang id aerate 


Superb {ase Mig Co >. | Koral 
as wanted premiums | Vupper Corp Pere ge ee 


° 
as quick sellers The Lux Clock Mfg. Co. 

CIGARETTE LIGHTERS Michael's Advertising Specialties 
\lpha Pencil Co J - ——— oe ; 
American Ball Pen Corp ‘ ’ : Lonne! x hs a 
American Safety Razor Corp Richie Premium Corp 
Kclidiunient Cbter. ¢ “99 S. Rodman Sons 

as 5 _ he > 

Armor Bronze & Silver Co he Sessions ‘ lock ¢ as : 
Artcraft Calendar Co Pele-vision Clock Corp. of 
\ward Incentives, Ine : \merica 
naan Sleschuidion ¢ Unique Industries, Inc 

; hes J Time Corp 
Ss. E. Bennett Co “ - = ( ry 
The Benley Co re ords bs 


Brown & Bigelow 
‘ : The Canterbury Silversmiths, In CLOSET ACCESSORIES, 
* Hand turned, from kiln-dried hardwood Peeihinn Mhaetinn <7 SPACE SAVERS 


* Chrome-plated tops and handles “ot ' be ircle Metal Mig. Co 

Taster acratt o 

ie : acietye larvan Corp 

* Patented grinding mechanism prevents Galter Products Co POOR EN Oe Pt EE 
accumulation of ground spices fp ( rece : oronet Mig. Co 
red ann Ti ¢ 

; : : Finders Mfg. Co 

* Attractively priced Key Sales Associates, In Weare Maaaer 

Benj. J. Koral Hobar Co., Inc. 


Write for descriptive folder ote Oi hn ae Perfect Products Co. 
iracle lastic 2 y ro) \ etext ’ : I 
Sicniiiaslanbi be STS ig ater n, alge eee ae a pe Co., Inc 

& i Staderline Products 
CHEF SPECIALTIES CO. | | \ Money © U.S. Stagalite Co., Inc 


New York Pencil Co 
4447 Harvard Road, Detroit 24, Mich ag . 9 ats 
Northern Specialty Co 


rH. 4 hillips Advertising COASTERS 


Specialties Featuristic Advertising Co. 
Pillow Bros., In Eric Howlett 


P R E M j U M ee ee Harry S. Lafond 
Pres Ate Sales Corp Lith-O-Ware Products, In 


Alfred Robbins Organization, [1 Mack Molding Co., Inc 


| SouvenT id Pencil Co Modern Artware Co 
} 4 rs Premium Co Howard Murphy 
nis Industrie ne P | 


ypular Premium Sa 











es 
Capitalize on the No. | hobby among tem ae Chaver Co 

women of America—collecting glass t \ oelp, in Zephyr American Corp. 
ware ul SOK te see: P 

ee en ee se Warde (See: Howard Murhy) 
made glass appeal directly to this bs rht ) 

vibrant feminine habit oes i COFFEE DISPENSERS 
Write for natural color catalogue ‘ ! : 
P.350 show ng packaged glamorous 


glassware by Dunbar, or fill out and CLEANING AIDS Club Aluminum Products 


mai’ coupon below 
- Advertisers Premium Service COFFEE MAKERS 
DUNBAR GLASS CORPORATION Cadie Chemical Produc 
DUNBAR, WEST VIRGINIA Calfot “tp homaaed Sods Mite.4 
\msteen-Palmquist Associates 
ir 
mor Bronze & Silver Co 
sellaire Enamel Co 
he Belmont St tmping AS 


Beaman Plastic Products Co 


( 





Enameling Co 
Bentley Co., In 
Che Buckeve Aluminum Co 
Club Aluminum Products ¢ 
Corning Glass Works 


N 


MPANY 


Continental Silver Co., Ine 
Phe Duralux Ce 

The Enterprise Aluminum Co. 
Harold Everts Co 

General Merchandise Supply ¢ 


Heller Hostess Ware, Ine 
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TERRIFIC PREMIUMS | fon tue cortze Trane 


Sales-proved TOYS and GAMES with tremendous appeal for both 
ADULTS and to the 41 MILLION CHILDREN in the U. S. Today! 


Full discounts from retail prices listed. 


No. 200 . . . Non-Electric 
Pop-Up Toaster Set. 
Toaster is non-electric 
replica of regular ap- 
pliance with  spring-ac- 
tion, 2-slice bread holder 
that really pops up! 
Colorfully finished — in 
plated and _ lacquered 
metal with plastic base. 
Colorful metal tray; 4 
plastic relish dishes. | 
set to corrugated box 


$1.69 retail 


No. 601... MR. HOO-ZIT Animated Plastic Doll. Wiggles No. 207 . Lemonade Server Set. A terrific dollars’ worth! Pitcher 
his ears; sticks out his tongue; moves his head, arms and 

legs. Light, durable, colorful plastic. Sticks or hangs, any and 4 
where *m. on windshield or dashboard, mirrors or lamps plastic. Colorful, sturdy, metal holder. 4 colored cellophane sip 
toy trains or cars 49¢ retail 

No. 601B . . . MR. HOO-ZIT with Bicycle Clamp 49¢ retail! pers. | set to colorful carton $1.00 retail 


little tumblers are of unbreakable, washable, transparent 














POOSH-M-UP JR lass No 120 Double-Feature CHINESE i Mix-N-Servy Set consisting of 
fully automatic pin ball n CHECKERS and Regular Checkerboard Set | improved Drink Mixer and Mixing 
| the fun of the nickel-a-play pin | The world's largest selling Chinese Crtecker Tumbler, 4 Plastic Tumblers, 4 Straws and 
Plays 4 different ’ set Tubular frame of polished plated’ stee! colorful metal Tray The Drink Mixer a 
ly constructed of select woods 8 holds marbles. Convenient sliding closures as metal-and-plastic wind-up replica of a 
Complete with !0 steel play shown in inset 16° « 18" 4-color Chinese modern malted milk mixer, actually mixes 
$2.29 retail Checker game backed by regulation checker milk shakes and fruit drinks. Tumblers are 
board. 60 marbles and complete instructions of unbreakable plastic $2.29 retail 
$1.89 retail 


Full discounts. Write for complete catalog. Electros, mats, photographs available free 


NORTHWESTERN PRODUCTS CO. 2655-2723 Spruce st, St. Louis 3, Mo. 


JUNE, 1950 














Hill-Shaw Co. Chi ago Metallic Mig Co Hollywood Neelook Co 
Charles P. Holland Co Clarvan Corp Hollywood Razor Corp. 
Kewaskum Utensil Co. Columbus Plastic Products, In The Lorben Corp. 
Key Sales Associates, In Coronet Mig. Co Mornet, Ine 
McKee Glass Co Deco Associates Northeastern Plastics, Inc 
The Moore Enameling & Mfg. Co Bernard Edward Co Nu-Dell Plastics Corp 
Nicro Steel Products, Inc. Fabriko, In Owens Brush Co 
Norris Stamping & Mfg. Co Hillside Studios Superb Case Mfg. Co 
Milton Paris The Homer Laughlin China Co 
L. H. Stapleton Co Mack Molding Co., Inc 
The Vollrath Co The Malco Co CUTLERY 
West Bend Aluminum Co Monument Mfg. Co Amsteen-Palmquist Assoc., Inc 
Phe Moses Bros Bayes Mig. Co., Ing 
COFFEE MEASURES National \ppliance Co The Benmatt Organization 
ae ES National Enameling & Stamping M \ Blumenthal Co 
\\ Bremer Co The Burns Mix Ci 
Mack Molding Co., In Co ee 
Che Peal Mig. Co Cattaraugus Cutlery Co 
Rogers Plastic Corp Delsam Co 
COINS Pupper Corp Howard Dunk 
The Osborne Coinage Co. United Plastic Co. The Flexible File Co 
Western Stoneware Co The Hobson & Botts Co 
COOKING, BAKING 
ACCESSORIES COSMETICS 
(See also: Glassware, Plastic 


Charles P. Holland Co 

Louis A. Landa 

Specialties, Woodenware) Aladdin Laboratories, Inc. Ben. S. Loeb, In 

Courtney & Co 1 

\dvertisers Mig. Co The Majestic Silver Co 
5° ; . Hollywood Razor Corp. 

Advertisers Premium Service \\ wos ay oper se . aden L. E. Mason Co 

Amos Molded Plasties ; ii M. E. Moss & ( 


Ballonotf Metal Products ¢ , oe 
COSMETIC ACCESSORIES, KITS Phe Moses Bros 


The Belta ¢ ; 
Bremer Co frownie Mfg. ( Howard Murphy 
ugl Mig. Cory mrov-Prugh Glass Co National Silver Co 


E. Campbell Co. “mpire Brush Works Newton Mfg, ¢ 


Bis your sales cam- 


paign with Emerson— 


world famous for the ee e 
greatest values in tele- Television and Radio 
vision and radio. 

Prices now lower than 


ever. Write to the Pre- 
Emerson Compact Model 652 


mium Sales Division 





BE SURE to | 
write in for 


| TELEVISION © 
| PICTURE BANK! | 


ES Direct Request to: 
Emerson Television Model 650 == Premium Sales Division 


for full details. 











Emerson Super Portable Model 646 
EMERSON RADIO AND PHONOGRAPH CORPORATION « lil Eighth Avenue, New York ll, N. Y. 
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Jack O’Keef Co. GLASSWARE Norman C. Wrisley 
Quality Premium Distributors Central Equipment Co 

Quikut, Inc. ; Corning Glass Works GREETING CARDS 
Richie Premium Corp Delsam Co 

Robeson Cutlery Co Dunbar Glass Corp. Ahmeo Products, Ine 
Myer Rosenberg ane The Federal Glass Co Jacobson Co. 

Scientific Silver Service Co Hazel Atiae Glass Co 

Simmons Slicing Knife Co. Sailteue Claes Ca 

United Enterprises, Inc Jefferson Dinnerware Sales Corp 


HOME HARDWARE 


l nsinger AP Corp F. J. Kirk Molding Co., Inc Ardmore Products Co 

Utica A utlery Co Lido Toy Corp S. E. Bennett Co 

Washington Forge, Inc. McKee Glass Co Zarberdier Mig. Co 
Nolen Corp Central Equipment Co 


DEFROSTERS, REFRIGERATORS Owens Illinois Glass Co Conrad Razor Blade Co., Ine 
' . . . . ) 

- ; Quality Premium Distributors EK. Joseph Cossman & Co 
\utomatic Premium Service Saltz Advertising Specialties Craft-Bilt Products, In 


Manufacturers Distributing Co 


DESK ACCESSORIES s 
Finch & McCullough 
House of Specialties 
U.S. Victor Fountain Pen Co 


DRESSER SETS 


jeter ~— for pull in any promotion 


National 


Owens Brush 





FLASHLIGHTS 


Alfred Alterman 

Alpha Pencil Co 

Herman Altshuler 

\merican Ball Pen ( 

Award Incentives, In 

Banner Merchandise ¢ 

Brownie Mtg. Co 

W. C. Burroughs Co., Inc. 

Gits Molding Corp. 

Alfred Hahn, Inc 

sen S. Loeb, Inc 

Miecro-Lite Co Ine 

New York Peneil ( 

Niagara Searchlight ( 

H. L.. Phillips Advertising 
Specialties 

Popular Premium Sales 

Tinther Products Co 


In 
Norman Wolff Associates 


FURNITURE, OCCASIONAL 


Bliss ‘sign Co 

Bridge ables & Novelties, In: AMERICA'S 

Chicago Metallic Mfg. ¢ FIRST 

National Wood Products BICYCLE  Super-Equipped 
Tc? 2.4 


SUCCESSFULLY USED by the country’s foremost Five Star Superb Motorbike 

GAMES national advertisers and merchandisers, Columbia ee ee) ee ee ee ee ee 

: ’ . . bicycles out-pull other comparable prizes time and 
Bridge Tables & Novelties, I: time again! Every kid wants a bike. You can't 
Commonwealth Plastics beat a bike for a prize—and you can't beat a 
Columbia for a bike, for it's the one NAME 
Elmar Products Co BICYCLE in the market today that's as well-known 
=< to parents as kids. Thirty models to choose from 
Esser Enterprises There's a model for your purpose at your price 


Lido lo Corp 

v1 Ic € "I Mail coupon for descriptive literature on the complete 
wail ea line of Bicycles by Columbia, stating if possible, the 
M. E. Moss & Co quantity required. 

Northwestern Products Co. 

Victory Mig. Co THE WESTFIELD MANUFACTURING COMPANY, WESTFIELD, MASSACHUSETTS 


29 


Please send descriptive litera 
ture on Bicycles by Columbia 
Container Corp of America | am interested in a minimum 
of bicycles 
Name 

Company 

Street 

City State 
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Ever ¢ 0 aru Products Cor] 
Huffma 


Kenworth Mig. Co IRONING BOARDS, PADS, 


* ithertone, I1 mpull Di CLOTHS 

odern Specialties C 

Nort ine I) Kisaman ( 
Leisur-Maid Mfg. Corp. 
\ | Meyer w 2 Tis 


HANDBAG, ACCESSORIES Scbiitt Season todnaiel 8 


Advertisers Premium Service Milton S. Paris 
Associated 1 Mig 
Lile Mi |. 
| | ry uber & Ass 


Weaver Pres-Kloth Co. 


( 


JEWELRY 
HANDKERCHIEFS 


Iker ri { 


He ! 
satan Co. 


( } 


HATS, CAPS (CHILDRENS) 


tisers Mig. Co 
_ TRONS 


Mat 
Miracle Plasti ‘ 
Harold K. Oleet & Br 


The Osborne Coinage Co. 
Rodmat 





COASTIK * *" 


in coasters for 


FURNITURE PROTECTION 


A coaster which lifts with the glass 


& 





and stavs with the glass. 








Made of light weight bakelite 


Removable sponge insert to ab- 
sorb dripping 


Vacuum suction cup which holds 
coaster to the glass 
Just press the 
glass down and 
“PREOLO 
it stays, 


HOWARD MURPHY 


130 West 42nd Street 
New York 18, N. Y 
Phone: BRyant 9-5197 


Manufactured by Lephyr American Corporation 





Ballonoff) Metal Product 


a Inc 
iton Pearl Works 
ivellers Premium Co 


Pru-Pine Co.. Ine 


KEY CASES 


s Publishing 


Ballard Advertising 
Baves Mfg. Co., Inc 
Brecher Bros., Inc. 
Carolina Plastics Co 
| my Novelty & Prit 
Iesset Enterprises 
| 


‘ r Leather Co 
Featuristic Advertising Co. 
Gits moiding >. 

The Ha town 
Feri ana 


Joell M Cr 
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M. E. Moss & Co. 

lhe Novelty Advertising Co 
Novo Plastic Mfg. Co 
Pillow Bros., Inc. 

Premier P lasticraft Co 
Russell Advertising Co 
Schneider & Shier, Inc 
Souvenir Lead Pencil Co 

M. R. Steidl, Inc 

Swank, Ine 

Samuel Taubman, In 
Harry V. Voelp, In 

John Waehner Mfg. Co 

G. R. Warren & Associates 
Norman Wolff Associates 
The Wright Co 


KEY CHAINS 
Buck Mfg. Co 
Ben}. Dembitz 
Galter Produets Co 
Holiday Products Co 
Wendell’s Inc 


KITCHEN DEVICES 


Advertisers Premium Service 
\dvertisers Publishing Co 
A\hmeo Products, In 
\luminum Specialty | 
\msteen-Palmquist Asso 
Barberdier Mtg. C 
Bayes Mig. Co., Ink 
Bellaire Enamel Co 
EK. G. Bentley Co., In 
Blisseraft of Hollywo 
Blossom Mtg. Co 
M. A. Blumenthal ¢ 
he Bolta Co 
rUrpec Car Sealer ( 
B-\W Mfg. In 
W. E. Campbell Co. 
Central Equipment ¢ 
Chicago Metallic Mtg. ¢ 
lumbus Plastic Products 
Stamping & Miyg. ¢ 
Molded Produ 


isaman ( 
r Products Co 
Brush Work 
Mold & Die W 
Enameling & St 
leral ‘| wg orp. 
Flexible File ¢ 
General Merchandise Supply 
Gits Molding Corp. 
Hill-Shaw Co. 
Hobar Co., Inc. 


1 Queen 
Koral 
Harry S. Lato 


JUNE, 1950 





Fred H. Lewis Co Rogers Plastic Corp 

The Malco Co. Myer Rosenberg 

Manufacturers Distributing Co Howard L. Ross Associates 
Inc Simmons Slicing Knife Co. 

Marlow Products Co Southern California Plastic Co. 

L. E. Mason Co Spartan Co 

Medalie Mfg. Co The Alden Speare’s Sons Co. 

Meyers & Salkin Co Spir-it, Inc., 

J A Mooney Co Stomar Mfg. Co 

M. E. Moss & Co Swing-A-Way Mtg. Co 

National Die Casting Co Textile Mills Co 

Noma Electric Corp Roy F. Trauber & Associates 

Novelty Advertising ¢ Pr. Wilham Tunney Co 

Perfect Products Co Unique Items Co 

Plas-Kit Co United Manufacturers, In 

Robinson Plastics ¢ orp U.S. Mfg Corp 

Rochow Swirl Mixer Co United States Sales Corp 








For Economical Proiotion | 


Ideal Premium, For All! 


NO. 63 
AIRSHIP 


WISE MERCHANDISERS 
KNOW BALLOONS 
ARE SALES BOOSTERS | 


ROUND Let us lick your advertising 
problem. National Latex has 
complete design and printing 

facilities in the Mid-West and the West Coast for 
your convenience. 


We thus assure all buyers of printed Blue Bird Bal- 
loons immediate attention and 48 hour delivery. 


Write us for further information and prices. West 











Coast address, 1905 W. 9th Street, Los Angeles, 


“4: é 
The original “Bronx Cheer” California. 
Rooter with your imprint, 


NATIONAL LATEX. PRODUCTS CO. 
ASHLAND, OHIO 


Seay 


RD mh rie RR A be BI haa: 


ma en 


wise: 





Victory Mfg. Co 

The Washburn Co. 
Western Stoneware Co 
The Wooster Rubber Co 


KITS, DENTAL, FIRST AID 


Duo Tooth Brush Co 
Eric Howlett 


KNIVES, POCKET, HUNTING 


Advertisers Publishing Co 

Advertiser's Specialty Products 
Co 

Aristocrat Mfg. Co., In 


- \ward Incentives, Ine 
y; 2 ' j Janne \ erchandise 
Its 40 Simple \ B mats ler aan ise ( 
‘ Brown & Bigelow 
THIS RED PUSH-BUTTON _ a, tn — Dunn Bros 


OPERATES THIS CAP! Eastern Aircraft Co 
Gits Molding Corp. 


te BEAUTIFUL "od Sapaaleaesearte : pats : 
De aes acl bai Che Griffin Mtg. Ce 


. oe Idealite, Inc 
slated é i : . Kenworth Mfg. Co 
i * Cs deny L. Klingler 
ore ie oh em Harry S. Lafond 
j ‘ | Marble Arms & Mfg. ¢ 
er . Newton Mfg. Co 
& MADE OF EXTRA = yi Northern Specialty Co 
EXTRA HEAVY aiid i 7 H. [.. Phillips Advertising 
ALUMINUM! P ‘ Specialties 
3 Cy Prisyvon Co 
Beautifully designed ’ : @ Alfred Robbins Organization, In 
bokelite handle This : q 8 Robeson ¢ utlery Co 
St. Louis Pencil Co 
Schneider & Shier, 1 
Souvenir Lead Pencil ( 
Union Pencil Co., Ine 
Unsinger-AP Corp 
Utica Cutlery Ci 
Harry K. Voelp, Inc 
John Waehner Mfg. Co., Inc 
“a ;' G. RK. Warren & Associates 
WRITE OR PHONE FOR DETAILS 4 i \\ Wells Woodward ( 
The Words Co 


Ceeitti» Regal KEWASKUM UTENSIL CO. 

l KEWASKUM, WISCONSIN LAMPS, LAMPSHADES 
Berkeley Mig. Co 

Dart Craftsman Corp 
Dunbar Glass Corp. 

Electro Mfg Corp 

Fortune Lamp Co 


ever-cool bakelite handle _ 
gleaming like ebony is the 
perfect crown for “‘RED 
CAP.” / 
RED CAP’S pleasant whistle telis 
you when.” This feature saves 
precious time and fuel by sing- 
ing when the water boils 








AIRSHIP CGilasoher Ce 

Industrial Studio, In¢ 

Idealhtte, Inc 

Jefferson Dinnerware Sales Corp 
Ben |]. Koral 

Lamplighter Corp. of America 
J. A. Mooney 

SCOTTY Noma Electric Corp 

Paul A. Price Co 

Rex Electric Lamp Mtg. Co 
IDEALLY SUITED FOR SALES PROMOTION Richie Premium Corp 

Spartan Co 


Van Norman Molding Co 





Consult us on your premium, prize or advertising balloon prob- 
lems. Our ideas are based on many years of “Know How.” 


THE TOYCRAFT RUBBER CO. LAUNDRY AIDS 


ASHLAND, OHIO, U.S.A . : 
Advertisers Mfg. Co 


Fabriko, Inc 











COFFEE AND TEA INDUSTRIES 





Federal Tool Corp Pillow Bros., Inc The Wilkes-Barre Lace Mfg. Co. 
W. F. Meyer & Sons, Inc Rohlik, Inc. 
Pencil Specialty Co., Inc Saltz Advertising Specialties 
Schneider & Shier, Inc. LUGGAGE 
The Standard Diary Co Brecher Brothers, Inc. 
LAWN MOWERS Swank, Ine. Leo S. Koch 
Huffman Mfg. Co Samuel Taubman, Ine L-U-C-E Mfg. Co 
rravellers Premium Co Peerless Advertising Specialty 
Trevelyan Co Richie Premium Corp 
LEATHER GOODS Unique Industries, Inc Saltz Advertising Specialties 
\dvertisers Publishing Co U.S. Basket Co., Inc Samuel Taubman, In¢ 
Advertising Sales Aids Warren Leather Goods Co Travellers Premium Co 
Amsterdam Printing & Litho. Co Norman Wolff Associates Warren Leather Goods Co 
3ayes Mig. Co., Inc The Words Co 
E. G. Bentley Co., Inc 
Brecher Bros., Inc. LAUNDRY AIDS MANICURE ITEMS 
Bridgeport Leather Specialty Co 
Howard W. Dunk Fabriko. | 
Economy Novelty & Printing Co Fe Shey rool re 
Enger-Kress Co eer ce ee 
“i . aathoe <n W. F. Meyer & Sons, Ine 
" . 2 Peneil Specialty Co., Inc 
Fontana Bros . , MEDALS—See: Badges 


General Products Co 

The Hagerstown Leather Co LINENS : 

Joell Mfg. Cannon Mills, Inc MEN'S WEAR, ACCESSORIES 
Emil B. Kraus & Sons Roy D. Eisaman Co Dunn Bros 

Louis A. Landa Jefferson Dinnerware Sales Corp Smith Sales Co 
Mornet, Inc La Belle Mercantile Co. Swank, Inc 

Newton Mtg. Co Mooresville Mills Velva-Sheen Mig C « 
New York Pencil Co Nun-Better Textile Products 

The Novelty Advertising Co Pepperell Mtg. Co 

Milton S. Paris John G. Quinby, In¢ MIRRORS 
Max Rittenbaum Conroy-Prugh Glass Co 
The Schindel-Me Daniels Co Hollywood Neelook Co 


Finger Tip Specialties 
Henry L. Klinglet 
Mornet, In 


Advertisers Mfg. Co 


Peerless Advertising Specialty Co 


Peerless Pen Co 


3 Outstanding Premiums 
That Have Universal Appeal 


(NEW) (NEW) (TRIED & TRUE) 


Se ee rere mee 


MINUTE MOP 


| hing Dos Makes Housework a Breeze 
QZ 


| Combination 


HANDBAG 
GLOVE HOLDER 


FOR 


KIDDIE KAPERS 
Children's Rooms h 


ce sla Ae TK si TEN, 





VI 
< 
uh Clogs 
Wall decorations. 6 mother goose 
characters and cowboy 


DuPont cellulose sponge, plus bristle 
brush and squeegee 








Th t f th 1] b Truly the ‘‘Sensation of : 
ey stand away from e wall, eac 1950°° — Every woman —- A successful premium Every home 


part separated and may be moved waite tile. Gaduiltel- camel . de td : J Ke 
around as desired. The parts held in nation Handbag and Glove p } neecs ms new improves number 
place by means of an adhesive rubber noe a tober pee = 
. 1 ag is complete withou one a 
sponge which does not mark the wall. 24° 4+ gold plated = ’ NO STOOPING — NO BENDING 
Educational, decorative, colorful and  Guetanteed not to tarnish | 
Specially priced for premi- e. | — NO KNEELING 


novel. Appeals to every mother. um use. 








175 W. MADISON ST 


te Advertisers Premium Service 2/576 "0" 3. 


DISTRIBUTORS 
JUNE, 1950 























PENS, PENCILS Newton Mfg. Co .. Warren & Associates 
New York Pencil Co L. E. Waterman Co. 

W. Wells Woodward Co 
Norman Wolff Associates 
Phe Wright Co 


sers Publishing Co 
Spe ialtv Products Harry kK Noelp, Inc 
The Novelty Advertising Co 
Jack O'’Keef Co 
The Party Line 
Peerless Advertising Specialty © PICNIC AIDS 
Per cil Spee ialty Co., In Bliss¢ raft of Holly wood 
Peerless Pen Co Circle Metal Mfg. Co 
H. L.. Phillips Advertising Gotham Sales Co. Inc 
vecialties United Plastic Co. 
Brothers, Inc U.S. Mfg. Corp 
Pitt roducts ane In Woarre Leather Goods ¢ o 
Premier Plasticratt Co 
isa ere OE 
sal ge rns’ Se PLASTIC SPECIALTIES 
St. Louis Pencil ¢ Acme Products Co 
SSer Mig Co Phe Acorn Co 
busch Self Closing Advertisers’ Publishing 
ind Co Advertisers’ Specialty 
alifornia Plastic Co Co Ine 
Advertising Sales Aids 
ord \hmeo Products, Ine 
ol Mtg. Ce Alfred Alterman 
1 Var Amerline Ine 
at Molded) Plastics 
Plan CCLALEM ravellers Premium Co isterdam Printing & 
Kingston Pencil Corp. nion Peneil Co., Ine ition sookplate Co 
Ben J. Kor dustries, [In rm ( 
1 tes Sales ¢ 


Fountain Pet 


i Mtg. ( 
Walrob Agency 





Deluxe Premiums that SELL your COFFEE! 


NICROsiaziniess Steel 


Vacuum COFFEEMAKERS 


All Stainless steel ifetime quality, unbreakable, permanently lustrous 
won't absorb coffee oils, never becomes rancid, makes your best blends 


taste better 
Exclusive all stainless steel ‘'Flavor-Insurance’ filter (no smelly bags or 
filter cloths) assures perfect coffee every time, builds repeat sales 
Added features splashless upper bow! with combinaiion cover and 
stand wer bowl specially designed for better brewer-to-burne: 
‘tact, hinged cover . palm-fit’ handle measuring spoon in 
uded 
Nationally known Nationally advertised Mode! 500, 8-cup, $9.95 
eta Model 1512, 12-cup party size, $13.95 reta 


Ideal Companion Premium 
|  @NICRO Stainless Steel 
“W)) serverte 





Beautif >amer 
preservec 
wiping with 


For Complete information, write Modei 600C, 3-pcs., $6.95 retail. 
NICRO STEEL PRODUCTS, INC. 3534.N. Spauiding Ave 











COFFEE AND TEA INDUSTRIES 








Beacon Products Corp 

Ss. E. Bennett Co 

Blisseraft of Hollywood 

Blossom Manufacturing Co 
\. Blumenthal Co 
Bolta Co 

Brown & Bigelow 

The Bryant Electric Co 

Buck Manufacturing Ci 

W. C. Burroughs Co., Inc. 

Burroughs Mtg. Corp 

Buxbaum Co 

Calfote Co., Inc 

W. E. Campbell Co. 

Carolina Plastics Co 

Central Equipment Co 

Clarvan ¢ orp 

Columbus Plastic Product 

Commonwealth Plastics 

( nsolidated Molded 
Corp 

Coronet Mfg. Co 

Deco Associates 

Deltex Products 

Doughboy Industries, [nc 


Economy Novelty & Printing Co 


Bernard Edward Co 
Electro Mfg. Co 
Elmar Products C« 
Erell Mfg. Ce 
Esser Enterprises 
Evans & Co 
Harold Everts Co 
F.& F. Mold & Die Works, I 
Fabriko, In 
Featuristic Advertising Co. 
Federal! Tool ( orp 
General Merchandise Sup] ly ( 
Gits Molding Corp. 
Gotham Sales Co., ine 
Murray Harris 
Hobar Co., Inc. 
H ilson Binders Irn 
L.. |. Horton Advertisin 
Co 
» at pee ralties 
Howlett 
J. Kirk Molding ( 

Emil B. Kraus & Sons 
Harry S. Lafond 
Fred H. Lewis Co 
Lido Toy Corp 
Ben S. Loeb In 
Mack Molding © 
Marlow Products Co 
L.. EF Mason Ci 
Mevers & Salkin Co 
Micro-Lite Co., In¢ 
Miracle Plastic Mtg Co 
\. Mitchell 
Monument Mtg. Co 
The Moses Bros 
National Plastic Products 
New York Pencil Co 
Nolen Cory 
Noma Electric Corp 
Northeastern Plastics Inc 
Northern Specialty Co 
Northwestern Products Co 
Nosco Plastic Mfg. ¢ 
Nu-Dell Plastics Corp 


JUNE, 1950 


ONE OF A SERIES OF PREMIUM PROMOTION LEADERS 


Se] 
fi easy To canny | 

c 
ae eon: 
ang eS ae Ro 
a Oe 


S term ~ Cine 


No. 20K COMPLETE SERVICE FOR 4 DINNERWARE SET 





Consisting of four each Cups, Saucers, Cake Plates, Salad or Dessert Bowls and Serv- 
ing Plates, in an attractively lithographed sturdy kraft carrying case with handles 
Colors: fiesta assorted red, blue, green and yellow to set 
SUGGESTED RETAIL $3.98 
No PREMIUM put on COPPERTONE in which this, and other® sets are available 
All our Housewares products are colorful, practical, washable, heat and breakage re 
sistant, and individually bear our STERI-LITE Seal of Quality labels 
* Other STERI-LITE products include: LUNCHEON SETS, BEVERAGE 
SETS, BATHROOM SUPPLIES, ACTION TOYS & NOVELTIES, 
ADVERTISING SPECIALTIES, REFRIGERATOR SETS, ETC. ETC. 


Write for illustrated brochure and very, very attractive sales proposition to 


UNITED PLASTIC CO., |!86 BROADWAY, New York 


— Manufacturers of STERI-LITE Products 








A wy The "Prize’’ Premium... . 
Jan } A LEISUR-MAID SIT DOWN IRONING TABLE! 


ED 

' 

/ 44 

Give your promotions a ‘Sunday’ punch by 

adding the Leisur-Maid Sit Down Ironing 
Table to your premium list 

———-————... Offer your customers the comfort and con 

2s ieee venience of sit-down ironing, and you'll in 
crease the effectiveness of your premium 
program 
Leisur-Maid, the original sit down ironing 
table, affords ample leg room and a 
sturdy work base Its sliding top saves 
reaching and stretching 


Write today for prices and particulars 
. . 
Leisur-Maid Mfg. Corp. 


338 Wealthy, S.W 
Grand Rapids 3, Michigan 











SPECIALIZED PREMIUM 
SERVICE AND MERCHANDISE! 


ee e« e @ 
DINNERWARE, GLASSWARE, SILVER AND OTHER HIGH 


QUALITY MERCHANDISE FROM AMERICA'S FINEST 
FACTORIES—PLUS—SKILLED PREMIUM "KNOW-HOW." 





ATTENTION SALES MANAGERS: INVESTIGATE OUR SPECIAL SALES 
INCENTIVE PREMIUM PLAN. YOU JUST O.K. IT — WE DO THE REST! 





fA 


DISTRIBUTORS 


Ek 


Quality Premium 


1309-11 Vine St., Philadelphia, Pa. 

















“NEW” 4-Pc, GRILLE PLACE SETTING 
Featuring Exclusively Since 1927 Service for One Person 


WM. A. ROGERS - ONEIDA, LTD. ssssssmmemummmmn 


SILVERWARE PREMIUM SYSTEMS FOR 
MANUFACTURERS, DISTRIBUTORS 
AND RETAILERS 
100°o SELF LIQUIDATING 
PART CASH — ALL FREE 


& A COMPLETE SERVICE 
INCLUDING ADVERTISING COPY 
PACKAGING—MAILING, ETC 


TEASPOONS OR CHOICE OF 19 
DIFFERENT PCS —UNITS OR 4 OR 5 
PIECE PLACE SETTINGS, ETC 


%& NATIONALLY KNOWN TRADE 
MARKS STAMPED ON EACH PIECE , 
ADDS PRESTIGE TO YOUR PRODUCT Bs 5 PLACE SETTING 
ZS Service for One Person 
ROSALIE PATTERN 


ae 


let us make up a ‘Premium Proposal’ 
for your Sales Problem 


%& NO OBLIGATIONS OR 
CHARGES FOR PROPOSALS 


EASTERN SALES & 
ADVERTISING CO. 


FRANK H. BUICK, SALES MGR 


Soles Promotion and Premium Consultant 
201 E. Sheldon and 5101 Rising Sun Ave. 4 h 
Write P.O. BOX 5731-20, 
PHILADELPHIA, PA 


SEND FOR 19 Pc. CATALOG 


TRASPOON 














Kingston Pencil Corporation 


Chattanooga 5, Tenn. 


Manufacturers: Advertising Pencils, 


Yardsticks, Convention Canes 




















CHILDREN'S GIVEAWAY PREMIUMS 
with or without advertisements. 


Low Priced Package Inserts from 60¢ per M. up. 
Printed Bonded Lead Pencils — $26.00 per M. 
Advertising Balloons — many unique shapes. 
Children's Magic Tricks — Puzzles — $8.00 M. up. 
Bang Guns — Cricket Pistols — Singing l.assos 
Plastic Whistles — Metal Crickets & Whistles 


WALROB AGENCY 
Direct Factory Representatives 


1525 E. 53rd St. — Chicago 15, Ill. 














Nun-Better Textile Products ¢ 
Peerless Advertising Specialty ( 
Pencil Sper ialty Co., In¢ 

In 


Personal Gifts 


H. LL. Phillips 


cialties 


\dvertising Spe 


Pillow Brothers In 


Plas-Kit Co 


Plastic Film Products Corp 


Pitt Products 


Co 


Plastic Innovations In¢ 


Ine 


Popular Premium Sales 
Premium Publications 
. Im 
Premier Plasticraft Co 
Pres-A-Lite Sales ¢ orp 


Post-All Sales 


Paul A. Price 


Process Co. of 


Rochow Swirl 
Rogers Plast 
Rosenberg Bre 
\Mver kosenbe 


Howard L. Re 


Cao 


Co 


\merica 
Protex Products Co., In 
Pyro Plastics Corp 
Max Rittenbaum 
Mixer Co 
( orp 

is, & 


rg 


Co 


V sso wites 


Russell Advertising Co 
Phe Silleocks-Miller Co 
Southern California Plastie Co 


The Alden Speare’s Sons Co. 


Spir-it, Ine 


Staderline Product 
NI | Steidl, Tnx 


Pauber Plastu 
| exicote, Im 


— Tt 


Phaver Co 
hy Products Co 


tov. BF. Traube 
Pupper Corp 


r 


: 
nion Pencil Co 


nique Indust 


ries 


nique Items ( 


ited Mfrs 
S. Mtg. Cor 


d States 


niversal Spec 


{ 

[ 

| 

| 

| 

Lonite 

United Plastic 
| 

\ Norman Molding Co 
\ 


In 
Pp 


Co. 


\ssociates 


Ir 


ne 


s Cory 


1alties Co 


} 1 
elva-Sheen M{fg 


Walrob Agency 


Walter Wagne 
1 KR. \Warret 
\Washburt 


Woltt 


r 4 


( 


rp 
! 


& Associates 


Co 


\ssociates 


PLAYING CARDS, 
ACCESSORIES 


Brown & Bige 


low 


Featuristic Advertising Co. 


Forcolor, In 
Mornet, Ine 
Nu-Dell Plasti 


cs 


( 


orp 


Premier Plasticraft Co 


COFFEE AND 


TEA 


INDUSTRIES 





Rosenberg Bros., & ¢ 


Tupper Corp 


Karle A. Zeff Monogram ( 


RADIOS, RECORD PLAYERS, 
TELEVISION, ACCESSORIES 
Radio Mig. Co., |r 
nmatt Organization 
Emerson Radio & Phonograph 
Corp. 
Kennworth Mig. Co 
Noblitt Sparks Industries 
Wm. H. Zimmerman (¢ 


RAINWEAR, UMBRELLAS 
Erell Mtg. Co 
Pexicote, Ine 


Pru-Pine Co 


is Ss 


RELIGIOUS ARTICLES 
ted Molded Product 


ROBES, AUTO, STEAMER 


len Malls ¢ 
nket Mills 


RUBBER HOUSEWARES 
juxbaum Co 
l.. Mitchell Rubber ¢ 
Moses Bros 
neer Rubber ( 
ster Rubber ¢ 


RUGS 


Benmatt Organizat 


RULERS, YARDSTICKS 
Antioch Bookplate Co 


sloom Produets 


lanlo Mig. Ce 


loom Product 


I 
I 
I 


Kingston Pencil Corp. 
Alfred Robbins Orgar 
SCALES 
(Bathroom, Baby, ftlousehold, 
Etc.) 


nv Corp 


rley ( 


P. Holland ¢ 


SCISSORS, SHEARS 
Allied Mfg. Co. 
Henry L. Klinglet 


Howard Murphy 


SCRAPERS 
(Window, Dish, Paint, Etc.) 
W. E. Campbell Co. 
Conrad Razor Blade ¢ 
Finger Tip Specialties 


Mode rn Spe taltie s { 


JUNE, 1950 





A PREMIUM OF SPECIAL APPEAL 
to the 


LADIES! 
THREAD-A-MATIC. 


Automatic 


NEEDLE THREADER 


Automatically threads 

all sizes of standard 

sewing needles and 
threads. 

Attractively gift-boxed, with supply of 
needles, operating instructions, and guar- 
antee in each box. 

Bears the GOOD HOUSEKEEPING Seal and 
is nationally advertised. 

Plenty of space for imprinting of names or 

Precision-made mech- trade marks, up to three lines of copy. 

anism encased in blue 
and white plastic, 
with built-in needle 
compartment. 


“Pocket-size’’—fits the 
palm of the hand 
nicely—tucks away 
conveniently in sew- 
ing basket. 


Especially appropriate as a convention sou- 
venir or sales promotion premium. 


Priced to retail at $1.00 each 


write for samples and quantity prices 


THE W. C. BURROUGHS CO., inc. witton, connecticut 


Precision Product of Nelpin Mfg. Co., Inc., New York, N. Y. 











Ideal, Constant REMINDERS 
6-in-1 (——eem —e - 
Utility Tool a 


A “must'' in every hobby kit, tool kit, sportsman's kit . . . for the home, 
office, machineshop, workshop, etc. Consists of a claw hammer, 4 
graduated screwdrivers, which nest into the hammer handle. A 
PROVEN ITEM. +601. 





The “Handyman” priver Combination 


A “natural premium. Can be used as 

bottle opener, ice breaker, nut cracker A successful premium. 4 different- 
all-around tool consists of ball sized screwdrivers which telescope 
pein hammer, two screwdrivers, aw! or 
punch, etc. A DIFFERENT ITEM THAT 
HAS GAINED ACCEPTANCE. #80! materials. 3401 


into one unit. Made of finest 


All "Earl" items can be imprinted with YOUR name and are individu- 
ally boxed for easy mailing. 


Write for prices, illustrated literature and other information. 


EARL PRODUCTS COMPANY, Dep:. cr 


701 N. Sangamon Strest Chicago 22, Illinois 














PAY OFF 
SV » 


Osborne 


Osborne coin premiums 
as gold in terms of new 
you! They 
your products 
All your cus 


tomers, young and old, will go for these 


ing 


personalized odiac premiums in the 
{ 


form of tre clasps, lapel pins and brace 
sal Soar 

edals and tokens are 

specifications, in 

design you desire 

S ranging trom 

very conceivable 

, aluminum, gold 


ver and precious 


\ F 
Vv 
Cee” 
PRESIDENTIAL COIN 


THE OSBORNE COINAGE CO. 


DOG COIN 932 York S#., Cincinnati 14, Ohio 
“The House of Coinage” 





ATTENTION PREMIUM BUYERS 


WE CARRY A COMPLETE LINE OF BLANKETS, PILLOW CASES, 
SHEETS, TURKISH TOWEL ENSEMBLES, NOVELTY BOXED GIFT 
ITEMS AT SPECIAL PRICES FOR SPECIAL PROMOTIONS. 


LA BELLE MERCANTILE COMPANY 
305 W. Adams Street 
Chicago 6, llinois 











DE LUXE 
COASTER-PAK 


an 


8 VINYL PLASTIC COASTERS 
IN TOOLED SIMULATED 
LEATHER CASE 


A PREMIUM OF PROTECTION 
CHARM AND CONVENIENCE 


FOR EVERY HOUSEHOLD OR WRITE FOR 
STRAIGHT PRODUCTION 
PRICES 


FEATURISTIC ADVERTISING CO. 


2nd STREET SAN FRANCISCO 5 











SEWING AIDS 


Advertisers’ Pub. Co 
Advertisers’ Specialty Products 
RO. Inc 
\pex Mig. Co 
Ballard Advertising Novelties 
Bloom) Products 
The Brabant Needle (¢ Inc 
W. C. Burroughs Co., Inc. 
s-W Mfrs. Inc 
ompton Stamping & Mfg. Co 
otter Mfg. Co., In¢ 
War raft Co 

Products Co 

ssser Enterprises 


ger Tip Specialties 
» | lexible File Co 
Murray Harris 
Joell Mig. Co 
Kenworth Mig. Co 
Maveo, I n¢ 
Mornet, Inc 
Murray Harris 
Novo Plastic Mfg. C 
Robinson Plastics Corp 
United Mfrs. In 
Unsinger-AP Corp 
U. S. Basket Co., Inc 


Walter Wagner Corp 


SHAVING ITEMS 


American Safety Razor Cory 
Conrad Razor Blade Co., Inc 
Hollywood Razor Corp. 
Mornet, Inc 


rrson Co 


SHOPPING AIDS 
(Bags, Baskets, Carts) 
Advertisers’ Mig. Co 
\hmeo Products, Inc 
lfote ( b. Inc 
le Metal Mig Co 


Grethich 


SILVERWARE 


Bronze & Silver ¢ 
Mig Co 
>, Bentley Co., Inc 
he Cantebury Silversmiths, 
rs’ Products Sales 
t Crattsman ( orp 
Hull Cutlers Corp 
Che International Silver ( 
Jefferson Dinnerware Sale 
Phe Majestic Silver ¢ 
National Silver Co 
\vet Rosenberg 
Promotional Service, I1 
Quality Premium Distributors 
Richie Premium Corp 
van Silversmiths, In 
t Silver Service | 
1 Sales Co 
Enterprises, In 
llace & Sons Mtg \ 


COFFEE AND TEA INDUSTRIES 





SPONGES #44 Make a deal with your dealers to 
4 increase your sales with a handsome 
piece of TOMMY TRAVELER luggage 


Advertiser's Premium Service 


SPORTING GOODS 


Carlisle Mfg. Co 

Roy D. Eisaman Co 
Holiday Products ( 
Charles Y Holland Co 
Leo S. Koch 

Marble Arms & Mtg. © 
Metal Industries, In¢ 
Panef Mfg. Co., Im 
Pres-A Lite Sales Cor] 
J. W. Speaker Corp Catalog 


Union Hardware Co 
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SS 


Send 


for our 


SS 
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I WW" 


attractive 





showing 


STAMPS, STAMP ALBUMS the 
H. E. Harris & Ce 


SS 
WN 


complete 


STATIONERY SPECIALTIES i 
\dvertisers’ Publishing: ( 
\dvertising Sales Aids 
\dvertisers Specialty Product 

Co.. In 
merican Ball Pen 
Printing & La 


SAMPLE CASE — Style No. 230: Smooth top-grain cowhide. Saddle- 
stitched reinforced bottom. Spacious center compartment. Flat pockets on 
each side. Adjustable lock. Available in ginger or black cowhide 


QW ""'"_." 


WS 


l 


| 
Size List Price 
16" x 12" «7 

ie 2s 12" 2 6 


Co x 12'/ 


: Y 
t Mtg. " 


20 8 
loot Products | 14) ) mi ) 
Brecher Bros., Inc. ( | HR } KO | | PRS Lnadhot Craglamen 
Superior Plastics Diy 
See Fava € Cas et : WEST 32nd STREET, NEW YORK 1, N. Y. 
kur Commerce, In 
Kurek pecialty Printiu 
Bloom Pr 


Finch & McC ulloug A “NATURAL” PREMIUM. . . 


Finger Tip Specialties 


Che Flexible File Co A Practical Necessity for EVERY WOMAN 
oe Who Shampoos HER OWN HAIR 


LEM-O-GLO 


Clear Hair Rinse Tablets 


PAIN 


NG 


Y 


N 





For all shades of hair. Not a dye or color rinse. 


Maver 1 oe Corp 

Mev Selkin Co Removes soap curds and brings ou! all the natural 

Howard Murphy luster and sheen whether expensive or low cost grades 
adie gg an 


isto wh of shampoo are used . . . Snarls comb out easier. 


Used nationally By Leading Beauty Salons. 
Fair Traded Retail 10 Tablets — 25¢ 


Each Tablet Makes ONE QUART Rinse 
ATTRACTIVELY PACKAGED 





For the first time available for premiums to selected accounts. 


WRITE FOR SAMPLES AND DISCOUNTS. 
ALADDIN LABORATORIES _ INC. 


Minneapolis 15, Minnesota 


LEM-O-GLO THE SUNSHINE OF THE HAIR 
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Unique Industries, Inc Deltex Products Co 
Universal Specialties Co Eastern Adcraft Co 
S C | S S 0 a ¢ Wish Printed Advertising Fee and Stemwedel, In 
‘ Karle A. Zeff Monogram Co Hillside Studios 
and Zephyr American Corp., See: Eric Howlett 
9 Howard Murphy Emil B. Kraus & Sons 
/ S & it A R S Marsh Instrument Co 
3 Maver Mfg. Corp. 
for _weee \. Mitchell 


Ballonotf Metal Products Co Newton Mfg. Co. 
) All Household Uses "he Brearley Co Northern Specialty Co 
Mardigian Corp Che Novelty Advertising Co, 
and Nu-Dell Plastics Corp 
. Pr. W. O'Connell & Co 
eae TABLE ACCESSORIES P. WW. O-Conm 
d Burroughs Mig. Corp fw Releona io 

as — — Co. Pestrite Instrument Co., In 

. art rattsman “orp United States Sales Corp 
Promotional Uses Earl Products Co. Vie “i Rain Ga } 
6S Berkeley Mfg. Co Harry K. Voelp, In 
; Heller Hostess Ware, Ine John W aehner Mig Co.. In 
Individual Pieces or Lith-O-Ware Products, In oD: Wiegece Ee Maenbra lee 
Combination Sete Nicro Steel Products, Inc. rhe Wright Co 
Northwestern Products Co. 
from 25¢ to $25.00 Pollak Industries Corp 

® Howard L.. Ross Associates TOOLS, KITS 


Serv-Rite Products : 
| I Carroll Co 


HOWARD MURPHY | The Silleack= Miller Co ae | 
R. ( Chavet ( Casco Products Corp 
George S. ‘Thompson Corp. “i —— te 
130 West 42nd St., Wish Printed Advertising ar a In 
New York 18, N. Y. Karle A. Zeff Monogram Co “D Mie "C npeoi ae 
K Mtg. Co 
srtansabeicnieh R. R. Kellogg, In 
Allied Manufacturing Co TABLES Speene oi Klingles 
Master Appliance Mtg 
chell 
Bros. & ¢ 
nsinger AP ¢ orp 
AT Products Co 
he Washburn Co 


Prem. Mngr 





Bridge Tables & Novelties, Inc 
Leo S. Koch 
L.-U-C-] Mig CoO 

National Wood Products ¢ 


TAPE MEASURES 
arroll Ce TOYS 
\ltermar 


Altshuler 
im Goods Mtg Rf 


TEA POTS, TEA KETTLES ta ea Gee 


Premium Service 1 olded Plastics 


1 Rubber Products Cory 
, nlev ( « 


gleaming 

gold 
finish is 

vy (slass Works ommonwealth Pl 

Kewaskum Utensil Co ontainer Corp 
McKee Glass Co ~ ossman 
Phe Peal Mtg 
Purinton Pot 

| en 

I 
Ideal premium 


Lipstick size double edge \ . 
case, finished in gold blades | TELEVISION SETS—See: Radios 
aqold becomes \ 
gold, Geeciess THERMOMETERS, BAROMETERS 
designed for femi ies nine ye es , are 
nine use. Comes com ¢ . . R scan he | y 1 
slate “wih. 6) deuble ntioch Bookplate Ce rancis & Lusky Co., It 
edge gold blades. For dressin« r 1 ra ’ mh General Merc handise SUPPI 
purse Established retail pri ives Gits Molding Corp. 

> rolina Plasti 0 \lfred H. Hahn, Ink 


Hollywood Razor Corp. Hollywood Toy Television 
alif 


643 WN @ Peer Or.. Hollywood 46, Hoe per { ] Sales ( 
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Huffman Mtg. Co 

The Kirchhof Patent Co 
Lido Toy (¢ orp 

Maveo, Inc 

Medalie Mfg. Co 
Micro-Lite Co., Inc 
Northwestern Products Co. 
Porter Steel spec lalties, lt 
Noma I lectru 
Nosco 
Plastic Innovations Ing 


’ t ] It; 
Porter Steel Specialties 


( orp 


Plastics 


TRAYS, ASH 


The 
Advertisers’ 
Co Ine 
\pex Mtg 
Aristocrat 
Arlington 
Artcraft ©; 


Acorn Co 


Specialty 


i 


Benedict Mtg. Co 


Products 


Cy Prisyon 
Process Co 


Purinton Pottery ¢ 


ot 


Russell 
Che Salem China ¢ 


oO 


\dvertising Co 


America 


Saltz Advertising Specialties 


Shirlee & Malls, In 
M. IT. Steidl, Ing 
Superb Case Mfg. ¢ 
Co 


Unique Items 


4 


0 


Bloom Products 


lhe 


Bryant 


Plastics 


Electri 


Hlemu o 


Viking 


Van Ne 


rman 


Molding 


Products 


Diy 


Norman Wolff Associates 
The Words Ce 


E. T. Wyatt Co 


I All Sales Co., Inc 
Pr \merica 
Pyro Plastics Corp 
Nive ine 

Simon & 
Sparky 
Superior Trademark 
Phe Ta Co 
The Toycraft Rubber Co. 
Pransplasti Mig Co., It 
Pru-Pine Co., Ine 
Universal Specialties ( 
Victory Mig. C 

Walrob Agency 


ost 


Carolina Plastics Ce 
Chicago Metallic Mfg 
Continental Silver Co., Inc 
) t ittsm orp 
a agmacalaaas TRAYS, SERVING 
Specialties Mie 7 Aderaft Co rt n, In 

ie Everedy (¢ eacon Products Corp 
Finch & MeCulloug! Benmatt Organization 
Finger Tip Specialtie om Products 
Hazel Atlas Co \. Blumenthal Co 
Heller Hostess \W are, Im Bolta Co 
Indiana Glass Co Plastics Co 
Jetterson Plastic Products 
Emil B. Kraus & Sons Continental Silver Co., In 
Maver Mfg. Corp The Enterprise Aluminum Co. 
McKee Glass Co The Everedy Co 
Modern Artware Co Federal Tool Corp 
Phe Moore Enameling & Heller Hostess \W 
}. A. Mooney ¢ Lith-O-Ware Products, 
Newton Mtg. Co L. FE. Mason Co 
Products ¢ rT The Novelty Modern Artware Co 
Louis Pencil H. LL. Phillips Che Moore Enameling & Mtg 
cialties Nicro Steel Products, Inc, 


’ 
> 
ocess C. ot 


ssenberg 
Schuster, [1 
csastern 


rrsor 


Glass 


Carolina 


Columbus Tr 


Dinnerware Sales ¢ 


TRAVEL AIDS 


ire, [me 


In 


Mig. Co 





Advertising Co 
\dvertising Spe 


Items Ceo 


GITS Plastic Creations 


Beautifully styled in lustrous attractive colors, these and 
other GITS Plastic Creations are as appealing as they 
They have the unmistakable 


nique 


AT EVERY MEAL 


Hb llaomgpien 
PEPPER MILLS 
WILL BUILD 
GOOD WILL 


FOR YOu! 


are useful and durable. 
appearance of quality plus value features that create 
“buying action” and make quick sales for you! Full dealer 


discounts. Order from your jobber or write for information 


Games 

Whistles 

Musical Instruments 
Pocket Knives 
Razor Knives 


Measuring Cups 
Spotulas 

Salt & Pepper Shakers 
Ice Cube Trays 
Picture Frames 


Letter Openers 
Desk Sets 
Utility Boxes 
Book Ends 
Trays 

Coat Hangers 
Shoehorns 


Fishing Tackle 
House Numbers 
Letters 

Switch Plates 
Name Plates 
Cigarette Boxes 
Coasters 


REMEMB 


Thompson’ 


ER good 


Mills 


your 


Pepper 


customers 


and 


they 


25 attractive 
glass and 
tock 


with Olde 


will remember 


stylings 
erami 


you at every meal for years to come Pepper 
Mills 
your customer's dining table where they will work 


and 
Special designs 


Cocktail Picks 
Stirrers 
Charms 
Banks 
Key Cases 
Key Tags 
Signs 
Housewares 
Many Others 
Some of the above items and others not listed are avail- 
able as gift and premium items with from one to three 
lines of advertising imprinted, at a very low cost. 


4653 WEST HURON STREET CHICAGO 44, ILL. 
Canadian Distributor: MYER BALD, LTD., 69 YORK ST., TORONTO 


Toothpick Dispensers 

Toys 

Toothbrush Cases 

Mirror-Lipstick 
Combination 

Flashlights 

Poker Chips 

Oishware 


are truly “conversation pieces.’ They go on 


for you three times a day building goodwill 


keeping your name fresh in mind 


suggestive of your business are our specialty 


WHOLESALE PRICES TO QUANTITY USERS 
Ideal 


for business gifts or premium use! 


THE GEORGE S. THOMPSON 
CORPORATION 


509 Mission Street 
South Pasadena, Calif. 
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Here's a quality premium that is 
unequalled for utility and practica- 
bility. 


of homes and proved to be superior 


FOR PANTS 


FOR SKIRTS 
SHOVIS YOs 


PERFECT E-Z HANGER 


(all-metal) 


Every home needs several 
. . Thoroughly tested in thousands 
o any hanger on the market. 


Retails at 6% 


each. 


PERFECT PRODUCTS COMPANY 


Dept. C-411 Beloit, Wisconsin 
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All 
New | 
Designs 


oa 

HERE'S a PREMIUM 

EVERY HOUSEWIFE 
WANTS ! 


metal waste basket 
with floral 


it with 


A beautiful oval 
lithographed in ful 
or bath-room decorations. Fil 


products and offer 


color 


t as a com 


$s surprisingly 


your 
bination dea The 


LOW! 


cost 


Cut out and Ma 








WEINMAN BROTHERS, INC. 
Factory 3260 W. Grand Ave 
Chicago 5! Illinois 
Sample basket, quantity 


Please send free 


ices and illustrated catalog ¢ 


Name 
Address 
City 


Attn. of 


Northeastern Plastics, Inc 
Northern Specialty Co 
Nu-Dell Plastics Corp 
Plas-Kit Co 
Southern California Plastic ¢ 
Spartan Co 
M. T. Steidl, In 
The Vollrath ¢ 

are Co 

olloware Co., Ina 


TUMBLERS 


Beacon Products Corp 
Blisseraft of Hollywood 
M \. Blumenthal Co 
Plastics 
( Products 
Continental Silver Co., Ine 
Corning Glass \W 
Delsam Co 
Dunbar Glass Corp. 
Earl Products Co. 
Harold Everts ¢ 

Federal Glass Co 
Hazel Atlas Glass Co 
KF. I. Kirk Molding Co., Inc 
\l ck Molding Co Ine 
The Moses 
Howard Murphy 
National Apphance Co 


Norbert Tre 


1 


ommonwealth 
olumbus Plast 


irks 


Bros 


phy 
Plas-Kit ¢ 
Quality Premium Distributors 
! 


lastic Corp 


Rovers | | 


Puppet ( orp 
United Plastic Co. 
Victorv Mtg. Co 
Phe Vollrath ¢ 


UTENSILS, COOKING 


Club Aluminum Products ¢ 
Corning Glass Works 

The Enterprise Aluminum Co 
tr} Evere 


ly 4 


Kewaskum Utensil Co. 
Katcher Queer Ine 
Mardigian Cs 


McKee Glass 


COFFEE AND TEA 


Phe Moore Enameling & Mig. Co 

The Moses Bros 

National Appliance Co 

National Enameling & 
Co 

National Pressure Cooker Co 

Norris Stamping & Mfg. ¢ 

Milton S. Paris 

The Peal Mfg. Co 

Quality Premium Distributors 

Spartan Co 

Roy F. Trauber & Associates 

United States Sales Cory 

The Vollrath Co 

Irvin Ware Co 

he Washburn Co 

“he Wm. B. Watkins ( 

‘he Watt Pottery Co 

Vest Aluminum ¢ 


Stamping 


I 
I 
| 
\ 


Bend 


VASES, PITCHERS 
Burroughs Mfg. Corp 
Corning Glass Works 
Dunbar Glass Corp. 

The Moore Enameling & Mig 
National Appliance Co 

Ix ( Phaver Co 

The Watt Pottery Co 


WALL DECORATIONS 


Advertisers’ Premium Service 


WOODENWARE 
Bloom Products 
Pollak Industries Corp 


A PRODUCT WOMEN Rave Oout/ 
A NAME WOMEN Axow/ 


A MARVELOUS HOME SEWING 
AND HOME PRESSING AID 


chemically treated 


The Weaver Pres Kloth is a 
a profes 


pressing cloth. Gives any garment 
sional looking steam press right at home with 
any kind of iron National advertising has 
given it brand name acceptance by women 
everywhere Mail like a letter—only 3 cents 
Easy to imprint. Established retail price 79%. 


Write for details and prices 


WEAVER PRES-KLOTH CO. 


4426 FLORENCE BLVD., OMAHA, NEBR. 


INDUSTRIES 





Coffee and Tea Premium 


SUPPLIES INDEX 


x » >t j FF ; 
This Preminm Supplie de its alphabetically name 1 sement wll 


} P y ! > 
1 addresse f compante joned in the Buying Guide ity premiums 


the Buyin 4 Guide, the uUPPile Index is based on im For answers to coffee and 
‘ } , , } ai , ; ¢ > Jj , , ; f 
n submitted by intes mentioned able in the Buying Guide or the Suppliers’ Index, write he 
and dddresse / advertisers in this 1s Preminm / Department, Coffee and Tea Industries 


tted in capital lette ference to a company's a 106 Water Street, New York 5, N.Y 


Acme Products Co., 406 N. Van Buren St ’ Berkeley Mfg. Co.. 2720 Archer Ave.. Chicago Continental Silver Co 32-33rd St.. Brooklyn 
Wis Big Four Advertising Specialty Co Lock Box 112 N.Y 
The Acorn Co.. 103 W. Palmer St.. Phila Brooklyn P12, N.Y Coro, Inc., 47 W. 34th St.. N.Y.C 
Advertisers Mfg. Co., Ripon, Wis Blisscraft of Hollywood. 6674 Santa Monica Blvd Coronet Mfg. Co., Box 35, Yardville, N.J 
ADVERTISERS PREMIUM SERVICE, 173 W. MADI Hollywood, Calif Corning Glass Works, Corning, N.Y 
SON ST.. CHICAGO Bliss Design Co., 209 7th St., Rockford. I! E. Joseph Cossman & Co., 103 Penn Ave, Pitts 
Advertisers Pub. Co.. 944 Wall St.. Ann Arbor, Mich Bloom Products, 1133 Broadway, N.Y.C burgh, Pa 
Advertisers Sales Aids, 212 E. Sdth St.. N.Y.C Blossom Mfg. Co., 915 Broadway, N.Y.C Cotter Mfg. Co.. Inc.. 111 Broadway, N.Y.C 
Advertisers Specialty Products Co Ire 415 Ind M. A. Blumenthal Co., P.O. Box 195, W. Hartford Courtenay & Co.. 8801 Jeffries Ave.. Cleveland, Ole 
Trust Bidg.. Providence, R 1 Conn Craft-Bilt Products, Inc.. 440 6th St.. N.W.. Grand 
Ahmco Product inc 12 orfolk St Cambridge The Bolta Co., Lawrence, Mass Rapids. Mich 
Mass Bond Handkerchief Co.. 127 Bleecker St., N.Y.C The George F. Cram Co.. Irc.. 730 E Washington St 
Aladdin Laboratories, Inc 419 S. 6th St Minne Bory Erickson Corp., 469 E. Ohio St., Chicago indianapolis, Ind 
apol.s, Minn The Brabant Needle Co., Inc 47 Great Jones St Crescent Mfg. Co., 335 Ohio Ave., Fremont, Ohio 
Allied Industries. Inc.. Des Motnes. lowa N.Y.C Danilo Mfg. Co.. 1301 N.E. 102nd Ave.. Portland, Ore 
ALLIED MFG. CO (SHEARS) SEE HOWARD The Brearley Co.. 2107 Kishwaukee St.. Rockford, tl Dart Craftsman Corp., 240 Madison Ave., N.Y.C 
MURPHY) BRECHER BROS., INC., 38 W. 32nd St.. NYC Daisy Doll Co.. 1140 Broadway, N.Y.C 
Allied Mfg. Cc clocks W. 12th Ave.. Port W. S. Bremer Co., New Washington, Ohio Dazey Corp.. Carter & Warne, St. Louis, Mo 
land, Ore Bridgeport Leather Specialty Co.. Bridgeport, Conn Deco Associates, 310 W. Washington. Chicago 
Allura Products, Inc., 915 Broadway, N.Y.C Bridge Tables & Novelties Inc., 80 Rogers St.. Lowell Delsam Co., Vineland, NJ 
Alpha Pencil Co.. 74 Fulton St.. N.Y.C Mass Deltex Products Co.. 496 Adeiphi St.. Brooklyn, N.Y 
Alfred Alterman, 220 Sth Ave.. N.Y.C Brown & Bigelow, St. Paul, Minn Benj. Dembitz, 165 W. 26th St., N.Y.C 
Herman Altshuler, 1413 S. Tripp Ave.. Chicag | Brownie Mfg. Co.. 55 Frankfort St.. N.Y.C Domestic Industries Inc 480 W. Broad St.. Colum 
Aluminum Goods Mfg. Co.. Manitowoc. Wis The Bryant Electric Co., Bridgeport, Conn bus. Ohio 
Aluminum Specialty Co., Manitowoc, Wis Buck Mfg. Co.. N. Aurora, Hl Dorby Co.. Merchandise Mart, Chicago 
American Ball Pen Corp.. 48 Warren St YC The Buckeye Aluminum Cc 770 Spruce St.. Wooster Doughboy Industries, Inc New Richmond, Wis 
American Safety Razor Corp.. 315 Jey St.. Brooklyn Ohic DUNBAR GLASS CORP.. DUNBAR, W. VA 
N.Y. American Thermo Appliance C Church St Burpee Can Sealer C 128 W. Liberty St.. Barring Dunhall Imports Co.. 101 Cedar St., N.Y.C 
Grafton, Wis ton. Hl Howard W. Dunk, 45 W. 45th St.. N-Y.C 
Amerlire. Inc 1753 N. Honore St Chicag W. C. BURROUGHS CO INC.. 80 DANBURY RD Dunn Bros., 139 Baker St.. Providence, R.1 
Amos Molded Plastics, Edinburg, Ind WILTON. CONN Duo Tooth Brush Co 3824 Lindell Bivd.. St. Low 
Amsteen-Paimaquist Assoc inc 666 Lake Shore Dr Burroughs Mfg. Corp., 3841 Verdugo Rd.. Los Angele Mo 
Chicago The Burns Mfg. Co.. 1208 E. Water St.. Syracuse, N.Y Duplex Pen & Pencil Co.. 61 Warren St.. N.Y.C 
Amsterdam Printing & Litho., Amsterdam, N.Y B-W Manufacturers, Inc 721 N. Webster, Kokomo The Duralux Co.. 770 Spruce St.. Wooster, Ohio 
Antioch Bookpla 218 Xenia Ave.. Yellow Spring Ind 
Ohi Buxbaum C Canton, Oh EARL PRODUCTS CO 701 N. SANGAMON ST 
Apex Mfg. C 1300 N. Kostner Ave.. Chicag CHICAGO 
Ardmore Products C 15 & r Cadie Chemical Produc ne r4 ai Eastern Adcraft C Manhasset, N.Y 
) N.Y.C EASTERN SALES & ADVERTISING CO., P.O. BOX 
Calfote Co.. Inc.. P.O. Bo 57-Up. Montclair, NJ 5731. PHILA 
W. E. CAMPBELL CO 2nd ST.. DAYTON Economy Novelty & Printing C 225 W. 39th St 
668 Jenk e ul n OHIO N.Y.C 
Bronze & Silver C n t s Cannon Mills, Inc 70 Worth St.. N.Y.C Edelmuth Co.. 6 Beekman St.. N.Y.C 
Arnold Pen Ce Inc 42 ‘ington The Canterbury Silversmiths Ine 617 62n¢ Bernard Edward C 5252 S. Kolmar Ave., Chicago 
Petersburg, Va Brooklyn, N. Y Roy D. Eisaman C 1029 S. Kenilworth Ave. Oak 
Artcraft Calendar C Drexel Bldg tila Carcross Cc 19 Spring St., Taunton, Ma Park, tll 
The Art Neth Co., 1494 Merchandise t ch Carliste Mfg. Co.. 138 Avon Ave.. Newark, NJ Electro Mfy. Corp.. 2000 W. Fulton St., Chicage 
Ashland Rubber Preducts Corp., Clark Ave Ash Carolina Plastic ® 280 Tryon St., Charlotte EMERSON RADIO & PHONOGRAPH CORP. 111 &t! 
N.C AVE.. N.Y.C 
Main ' \ J. B. Carroll C " i) & Albany Ave.. Chicag Empire Brush Works, Portchester, N.Y 
Ave c Cattaraugus Cutlery Co.. Little Valley, N.Y Enger-Kress Co.. West Bend, Wis 
Casco Products Corp., 512 Hancock Ave., Bridgeport Elmar Products Co., 15 W. 24th St. N.Y.C 
Conr ENTERPRISE ALUMINUM CO., MASSILLON. OHIO 
t Central Equipment C 1020 W. Adams St., Chicage Erell Mfg. Co., 805 Milwaukee Ave. Chicago 
ncentives, tr 160 B c The Chaney Mfg. Co. Springfield, Obie Esser Enterprises. 1529 Cassil Place, Hollywood, Cal 
John L. Chaney Instrument Co., Lake Geneva, Wi Ester Leather C 145 St. Paul St.. Rochester, N.Y 
vertisine Novelties. Key CHEF SPECIALTIES CO. 4447 HARVARD RD Eurasian Commerce. inc., 505 5th Ave., W.Y.C 
Metal Products C 32 37th DETROIT Eureka Specialty Printing Co., Electric St.. Scrantor 
Cleveland, Ohio Chicago Metall Q S. Ashland Ave.. Ch Pa 
Banner Merchandise C 145 S. We age Evans & C 57 Branford St Newark, NJ 
Barberdier Mfg. C 1125 9th St.. Sacram ». Cal Circle Metal Mfg. C ' Ar The Everedy Co., Frederick, Md 
Co., In 30 Irving Pi.. N.Y.C jeles Harold Everets Co., 200 Sth Ave. N.Y.C 
Beacon Products Corp., 82 Needham St y ig Ciarvan Corp., 25 Milwaukee ' Eyer & Co., 521 5th Ave, N.Y.C 
lands, Mass Club Aluminum Product LG 1250 Fullerton Ave 
Beaman Plastic Products C 1900 SE yr Chicago Fabriko tr Green Lake, W 
Portland 1, Ore Columbus Plastic Product ¢ 25 W. Mourd St F & F Mold & Die Works, Inc., 103 Sachs St 
The Bellaire Enamel C Bellaire, Oh Columbus, Ohi Dayton. Ohi 
The Belmont Stampirg & Enameling C Compton Stamping & Mfg. C 1] Pine Ave Fasco Industries, Inc., Rochester, N.Y.C 
delphia, Ohio Compton, Calif FEATURISTIC ADVERTISING CO., 20 2nd ST., SAN 
Benedict Mfg. C E. Syracuse, N.Y Conroy-Prugh Glass Co.. 1430 Western Ave., Pittsburgh FRANCISCO 
S. E. Bennett Co.. 2651 Idiewood Rd., Cleveland Ht Conrad Razor Blade C inc 444 Madison Ave Federal Enameling & Stamping C x 626, Pitts 
Ohio N.Y.C burgh, Pa 
The Benmatt Organization, 15 Merchandise Mart, Chi Consolidated Molded Products Corp.. 309 Cherry St The Federal Glass Co., 515 E. Innis Ave., Columbu 
cago Scranton, Pa Ohto 
The Benley Co., 22 Sumner Ave., Brooklyn, N.Y Consumers Products Sales, Inc 3830 Sheffield Ave Federal Tool Corp., 3600 W. Pratt Blvd.. Chicago 
Benrus Watch Co., Inc., 200 Hudson St.. N.Y.C Chicago Fee & Stemwedel, inc, 2210 Wabansia, Chicago 
€. G. Bentley Co., Inc., 228 N. La Salle St.. Chi Container Corp. of America. 28 S. Dearborn St F. G. Ferguson & Associates, 6. N. Michigan Ave 
cago Chicago Chicago 
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ugh, 75 S. LaSalle St.. Aurora, It Lith-O0-Wa oduct S. Ashland Ave THE OSBORNE COINAGE CO 930 YORK ST 
3669 S. Michigan Ave., Chicage Chicag CINCINNATI. OHIO 
Specialities, 117 Ave. N, Hopkins, Minr Ben. S. Loeb, Inc 1107 Broadway. N.Y.C Jwens Brush Co.. 901 Buckingham St., Toledo, Ohio 
Price Toys Inc.. 70 Church St.. E. Aurora, N.Y The Lorben Corp., 21 W. Cleveland St.. Valley Stream Owens Illinois Glass Co., Box 1035, Toledo, Ohio 
The Flexible File C 446 N. Wood St.. Fremont, 0 Ox Fibre Brush Co., Inc., Frederick, Md 
Fontana Bre 48 E. 2)st St.. N.Y.C ; Manufacturing C 6300 St. John Ave 
Fortune Lamp C 20 Eckford St.. Brooklyn. N.Y Kansas City, M Panef Mfg. Co.. Inc., P.O. Box 1910. Milwaukee, Wis 
Francis & Lusky Co., Inc., Nashville, Tenr LUX CLOCK MFG. CO., 1107 BROADWAY. N.Y.C Milton S. Parts, 308 W. Washington St., Chicago 
Paris Etching Society, 36 W. 47th St.. N.Y.C 
Galter Products C 71] Lake St., Chicage Mack Molding Co., Wayne, N. J The Party Line, 505 Fifth Ave.. N.Y.C 
General Merchandi r 1645 Hennepin Ave The Malco Ce 760 £. Slauson Ave., Les Angele The Peal Mfg. Co.. 9 and Carr St., Cincinnati, Ohio 
Minneapol M The Majestic Silver Cc 241 Wolcott St New Peerless Pen Co.. 14 W 17th St., N.Y.C 
General Product 1234 N coln Ave., Chicage Haven r s Ady. Specialty Co., 17 W. 20th St.. N.Y.C 
GITS MOLDING 53 W. HURON ST.. CHI Mfor t ( r 192 Lexington Ave cil Specialty Co., Inc., 810 Monroe. Hoboken, N.J 
NYC Pepperell Mfg. Co., 40 Worth St., N.Y.C 
Pittsburgh, Pa The Maple City Rubber Co.. Norfolk, Ohi PERFECT PRODUCTS CO., P.O. BOX 411, BELOIT 
71 St.. Guttenberg, NJ Marble Arms & Mfg. Cc Gladstone, Mich Wis 
Wabash. Chicage Mardigian Corp., 1130 W. Grand Blvd., Detroit, Mich Personal Gifts, Inc., Waterloo, lowa 
Marlow Products C 4601 N. Pulas Rd.. Chicago H. L. Phillips Adv. Specialties, 202 Union Bidg 
Ave NYC Marsh Instrument C Skokie, Hl Cleveland, Ohio 
Lyndhurst St., Rochester Marvella Pearls, inc 383 Sth Ave. N.Y.C Henry Phillips, Barryton, Mich 
L. E. Mason Ce 98 Business St.. Boston Bros., Inc 423 M&M Bidg.. Houston, Texas 
Hagerstown Leather Co., Hagerstown, Md Master Appliance Mfg. Co, 4th & Ontario St.. Racine F Pindyck, Inc. 45 W. 34th St.. N.Y.C 
Henry Hanger C 1140 Br W ’ neer Rubber Co., Willard. Ohio 
—. Harris & Co.. 108 Ma ft Mave Inc E. 38th St.. W.YV.C roducts Co., Inc 199 Sussex, Newark, N. J 
Hazel Atlas Glass ¢ Wheeling Mayer Mfg. Corp.. 3130 W. Slst St.. Chicage it 15-40 21st St., Long Island City, N.Y 
Heller Hostess Ware, Ir Heller Bidg.. White Plain McKee Gla r Jeanette, Pa E ilm Products Corp., 60 S. Setherling St 
NY Medalie Mfg. ( 213 Ist Ave N Minneapolis 
HILL-SHAW CO.. 3 DES PLAINES ST. CHI Melaire Distributir 420 Lexington Ave., N.Y.C las ’ ns, Inc., 102 W. 1Olst St., N.Y.C 
CAGO Metal Industrie c., 1420 E 20th St.. Indianapoli lle ndu Corp., Escanaba, Mich 
fe Stud 222 u Ww r 5 Inc 1494 Merchandise Mart Popular Premium Sales. 2214 Highiard Ave 
hica Porter Stee! Specialties, Inc., Shelbyville. Ind 
1150 Broadway, N.Y.C s 1 es C Inc 39 Eye St. N.E.. Wast 
Specialtie Corpus Christ Texa ing 
Grand Rapids, Mich ist 9. C BS King St.. Dover. NJ 
144 W. 18th St.. N.Y.C ¢ 3222 W. Cermak Rd icage 
" r 2\st io 412 Greenwich St., N.Y.C 
)LLYWOOD RAZOR CORP. 633 LaPEER OR f emium Sa n Pearl St.. Brooklyn 
HOLLYWOOD. CALIF / rel ll / vicage r ales »., 79 Madison Ave 
Toy Telev n Cor 1 nA ite | r C 4 : Fernando Rd r q Cort Fulton St 
Modern Artware C ] 75th § shicage | 220 Broadway 
Modern Speciait , 1140 urisO hicage r ; 1131 Coney Istar 
C America, P.0. Box 66. Miam 


Wallingford, Conn 
Inc., 347 Sth Ave 
Lafayette, Ohic ‘ gt o.. Shippenville, Pa 
ducts Corp 350 Sth 
Plast Corp.. 690 Chestnut St Inion. NJ 


F QUALITY PREMIUM DISTRIBUTORS 1309 VINE 
MURPHY 5 
Murray Harr 508 


200 Mad:sor 


598 


th Ave 
C 3635 W 
& Stamp C 
M. iwaukee W 
THE NATIONAL LATEX PRODUCTS CO ASHLAND r u 39 Main St Perry 
HI0 Robie astics C 14 Grand St 
‘ Pro 2 cho wirl 1 P.O. Box 
580 Sth Ave, N.Y.C 
W. Warren, Mass 
Cortland Ave.. Detroit, Mich 
Inc 71 Clymer St Brookly 
Franklin St., Chicago 
625 W. 55th St.. N.Y.C 
Associates, 17 E. 42nd St.. N.Y.C 
Cc 1018 Pershing Ave Daver 


! Holt St . . ( 
a7 Le t., NYA Searchlight Co., 
KEWASKUM TENS! ( KEWASKU wis F TEEL PRODUCTS 
Key Sales A ate Lexington Ave G AVE.. CHICAGO 
x e Mfg. ¢ r Ne NJ blitt Sparks Indust Columbu ' t 

* ve ( ( n { 1 en Cor L4¢ erchandise : i h le China C Salem 
KINGSTON PENCIL CHATTANOOGA. TENN ect r ; 13th S Saltz Ad 5 Specialties 


The K { Patent Dietze ¢ 


Sar Watch, 16 3 N 
Schindel-McD ; Ine 3. 


Y.c 
341 
Schlosser Mf C 207 W. 25th St N.Y.C 
Schneider & Shier Inc., 510 N. Dearborn St., Chic 
Scientific Silver Service Cc 681 Broadway. N.Y.C 
Sengbusch Self Closing Inkstand C 2222 W. C 
rn St.. Milwaukee, Wis 
ts. 629 S. Woods Ave 
k Co Forestville. Conr 


Ave.. Baltin 


Broadway 


N.Y.C 


AND TEA 


seine SANE DSLAE Nt, 





Southern California Plastic Co 1805 Flower St Trevelyan Co.. 25 Emily St.. Toronto, Ont., Canada Waring Products Corp., 25 W. 43rd St N.Y.C 
Glendale, Calif Trophy Products Cc 744 Bolivar, Cleveland, Ohic G. R. Warren & Associates, 838 W. State St.. Mil 
Souvenir Lead Pencil Co., Cedar Rapids, towa Tru-Pine Co., Inc., 7638 Vincennes Ave., Chicago waukee, Wis 
Sparky Specialties, Inc., 485 Milwaukee Ave.. Chicago T. Wm. Tunney Co., 11-115 Merchandise Mart, Chi Warren Leather Goods Co 
Spartan Co., 1163 Merchandise Mart, Chicago cago Mass 
J. W. Speaker Corp.. 3059 N. Weil St.. Milwaukee Tupper Corp.. Farnumsville, Mass The Washburn Co., Worcester, Mass 
"a WASHINGTON FORGE, INC SEE HOWARD MUR 
THE ALDEN SPEARE'’S SONS CO., CAMBRIDGE Uncas Mfg. Co., 623 Atwells Ave., Providence, R.! PHY) 
MASS Samuel L. Unger & Co., Inc., 131 W. 53rd St Waterman Co., 344 Hudson St., N.Y.C 
Spir-it, tne 115 Center St.. Malden. Mass N.Y.C ». B. Watkins Co., 2605 Broadway, Evanston 
Staderline Products, 15 E. Lancaster Ave.. Ardmore Union Hardware Co 535 Migeon Ave Torrington 
Pa Conn The Watt Pottery Co.. Crooksville, Ohio 
The Standard Diary Co.. 26 Blackstone St.. Cam Union Pencil Co.. Irc.. 385 Broadway, N.Y.C WEAVER PRES-KLOTH. 4426 FLORENCE BLVD 
bridge, Mass Unique Industries, Inc., 7534 Fenkell, Detroit, Mich OMAHA, NEB 
M. T. Steidi, Inc., Box 1663. Fargo. N. Dakota Unique Items Co., 7801 Queens Bivd.. Elmhurst, N.Y . > 
Stenso Lettering Co 2510 Elsinor Ave Baltimore United Enterprises, irc 531 Webster Ave Chicago eas INC 5260 W. GRAND AVE 
Md United Mfrs.. Inc., 274 Madison Ave., N.Y.C : = 
W. Wells Woodward Co., 106 Empire Bldg. P.O 
Stomar Mfg. Co.. 1133 Broadway, N.Y.C UNITED PLASTIC CO.. 1186 BROADWAY, N.Y.C Box 13, Knoxville, Tenn 
Stratford Pen Corp.. 44 W. 28th St.. N.Y.C U.S. Basket Co., Inc 10 E. 23rd St N.Y.C Wendell’s. ine 325 Marquette Ave Minneapolis 
Superb Case Mfg. Co.. 50 Tobey St., Providence, R.1 Mfg. Corp., Decatur, Ill Minn 
Superior Trademark Mfg. Co., 533 Canal St.. N.Y.C S. Sales Corp.. 549 W. Washington Bivd.. Chicago F oe ate . a’ We 
Swank, Inc 2 W. 37th St N.Y.C Stagalite Co Inc 1411 S. Michigan Ave West Bend Aluminum Cc West Bs " 
The Swartzbaugh Mfg. Co 1336 W. Bancroft St Chicago Western Stoneware Ci Monmouth . 
Toledo. Ohio S. Time Corp., 630 Sth Ave., N.Y.C THE WESTFIELD MFG., WESTFIELD, MASS 
Swing-A-Way Mfg. Co.. 4100 Beck Ave.. St. Louis he U.S. Victor Fountain Pen Co.. Inc., 225 Lafayette The Wilkes-Barre Lace Mfg. 21 E. 26th St., N.Y.C 
M St., N.Y.C Windsor Chemical Laboratories, 161 Leverington Ave 
Universal Specialties C 535 5th Ave N.Y.C Phila 
Tancol Mfg. Co., P.O. Box 397, Tulsa, Okla Unsinger-AP Corp 1801 Spielbusch Ave Toledo Wish Printed Advertising, 769 Venice Bivd.. Los An 
The Tarrson Co.. 540 Lake Shore Dr., Chicago Ohio geles 
Samuel Taubman, Inc 1 W. 34th St.. N.Y.C Utica Cutlery C Utica. N.Y Norman Wolff Associates, 35 W. 33rd St N.Y.C 
Tauber Plastics, Inc.. 200 Hudson St N.Y.C Utility Apron C 53 Jackson Blvd., Chicage The Wooster Rubber Co., Wooster, Ohio 
Taunton Peari Works, 96 Ingell St.. Taunton, Mass The Words C Coal Exchange Bidg., Scranton 
The Taylor, Smith & Taylor Co E. Liverpool, Ohio Vaco Products Co 317 E. Ontario St., Chicage The World Pub. Co 2231 W. 110 St Cleveland 
Tele-Vision Clock Corp. of America, 7249 Frankstown Van Norman Molding C 4631 Cottage Grove Ave Ohio 
Ave., Pittsburgh, Pa Chicago Norman Wrisley, 128 Meadow St New Haven, Conr 
Testrite Instrument Co., Inc 7 €. Lith S&., W.V.C Veiva-Sheen 0 615 W. McMicken Ave, Cir The Wright Co 218 €. Washington St Syracuse 
Tex Machine Cc 38-06 31st St.. Long Island City cinrati, O N.Y 
N.Y Victor Rain-Gag x Airport P.O. Wichita, Kan The E. T. Wyatt C 1341 W 16th St 
Texicote, Inc., 545 Broadway, N.Y.C Victory Mfg. Co.. 1722 W. Arcade PI., Chicage Beach, Calif 
Textile Mills Cc 2762 Clybourn Ave.. Chicag Viking Products, 1513 E. Lake St., Minneapolis, Minn 
R. C. Thayer Co.. 142 E. 49th St.. N.Y.C Harry K. Voelp. Inc 134 4th Ave., Pittsburgh, Pa Year Inc 548 Crestline DOr Los Angeles 
Tintner Products Co Inc 611 Broadway, N.Y.C The Vollrath Co.. 1236 N. 18th St., Sheboygan, Wis York Holloware C Inc 105 Mott St NYC 
THE GEORGE S .THOMPSON CORP., 509 MISSION 
ST., SOUTH PASADENA, CALIF John Waehner Mfg. C Inc 300 Irving Ave.. Brook Karle A. Zeff Monogram C 308 W. 9th. Kansa 
THE TOYCROFT RUBBER CO 2143 € th ST lyn, N.Y City 
ASHLAND. OHIO Walter Waehner Cor 303 W. 42nd St., N.Y.C ZEPHYR AMERICAN CORP SEE HOWARD MUR 
Transplastic Mrtg. Ce Inc 109 W. 24th St.. N.Y.C R. Wallace & Son Wallingford. Conr PHY 
Roy €£. Trauber & Associates. 3612 Southport Ave WALROB AGENCY, 1525 53rd St.. Chicage Zimm Products 
Chicag Irving Ware Co 3913-15 4 ? and Zippo Mfg. Ce 
Travellers Premium C l Broadwa ‘ City. N.Y Zolar Pub. C 


REATEST MONEY-SAVING The Leader 


THE GREATEST M 


RANGE IN AMERICA LE 4 
pe - Re 


Restaurant owners, fountain oper- 

ators, hotels and institutions, and 

users everywhere report BIG sav-/ 
ings and trouble-free operation 

with the new VACULATOR “Heavy 

Duty” Coffee Maker Range. 


84 Austin St. Worcester 


Pa 





We Recommend These Ranges 1 
says J. W. Craig, pure hasing 1 
agent for J. A. Folger & Co., featuring. - Drip-O-lator 
San Francisco, coffee  roasters ie cat a aa 
since 1850. Amazing New 
Engineered for top operating econ- 

omy, they eliminate costly repair 

bills, breakdowns and most service The acclaim of millions of housewives has 
VictLiven chee placed the Genuine Drip-O-lator by Enterprise 
money-saving range...for YOU! 





* Registered trade mark of The Enterprise Aluminum Co 


in the position of leadership. As a leader, the 
Pow tha haskiucohan adler’, coe Drip-O-lator lives up to its name in “sparking” 
your dealer or write Vaculator today “ky . , increased sales. It makes the ideal sales stimu- 


lating companion for any product. 


THE ENTERPRISE ALUMINUM CO. 
Massutlon, Chto 


311 N. Desplaines St. Chicago 6, Ill. _& ONE OF THE WORLD’S LARGEST MANUFACTURERS OF 
“a ALUMINUM COOKING UTENSILS 
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MEMBER OF 


NEA 


THE GREAT ATLANTIC & PACIFIC TEA CO. 


IMPORTERS, ROASTERS, RETAILERS 
OF FINE COFFEE 


Represented in 
BRAZIL AND COLOMBIA 


By the 


AMERICAN COFFEE CORPORATION 























aa 


» A 


is preferred --because of its 


@ True Characteristics of Mild Coffee 

@ Cultivation in High Altitudes 

@ Preparation by Best Known Methods 
Plus: Expert Care in Final Removal of Defects 


DEPARTMENT OF AGRICULTURE PORT AU PRINCE, HAITI 
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35th annual convention of National Retail 


Tea and Coffee Merchant’s Association 


to see record number of exhibits 


79 99 ? bs 
Grass roots” discussion 


to mark home service conclave 


A grass-roots discussion of home service Operations 1s 1 
prospect for the 35th annual convention of the National Re 
tail Tea Coffee Merchants This 
conclave is being held June 11th through 15th at the 
Statler, Detroit 


In addition to the 


and Association 


business sessions, an exhibit ot 


mium items will be associate members of the 
* 1 1 } 1 
ganization This year's show will see a record number 


displays, according to early 
t ~ 

Last year’s convention saw an experiment designed to ge 
an exchange of viewpoints by as many routemen as possible 


experiment was succ ssful 


on the greatest of subjects The 


De trout 


and it will be repe: it the 
devoted to roundtable 


sessions this June 


An entire day will discussions 
The convention will break ip into small groups of about 25 
members each, headed by a moderator. In each group 
jects will be introduced spontaneously and will then 


; : 
cussed by those present with complete informality 


Second day 


A second day will be devoted, in the convention as a 


small t 


whole, to the results of the various group discussions. High 

lights of each of th { 

the entire convention 
We find that under 


participation by our members and a greater number of sul 


will be presentec 
all the 


irrangement we can get a treet 


meetings 


for disc Iss10on by members 


this 
touched on xplains Oliver J. Corbett, secre 


National Retail Tea Cottee Mer 


\¢ ‘ ¢ 


tary-manager of the and 


chants Association 


cussion at the group mect 


t 
and pre 


Subjects likely to come 


See ae ’ 
ings will probably range personne! training 
I I 


miums to group buying and public relations, touching along 


handling salesmen boosting vol 


compensation, regional bodies and 


roasting 


the way on coffee 


ume, workmen's other 


topics 


This type of program 1s an indication of onc the 


characteristics of wagon r conventions which make these 


markedly different 
The meetings re 


ervice operators 
I 


laves trom most other conventions 
fields ipproached by virtually 


with a high degree of serious 
nd exceptional efforts are made to get u POSS 
riicipatior 

parts Ips } 


ird McFaul 


to headline the platform 


Preliminary plans « said to have an 


internation. 


Jewel 


Harry 


A. Gerbosi, of the 


organizatior and 


years 


Hotel 


President Frankenberg Sec'y-Manager Corbett 


Taylor, who will speak on behalf of the associate members 
Clarence A. Frankenberg, of the Imperial Tea Co., Harris 
burg, Pennsylvania, will report to the conclave as president 
of the 


At previous conventions, it has 


association 


also been customary tor 


reports to be presented to the membership by Mr. Corbett 
and Robert I ounsel 


is secretary-Manager Carey, Chicago 


to the association 
Exhibit space at the Hotel Statler will be occupted to capa 


members We 


city by displays of the organization's associate 


have 124 associate members who will exhibit at our con 


vention, the most we have ever had,’ comments Mr. Corbett 


If we had space enough, we could have taken care of 56 
more, from whom we had applications 
The association ts in the unique position ot having wait 


ing list for associate memberships. It has been necessary to 


work out a policy of first-come first-served 
situation 


The June 11th-15th 


practical meaning to the preamble to the organization 


convention promises to 


stitution 


This preamble states that the association has been set up 


for the purpose of promoting fellowship and goodwill 


imong our members, and establishing a means of communi 


ation and a clearing house of business information value 


to all home service tea and cotfee merchants sing 


mium method of advertising 


Inside the package 
Kenny: The 

lowed by the C. D 

cers Cory The 


Consolidate 


Kenny 


division 


division of 
r | ’ | + 
s packing a Stainiess § 


spoon inside each carton of 5O Kenny Teabags 
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National Retail 
Tea « Coffee Merchants Association 


American Color Type Coffee Corporation of The Enterprise Aluminum 
Company America Company 
R k Greeting Card ee f itstandina Pram im 


1 Roaster 





Novelt » labe e lea Mar 


n Ave 


Bell Industries, Inc. Commercial Laboratories, | Gaylord Container Corp. 
p ‘ae ta Inc. a ae , 


Cr 


R Cart 
D ~~ 


1 Ave 


Bernard M. Bunnin Consumer Products Sales, B. F. Gump Co. 


Inc. 


Ave 


Central Equipment Co. Joseph Hagn Company 


Continental Can Company 





, SEND US YOUR INQUIRIES 


Cleanser Products Inc. 


John D. Houck Mfg. Co. 
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Home Service Trade 
Cory Corporation 














KEWASKUM UTENSIL CO. 


KEWASKUM, WISCONSIN 


QUALITY ALUMINUM WARE 
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Greetings 





to the 






ey a) - 


HOTEL STATLER, DETROIT 
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F. L. McCabe 


Aavert 








McKenzie Engraving Co. Simmons Slicing Knife Co. 
Mtr ind Distr butor €) + 


fart. Cl 





National Stamping and 
Electric Works 





Sprague Warner Division 


m1: 2653 West Arthinator 


WHITE CROSS ELECTRIC 
HOME APPLIANCES 








Radke Sales Agency Stetson China Company 





Richheimer Coffee Co. Superior Tea and Coffee 
nport hanah we Company 





t. 1908 
























G. M. Van Kirk & Assoc. 






Thomas J. Webb Company 
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West Bend Aluminum Co 


Ww 


West Bend, Wisc. 





Zion Industries, Inc. 
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é the menu 


BTL eee ec eee i" NAMEN tad bad a 


developments among public feeding outlets 


More than 2 gallons of water 


to pound hurts coffee flavor, 
NCA committees point out 


A ratio of more than two and a half gallons of water to 


1 pound of coffee will, under all cir destroy the 


umstances 


true fine tlavor of the brew 


This tlat 


mecting ree 


ifter the first formal 


National Cottec 
} 


hotel and restaurant committee since the 


warning was sounded joint 


ently of the Association s brew 
ommittee and 


Raton convent 


The committe 


ny 


Boca 


ton 


problems involve 


t 
sufficient 


ciples of coffee brewing should be removed from and placed 


above abuse by coffee companies as a competitive 1EVICE 


otherwise the industry wil! completely forfeit the confidence 


of its restaurant Customers 


At the time this statement was made, the survey showed 


that less than 40 per cent, and these from the less successful 


group of Restaurants, were using an unquestionably excessive 


amount of water. The trade knows pretty well just how 


much ground has been lost since that time The tonnage 


oss from such practices is, of Course, severe, but worse is the 


fact that sales of beverage coffee itself, turants, 1S 


bound to decline. This will be true because no customer can 
he expected to order a second cup unless th 

reasonably good, and it ts likely no cottee at 
ordered if the customer ts sure the cup will be bad 
should be 


the brewing 


Keeping this in mind, it remembered,. too 


that with reference to the formula ommittec 


has found through hundreds of scientific and taste tests that 


! 


i ratio of than two and a half gallons of water to the 


pound ot 


more 
coftce 
flavor of the 


will, under all circumstan stroy the 


true fine brew 


It is felt that these things should be kept 


only bec 


owe tt 


ause they will be helpful to the 


roaster 


to the great numbers of hotel and 


isly maintained the 


j 


trying pe riod 


ators who have 


courayco 


throughout this extremely 


Silex names new company managers 

M. G. Smith, president of The Silex Co., Hart 
necticut, has announced the following appointments 
il] n 


Vovk SOI 


Whitehead as works manager in charge of 


and cnginecring operations H. M 





QUOTATIONS AND SAMPLES 


YOURS FOR THE ASKING 


GREEN COFFEES 


CUP SELECTIONS 
SPOT AND SHIPMENT 


R.¢. WILHELM « CO. 


INCORPORATED 


109 FRONT STREET, NEW YORK 5 
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of product and development engineering; J. A. Hamilton as 
advertising and sales promotion manager 

Mr. Whitehead comes to Silex from Telechrom Inc., Ash 
land, Massachusetts. where he served m the capacity ot 
general superintendent. Mr. Voglesonger, who is a gradu- 
ate of Lafayette College with the degree of BS in EE, was 
formerly in the engineering department of the Winsted Hard 
ware Manufacturing Co. and the General Electric Co. Mr 
Hamilton comes to the Silex organization from the adver 
tising agency of Wilson, Haight and Welch, Inc. where he 
Was an account executive He was also formerly a partner 


sing agency of Daly & Hamilton 


14,215,000 bags—that’s 


Brazil's official estimate 


of 1950-51 exportable crop 


Brazil's 1950-51 exportable coffee crop will amount to 
14,215,000 bags. That's the ofhcial estimate, made last 
month amidst widely varying private forecasts of the size 
of the roy 

The 14,215 0 | 
1949-50 


ags compares with 14,414,000 bags for 
Brazil's othcial estimate sees the 1950-51 exportabl crop 
in bags, coming from the following sources 


t} 62 O00 
2s00 000 
2 FOO.000 
S00 000 
POLO 
120.000 
LOOL000 
SOL000 
sO.000 


, O00 


Distribution of frozen coffee 
concentrate goes national 


Nationa 


S division of 


which 
» the same 


W ilso have 


ge of less wastage and no grounds to dispose of 


of 
Mr. Mathews said another point in favor of tntroductior 


d 
it this tiume was the fact tl warm weather 1s beginning and 
th oncentrat espect adaptable to making iced cotfee 
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HARD & RAND 


INCORPORATED 


Established 1875 


Importers 
of 


Green Coffees 


107 WALL STREET 
NEW YORK 


Offices and Agents in Principal 
Countries of Production 














COMPANHIA 


BRASILEIRA 


DE CAFE 


DEPENDABLE COFFEE SHIPPERS 
from 


SANTOS and Rio 


EASTERN REPRESENTATIVES 


Fairchild & Bolte 


NEW YORK 
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PACB approves $2,000,000 Atlanta Coffee & Tea Co,, Goyer Coffee Co., Norv Coffs 

et Fave Co., American Tea & Coffee Co., The Honduras Company 
budget for coffee promotion, Batterton Coffee Co.. Gava Coffee & Tea Co Interstate 
= F . es Coffee Co.. Southland Coffee Co., Fleetwood Cotfee Co.., 
C lects Andrade, Dr. I oro Colonial Stores, Inc., The James G Gill Co., Palmour Cofttee« 


A budget topping $2,000,000 for the next fiscal year was Co and Robert Orr & Co 
approved at the recent annual meeting of the Board of Di It was decided that two regular meetings a year should be 
rectors of the Pan-American Coffee Bureat At the same scheduled, one to be held within 30 days prior to the May 
time, it was announced by the delegates from the member meeting of the National Coffee Association's board of di 
countries that the funds are now av iulable rectors and the other within 30 days prior to the pr mNVEr 
Dr Emilio Toro Colombia. was clected irmat ) tion board ot directors meeting 
board of directors, and Ramon 


Be vice chairman Senator Gillette introduces 
A new executive committee was also | tl 


and Theophilo de Andrad Braziliar ; if a ; ti bill to put coffee futures 
Pan-American Coffee Bureau, was unanimously re-clected ~ynder jurisdiction of CEA 


president at the first meeting 

Other member f executis mmitt ire Andres Senator Guy Gillette last month introduc 
Uribe, rey senting Colombia. and erto , repre expected bill to extend the provisions ot the Commodity 
senting eight other member countries change Act to cotfee futures trading 


tor 
) 


Domini epubli El Salvador uatemala luras Coffee would be the first of the so-called “torei:gn 
Mexico and 7 ezuel modities to come within the scope of the Commodity 
Alternate members of the executive committee are change authority The bill would apply specifically 
Carlos Rodriguez Jiménez. Venezuel nriq New York Coffee and Sugar Exchange, only cott 

Herrarte, Guatemala. and Manuel Proto ‘ market in this country 
The principal regulatory teatures of the CEA pr 


ommodiry 


Southern Coffee Roasters’ Association supervision and regulation on qualified 
names officers at inaugural meeting yf those transactions dealing with future trading 


products The law ts d 


A new regional ee associatior ime 
manipulation, to prohibit the dissemination of tals 
I t 


ny recently 


tlanta, Georgia. Fifteen coffce 


| ling yf 1 market informat t tr 
Icading cre ind Mark nformatior o con 
ed th ithern Coffe ' RENEE: tion ' 
tittous or excessive trading and to provid 
, , commodities of grades conforming to United Sta 
erton Dickinson, Fleetwood tee Cx —s ? 5 . 


Pal How your customers can build tourist trade 
ent A small New York State coffee shop repor 


of two five-toot by five-foot road signs 


ind elected officers 


town advertising our nationally knows 
enjoy a large tourist trade We think this 


vertising really works! 


LEON ISRAEL AGRICOLA e EXPORTADORA S/A, (BRAZIL) 


Coffee Planters and Exporters 


SANTOS @ RIO DE JANIERO @ ANGRA DOS REIS @ PARANAGUA 


| 
| ASK FOR L i BR QUALITY 
LEON ISRAEL & BROS., INC. 


Coffee Importers and Jobbers 
101 Front St 300 Magazine St. 160 California St. 404 North Wells St. 
NEW YORK NEW ORLEANS SAN FRANCISCO CHICAGO, ILL. 








RAEL (LONDON) LIMITED, 11 annon St., London E.C. 4, England 





Out o ‘the Grinder 


” ; in Clubhouse 


Ou 


Percolator Inventor Dies: I fee vars s 


Dripless Coffee Saucer ntiot Invisible Point-of-Sale Display: (; 

f a no-drip coffee saucer is claimes i dney, Australia, are 
nal newspx 
Was ‘ 

News Mi 





A Bar-Nun User Says... 


Coffee with Lemon Peel? { : “Regarding our #25 Bar-Nun 

1s 1 Meda » avo oie aivain ‘Auto-Check’ Net Weigher, pur 
t . chased in November 1948, we 
weigh all of our packages on this 
machine and find the changing of 
weights to various sizes is done 
rapidly, also it has greatly speeded 
up our production with ‘one less 


But—What Flavor? help’. We feel that, considering 


greater production with less help 
and also correct weights, the ma 


chine has paid for itself by now.” 











You too can Profit by the Extreme Accuracy of 
BAR-NUN ‘“Auto-Check” NET WEIGHERS 


JOU can positively eliminate excessive overweight losses with 
the “Bar-Nun”! Jeopardizing the good will of customers 
through short weights is also ended. Think of it . . weights 
can now be guaranteed accurate to within + 1/64 of one ounce 
per 3 to 5 ounce packet, or, within + 1/32 of one ounce per | 
pound package! Coffee roasters, everywhere, have proved the 
consistent accuracy, labor economy and dependable performance 
of BAR-NUN “Auto-Check” Net Weighers. We'll gladly send 
you complete information. No obligation of course. 
"MODEL fom \ct 1 ounce to @ ounces and speeds up tor 45 weights per. min 
unc unc peeds up to 45 weights per minu 


20 Accuracy guaranteed within 1/64 of | ounce, plus or minus. Especially su 
for the 2'/, to 3'/, 02. individual packets 


from ‘fe 


from 4 ounces to 2 pounds and speeds up to 30 weic 

KN f 25 curacy guaranteed within 1/32 of | ounce, plus of minus u Weigher 
suitable for weighing into cans, cartons, or bags and for all size ¢ s Mode 
N 


Korn Kobblers Sell Coffee ©. 25, similar in size, is especially designed for whole bean 
rs ; 


*MODEL Model No. 25 Bar-Nun Auto-Check’ Net Weigher has 


\ th or without Autcmatic Bag Feeding Equipment 


B.F. Gump Co. 


ENGINEERS AND MANUFACTURERS SINCE 1872 
Three Years for Butter-Nut | 
\ Cofte Paxt & 1312 SOUTH CICERO AVENUE ¢* CHICAGO 50, ILLINOIS 


er \f ‘ 
! vt MAKERS OF: Gump Coffee Granulizers—Edtbauer-Duplex and Bar-Nun “‘Auto-Check Net 
"te ' Ey Weighers—Bar-Nun Bag Feeders—ideal Green Coffee Cleaners—Magnet Separators 
Elevating and Conveying Equipment 
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[ countries 


C, 
rops anc 


coffee news from producing areas 


Says Brazil's 1950-51 


coffee crop will be 


allowed to move freely 


Brazil's will 


ordance 


KCC 1950-51 


With small « } 


tllowed t nove 


trons oftec ro} 


treely with directives laid 


ot 


in 


down by the minister finance 


C off ountry will be dispatched treely to the respective 


only 
d 


ent without series or and will 


quotas 


te warchouses should the movement eExce 


t110n Capacity 
| 
Wy OMe 


hronolog 
| ort 
railway 


ictained from one for any cn 


Ip-country des} 


Wart 


omposed 


xcced 
Rio 1 
Parang 
100 and Recite 5 


d in 


710.000 | 
Nite 


00 


not is 


00,000 700,000 bags 


ind Nitero 
Angra 


rol 
Rio 


wm 300.001 


Sunt 


300.000 dos 
1 O04 VOO Da 


modifi ither 


IT’S THE MOORSPEED 
MODEL No. 30 COFFEE MILL 


A new type roller mill designed to in- 


crease profits through greater sales 


1—It grinds coffee GENTLY 

2—It does not heat it 

3—The natural quality and flavor 

retained 

4—It will grind 4,000 Ibs. per hour 
The MOORSPEED Coffee Mill 330 as- 
sures you a FRESH GRIND EVERYTIME. 
No stale deposits because accumulation 
of preground coffee in grinding chamber 
IMPOSSIBLE. 


SEND TODAY FOR 


MOORE pry 


is 


's 


respective port stock and will be distributed proportionately 
among various states depending on the amount dispatched 
from up country 

Liberation percentages can be slightly modified periodi 
cally, when authorities consider quality improvement ts essen 
tial for export purposes 

Tree Count: The Superintendencia dos Servicos de 
Sio Paulo published statistics showing that in 1942 Brazil 
had 2.345.000.000 coffee trees and Colombia 1,000,000,000 
trees, according to Octavio Veiga, Santos representative ot 
Coffee and Tea Industries (The Spice Mill) Now Brazil 
owns only about million and Colombia has half thts 
quantity 

Parana Coffee: Th« 
1.935.714 bags ot cofttec 


As to the the 


dollars 


State of Parana, in 1949, exported 
1.164.077 


in 


as against bags in 


1948 value superavit 1949 was about 
million 
Coffee for Italy: In 
signed between Brazil and Italy, this country will buy im 


Brazilian coftec 


accordance with an agreement 


maximum of 15,000 tons of 


It: 


mediately 
In the 


tons 


a 


near future ly will buy from Brazil over 40,000 


Colombians discuss rains ond export minimums 
The 


were the pur} orted 


subjects most discussed in Colombian cottee circles 


damage caused to future crops by ex 


eptionally heavy rains during first three months of the 


year and the continuation of the policy of the Colombian 


Government to maintain export minimum prices above 


rices being offered for Colembian “milds” in New York 


cording to Foreign Commerce Weekly 


Reports varied concerning the loss which might be 


FREE COFFEE BOOKLET C-S-M 


DOCK COMPANY 


INDUSTRIAL MACHINERY DIVISION 


FOOT OF ADELINE STREET 


OAKLAND 4, CALIFORNIA 


COFFEE AND TEA INDUSTRIES 





Finance Minister explains Brazil's 
policies on coffee and cruzeiros 


With the view of defending Brazil's supreme national 
interests, the government has studied the problems con 
nected with the present all-around coffee position, the 
statistical situation of which calls for measures assuring a 
supply to traditional consuming markets Brazil's Min 
ister of Finance, Guilherme Silveira, declared last month 

This becomes more urgent in view of commercial agree 
ments which are being negotiated with various countries 
For that purpose Mcasures are he ing taken so as to assure 
the necessary quantities of coffee to take care of such agree 
ments 
ing at farm protection, the government will give preferen 


Also, through normal financial channels, and aim 


tial hel; to farmers 

In New York City, Theophilo de Andrade 
of the Pan-American Coffee Bureau and representative of 
Brazil to that body, declared last month there can be no 


basis for rumors that the Brazilian government is con 


president 


templating issuance of currency to buy coffee, or that tt 


will attempt to depreciate the cruzciro 
The Brazilian government's purpos and this has 
been confirmed by the finance minister's statement—1ts to 
to help growers who 
Mr. Andrade explained 


This 1s a common measure adopted by every country in 


attempt to create credit facilities 


suffered losses from the drought, 


the world today 


The Brazilian government to remain faithful to its 


policy ot complete freedom of the coffce trade 


expected because of the excessive rains in the middle 
harvested between April and 


year crop, which will be 


July and the ‘end of the year crop” which will be harvested 
t 

from October through January. Estimates of the decrease 

ranged between 15 and 65 pet nt, but more validity ts 


given to the more optimist these estimates 


Ecuador expects bigger crop this year 


Ecuador's total coffee production in 1950 now ts tore 
at 325,000 bags, more than 60 per cent higher than 


cast 


l 00,000 bags, according to the 


the low 1949 output of 
American consulate general tn Guayaquil Allowing 


} 


35,000 bags for domestic cons mption, the 1950 produc 


tion 1s expected to provide id 290,000 bags of coffee 


tor export 

Weather has been xceptionally good so far, and, if it 
continues favorable, th juality of the coffee from the 
1950 rop will be better n tna € previous one 


t 


Cofttee 1s harvested in I 


R. O. Smith named field promotion 
manager for Maxwell House Division 


Robert O. Smith has been appointed field promotion man 
tt t 
ger of the Maxwell House Division of the General Foods 


Corp 


Mr. Smith was formeriy with Benton & Bowles, adver 
ing agency, working on the field planning staff for the Max 
well House account He was associated with Lever Brothers 


in, retail man, district super 


for 18 years as dealer service 


visor, and manager 


Benton & Bowles in 


Division, before joining 
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If you want a real 
uniform and strictly 
soft coffee, good 
cup, please ask for 


offers from 


Gabriel de Paula & Cia. 


Limitada 


A reliable shipper of Santos coffees 


P. O. BOX 271 S A N T '@) S Cable: GABPAUI 


Serving the Coffee Trade since 1927 








ORTEGA AND EMIGH. INC. 


Coffee Importers 


Quality Coffees From 
COLOMBIA-SANTOS 


GUATEMALA-EL SALVADOR-COSTA RICA 
MEXICO-NICARAGUA 


461 Market St. San Francisco 











SUBSCRIPTION FORM 





COFFEE BOARD OF KENYA 
P.O. Box 1011, Nairobi, K 


Read all 
about it 
in the 
BULLETIN 

















mas GRACE LINE sczite 


Prompt Service on / 
‘ Serves the Coffee Trade 
COFFEE with 


A Fast, Modern Fleet of American-Flag 
SHIPMENTS j Freight and Passenger Vessels on Regular Itinerary 


from the Coffee Ports of 
ies - COLOMBIA 
ox oe | 3) eee VENEZUELA 


and West Coast of 


IFC CENTRAL AMERICA 
INTERNATIONAL FREIGHTING CORPORATION, INC. to 
Battery Place, New York City—Phone Digby 4-280 NEW YORK LOS ANGELES 
iidapieasude ea aie. ea eum enna tenis JACKSONVILLE SAN FRANCISCO 
ent BOSTON SEATTLE 
BALTIMORE VANCOUVER, B. C. 


mass: GRACE LINE cater 


10 Hanover Square, New York 5, N. Y., Tel.: Digby 4-6000 
Agents and Offices in All Principal Cities 


Pleasant accommodations for 12 passengers on all IFC ships 
WHEN YOU SHIP BY SEA—-CONSULT IFC 











Bringing North and South 

America nearer each other 

em - |. LLOYD BRASILEIRO 
ven "ey 3 Ti. men, makes the Good Neighbor 


a Close Neighbor. 


t 
Sua” 
& as 


sti 


THE BETTER TO SERVE YOU .. 


Equipped with Cargocaire and averaging 17 knots speed, the great new ships 
of the LOJDE FLEET can assure speedy, dependable shipments of coffee. 


<= f Lloyd 
NEW ORLEANS BRASILEIRO 


305 Board of Trade Bldg. et tips 


m the principal Brazilian coffee ports to New York and 
at Philadelphia, Baltimore, Norfolk, Jacksonville and Houston. 


COFFEE AND TEA INDUSTRIES 





A SUMMARY OF INWARD -BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Ports and dates are subject to change Hol-Int—Holland-lnieramerica Line Abbreviations for ports 
Moreover, lin IFC—LF.C. Line re " 
IOSLON 
lavPac—Java-Pacific Line . . 
pies Corpus Christt 
PUES Lloyd—Llojd Brasileive ‘h Chicago 
Lykes—Lykes Line Cleveland 
Detroit 
P Galveston 
Abbreviations for lines Nopal—Northern Pan-American Line Gulf ports 
Novi Norton Ling Halifax 
dlcoa—Alcoa Steamship (¢ PAB—Pacific Argeniine Brazil Line Houston 
4m-Pre American President Li PacFar—Pacific Far East Line, Ini Hampton Rouds 
ArgState—Argentine State Line PacTrans—Pacific Transport Lines, Ini Jacksonville 
4m-W’ Afr-—American-West African Line . : , A—Los Angeles 
Se" ‘ Prince—Prince Line, Ltd 7 
Barh-Frn—Barher-Fern Line > oN Ge ee 1— Montreal 
Barh-W” Barber-West African Line R Neth—Royal Netherland Steamship Mo—Mobile 


Wilhbel , ue New Orleans 


should exigencies require 


may schedule sailings ne 


Moormac—Moore-MeCormack Lines, ne 


Bar/ »—Barher 
Line Robin—-Robin Line "New York 
SCross—Southern Cre Line Norfolk 
Philadelphia 
Portland 

San Francisco 


ti 
ckiehank 

Dales lt iy Silver—Stlver Line 

Dodero—Dodero Line Sprague—Sprague Steamship Line 

Stockard——Stockard Line ; 

Farrell—Farrell Line Stran—Strachan Shipping Ce Se sty 

Ga Gi re Swed: Am—Swedish American Line T, — Jobn 

Gulf—Guli « South America § UFruni—United Fruit Co oled 

"og Inc st West Coast Line, Inc a—Vancouver 


Ell-Buck—Ellerman & Bucknel 


COFFEE BERTHS 


SAILS SHIP SAILS SHIP LINE 


ACAJUTLA 6 16 Ranhidsholm Swed-Am MI7 
6 16 Cane Cod UF ruit NY6 


6 21 Manaqui UF ruit Cristobal 24 > Clara Grace NY6 
30 Choluteca UFruit Cristobal Cape Cmbrind = UF ruit NY6 
15 Cst! Avnturer Grace LA7/25 : 7 Levers Bend UF ruit NO7 
31 Gunners Knot Grace LAB 10 8/18 Sofia Grace NY7 

$15 Csti Nomad Grace LAS 25 28 Ses 29 Cstl Avnturer Grace LA7 
7 Anchor Hitch Grace LAQ 17 < 5 Cape Ann UFruit NY7 

Askot Swed-Am MI7 

ACAPULCO 7 Monica Grace NY7 

Clara Grace NY7 

Gunners Knot Grace LA8 

Sofia Grace NY7 2 

Lanaholm Swed-Am MI8 

AMAPALA Monica Grace NY8 

7 Csti Nomad Grace LAS 
Cst! Avnturer Grace hal 22 : Clara Grace NYS 
Manaqui UFruit risto 4 : Sofia Grace NY8 
Choluteca UF ruit eristona / 5 Monica Grace NYS 
Anchor Hitch Grace 7 7/12 Se7/17 Clara Grace NY8 
Gunners Knot Grace C iF 3 Anchor Hitch Grace LAS 
Cst! Avnturer Grace 725 3 $2 3 Sofia Grace NYS 
Cst! Nomad Grace Cristobal ae 7 Monica Grace NYS 
Gunners Knot Grace LA8 10 
Anchor Hitch Grace — Cristobal’ = 8/17 BARRIOS 
Cstl Nomad Grace LAS 25 g 
Anchor Hitch Grace LA9 17 


6 25 Gunrers Knot Cristobal 


7.10 Cstl Nomad Cristobal 
g 4 Anchor Hitch Cristobal 


610 Marna UF ruit NY6 
Mayari UF ruit N06 
ANGRA DOS REIS 5/23 Avenir UFruit NY6 
620 Mexice Lloyd IR 713 1 Inger Skou UF ruit N06 2 
) Adm Fraser UF ruit NY7 


BAHIA Mayari UFruit N07 
12 Alwaki ol- In 0628 HR7 1 Ba7 4 476 BUENAVENTURA 
l Abbedyk n 307 HR7/19 Ba7 20 
7.19 Alphacca ) t 82 HRS 5 Ba8 & 
5  Arendsyk ol- Int a8 HR8 23 Ba® 24 


6 


Flavia Grace LA6 
Barbara Grace NY2 2 
Elisa Grace NY6 27 
Gladys Dan WstCst NY6 
BARRANQUILLA . Laura Dan WstCst NO? 
6 11 Anchor Hitch Grace 7 Se7/17 > 25 Cecilia Grace NY7 
6 13 Fiador Knot UFruit 28 Eliana Grace LA7 


l 
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SHIP 


LINE 


BUENAVENTURA 


Maryarita 
Gerda Dar 


Ine 
Luise 
Isabel 
Elisa 
Paula D 
Leonor 
Laila Da 
Maria 


Grace 
Grace 
Grace 
Grace 
Grace 
Grace 
WstCst 
Grace 
wstC 
Grace 
race 
e 
e 


DUE 


(Continued) 


NY7 


SAILS SHIP LINE 


7 Paula Grace NY7/5 

7 Rosa Grace NY7 

7 Paula Grace NY7 
Rosa Grace NY7 
Paula Grace NYS 
Rosa Grace NY8 9 
Paula Grace NY8 
Rosa Grace NY8 2 
Paula Grace NY8 
Rosa Grace NY9 


CHAMPERICO 


1 Anchor Hitch Grace 
17 Csti Avnturer Grace 
2 Gunners Kot Grace 
17 Csti Nomad Grace 
} Anchor Hitch Grace 


CORINTO 


6 14. Manaqui UFruit Cristobal 
616 Cstl Avnturer Grace Cristobal 
6 24 Choluteca UFruit Cristobal 
25 Anchor Hitch Grace LA7 9 
Gunners Knot Grace Cristobal 
1 Cst! Avnturer Grace LA7/25 
7/17 Csti Nomad Grace Cristobal 
27 Gunners Knot Grace LAS 10 
$11 Csti Nomad Grace LA8 25 
8 11 Anchor Hitch Grace Cristobal 
; Anchor Hitch Grace LA8 17 


NNANNSN 


v 
7" 
oo 


CRISTOBAL 
6 20 Cave Cmbrind UF ruit 
6 20 Levers Bend UF rut 
» 24 Cave Ann UFruit 
GUAYAQUIL 


6 15 Barhara 


Coffee Cargoes 
Routed P-A-B° 


are in experienced hands 
all the way through 


* ° . . ° . 
Pacific-Argentine-Brazil Line provides 
Fast transit time on modern C-3 ships. 


Most up-to-date loading and handling equipment and 
“know how?’ 


Direct service from Brazil ports to Pacific coast coffee centers. 
Offices in principal ports for prompt information and service. 
Accomodations for 12 passengers. 
Pacific-Argentine-Brazil Line Inc. 

Pope & Talbot, Inc. AGENTS 


Me ed Te 


C ARGENTINE BRAZIL LIN 
PACIFIC WEST INDIES PUERFO RICO 


& ATLANTIC 
Executive offices—320 California Street, San Francisco 4 


COFFEE AND TEA INDUSTRIES 





Elisa 
Gladys Dan 
Laura Dan 
Cecilia 
Eliana 
Margarita 
Gerda Dan 
Ines 
Luisa 

13 Isabel 

15 Paula Dan 

15 Elisa 

19 Laila Dan 

20 = Maria 

27 ~=Barbara 

29 Olivia 

3 Cecilia 

10 Margarita 

15 Ines 

17 Luisa 

24 Isabel 


N 


NNNNYNNYY 


00 OO OF OO 


ILHEUS 


Argentina 
Peru 


GUAIRA 


Paula 
Askot 
Rosa 
Paula 
Rosa 
Paula 
Laholm 
Rosa 
Paula 
Rosa 
Paula 
Rosa 
Paula 
Rosa 


Grace 
UF ruit 
UFruit 
Grace 
Grace 
Grace 
WstCst 
Grace 
Grace 
Grace 
UF ruit 
Grace 
UF ruit 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 


Grace 


Grace 
Swed - Am 
Grace 
Grace 
Grace 
Grace 
Swed -Am 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 


LIBERTAD 


Cst! Avnturer 
Manaqui 
Anchor Hitch 
Gunners Knot 
Choluteca 
Csti Avnturer 
Gunners Knot 
Anchor Hitch 
Cstl Nomad 
Anchor Hitch 


UNION 


Cstl Avnturer 
Manaqui 
Anchor Hitch 
Choluteca 
Gunners Knit 
Cst! Avnturer 
Csti Nomad 
Gunners Knot 
Anchor Hitch 
Cst! Nomad 
Anchor Hitch 


LIMON 

6 12 Cape Cod 
6/23 Levers Bend 
6 27 Cape Ann 
LOBITO 

7 Dei Cro 


LUANDA 


7/4 Del Oro 


MARACAIBO 


12 Ranhildshoilm 
Anchor Hitch 
Clara 
Sofia 
Csti Avnturer 
Askot 
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Grace 
UFruit 
Grace 
Grace Cristobal 
UF ruit Cristobal 
Grace LA7 25 
Grace LA8 10 
Grace Cristobal 
Grace LA8/25 


Grace LA9 17 


Grace Cristobal 
UF ruit Cristobal 
Grace 
UF ruit 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 


Grace 


UF rut 
UF ruit 
UFruit 


Swed-Am MI7 
Grace LA7 
Grace NY6 27 
Grace NY7 4 
Grace LA7 25 
Swed-Am MI7 25 


Ba8 11 


SF7/28 
SF8 13 

8.17 
SF8 28 
SF9 20 


SF7 
To7 








offers a fast fortnightly 


freight service 


betu een 
GUAYAQUIL 
ECUADOR 
BUENAVENTURA 
COLOMBIA 


NEW YORK 
PHILADELPHIA 
BALTIMORE 


New York Discharging Berth 
Pier 4 New York Docks 
MAin 5-5183 


WEST COAST LINE, INC., AGENTS 


67 Broad Street, New York 4, N. Y. 
WHitehall 3-9600 


BALTIMORE 


STOCKARD & CO. 
225 E. REDWOOD ST. 
Saratoga 2607 


PHILADELPHIA 


B. H. SOBELMAN & CO. 
BOURSE BUILDING 
Lombard 0331 




















SILVER 
& 
JAVA PACIFIC 


LINES 


BRAZIL to U.S. and CANADIAN PACIFIC COAST PORTS 


FAST — REGULAR — MONTHLY SAILINGS 
with modern offering limited 
passenger accommodation and refrigerated space. 


cargo vessels 


Kerr Steamship Company, Inc. 


Java Pacific Line, Inc 


Kerr Steamship Company, Inc Strachan Shipping Company 


Kerr Steamship Company, Inc Transpacific Transportation Co 


Agencia de la 
Linea Rotterdam Sud America 


A A + 


Agencia de Vapores Grieg S.A 








\ > 
Ya 0° 


SHIPPING S , ar Ofer 


aiSsissiPht , Consult OW 


tio" 
Informs 

yp Sailing EANS is 
sala new ort + 
york WASHINGT 
NEw 


cHic AGO 


SAILS SHIP 


MARACAIBO (Continued) 


Monica 

Clara 
Gunners Knot 
Sofia 

Laholm 
Monica 

Csti Nomad 
Clara 

Sofia 

Monica 
Anchor Hitch 
Clara 

Sofia 


MATADI 


79 Del Oro 


MOMBASA 


6 27 Tuxford 
7 24 Sherwood 


»>ARANAGUA 


Silversndl 
Mormackite 
Seafarer 
Dei Aiba 
Holberg 
Mormactand 
Bowplate 
Mormacwrer 
Del Campo 
Bowhill 

10 Silverteak 

12 Del Monte 

/ 27 Del Santo 

10 Det Aires 

10 Radja 

10 Utrecht 


PUERTO CABELLO 


16 Clara 
15 Paula 
23 Sofia 
22 Rosa 
Askot 
Paula 


) Monica 


Rosa 
4 Sofia 


LINE 


Grace 
Grace 
Grace 
Grace 
Swed - Am 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 
Grace 


Grace 


Silver 
Mormac 
PAB 
Deita 
Nopal 
Mormac 
IFC 
Mormac 
Delta 
1FC 
Silver 
Delta 
Delta 
Deita 
JawPac 
JavPa 


Grace 
Grace 
Grace 
Grace 
Swed-Am 
Grace 
Grace 
Grace 
Grace 
Grace 


Grace 


PUNTARENAS 


Managu 
Choluteca 
Anchor Hitct 
Csti Avnturer 
G 


UF 
UFr 
Gr 
Grace 


RIO de JANEIRO 


6 18 Mormackite 
Holberg 
Silversnd! 
Del Alba 
Mormacta 


Moria 
Delta 
Mormac 
Nopal 
Silver 
Delta 
Mormac 


COFFEE AND 


NY7 
NY7 
LA8& 
NY7 
MI8 
NY8 
LA& 
NY8 


10 SF10 


14 


INDUSTRIES 














6 
6/28 Uruguay 
6/28 Dei Valle 


6 Del Campo 


7/12 Dei Norte 


7/20 Del Monte 
7/21 Silverteak 
7/26 Del Sud 

8 3 Dei Sant 
8 9 Del Mar 
817 Del Aire 
8/21 Radja 
8/23 Del Valle 
9/6 Del Viente 


9/21 Utrecht 


Mormacwre 


SAN JOSE 





LINE 


Mormac 
Mormac 


Delta 
Delta 
Delta 
Delta 
Silver 
Delta 
Delta 
Delta 
Deita 
JavPac 
Delta 
Delta 
JavPac 


612 Csti Avnturer Grace 
6 28 Gunners Knot Grace 
6/30 Anchor Hitct Grace 
7/13 Cstl Nomad Grace 
7/16 Cstl Avnturer Grace 
8 1 Gunners Knot Grace 
8/7 Anchor Hitch Grace 
$16 Cst! Noma Grace 
98 Anchor H Grace 





SANTOS 
610 Alwak 
6/12 Braz 
6/1 Mormact 
6/13 Dei M 
6/15 Alpha 
617 Mormack 
6/18 Mex 
6/19 Holbe 
6/20 Dei Alb 
6 20 Seafarer 
6/20 Peru 
6/22 

6/23 €: 
6/26 

ny 27 

5 27 Del Valle 





8 Arendsdyk 
: Del Sant 
$19 Del Aire 





COLOMBO 
6 11 Silvermoor 
6 15 Wm. Lcknbct 
6 21 Salatiga 





JUNE 


11 








City- Lek 
Tabiar 
Brmnghar 


Jaw Princ 









950 





Hol-Int 


Mormac 
Mormac 
Delta 


Hol- int 


Mormac 
Lioyd 
Nopal 
Delta 
PAB 
Lioyd 
Mormac 
Mormac 
Morn ac 
1FC 
Delta 


Ell - Buck 
Jav Pac 
Ell- Bu 





NY7, 13 
NY7 10 
N07 /13 
N07 25 
N0O7/25 
N08 8 
LAS /12 
N08 8 
N08, 19 
N08 22 
N09 3 
LA9 10 
NY9’'6 
N09 19 


LA10 10 





Cristobal 
Cristobal 
LA7 9 

Cristobal 
LA7/25 
LA8/10 
Cristobal 
LA8& 25 
LA9 17 


NY6 26 
NY6/ 26 
Jx6/27 

N06 27 
NY7 31 
NY7/6 

N07 & 
N07 6 

N07 9 
LA7 10 
NY7/6 
LA7 18 
Bo7/5 

NY7 10 
NY7 15 
NO7 12 











Bo6 


SF7 


DUE 





Bo7 


SF8 16 


SF9 14 


SF10 








NY6 30 


















L6Nf7 


23 
SF7 28 
SF8/13 

8/17 
SF8/28 


SF9 20 


28 


Bo8 2 
Bo7 9 
Ho7 
cc7 9 
7/14 


12 


13 


SF7/2 
NY7 7 









NOPAL LINE 


Regular service 


New fast Norwegian motorships 


BRAZIL U.S. GULF 





COFFEE SERVICE 


The Northern Pan-American Line, A/S 


OSLO 





Agents 


New York—Dichmann, Wright & Pugh, Inc., 44 Whitehall St 


New Orleans—Bieh! & Co., Inc., 210 Carondelet Bldg 
Houston—Biehl & Co., Cotton Exchange Bldg. 
Chicago—F. C. MacFarlane, 209 S. La Salle St. 

Detroit—F. C. MacFarlane, 715 Transportation Bldg 
Santos/Rio—Agencia de Vapores Grieg S/A 


Paranagua—Transparana Ltda 











MOORE-McCORMACK 


Hhls 





AMERICAN Freight and Passenger \ BRAZIL 


Service between East 


REPUBLICS Coast of United States 
LINE and the countries of 


URUGUAY 
| ARGENTINA 





PACIFIC Freight and Passenger \ BRAZIL 


REPUBLICS Service between West URUGUAY 


Coast of United States 
LINE and the countries of | ARGENTINA 





NORWAY 

















Freight and Passenger | DENMARK 
ee Service between Eost ) SWEDEN 
Ic Coast of United States ) POLAND 
LINE ond the countries of FINLAND 
RUSSIA 





For complete information apply 


MOORE-McCORMACK LINES 


5 Broadway, New York 4 


Offices in Principal Cities of the Werld 











MEDITERRANEAN 
BLACK SEA RED SEA INDIA 


PAKISTAN CEYLON BURMA 


AMERICAN EXPORT 
LINES 


37-39 Broadway, New York 6, N.Y. 


UNITED FRUIT COMPANY 


STEAMSHIP SERVICE 


i S 
\eading handlers of mild coffee 
serving 
GUATEMALA —, 
EL SALVADOR oon 
HONDURAS coLoM 
with 
rvice to 
regular dependable servic 
new YORK, NEW ORLEANS 
and other U. §. Ports 
a po River 


New Orleans: 
321 St. Charles St. 


SAILS SHIP LINE 


COLOMBO (Continued) 


George Leknbch PacFar SFR 6 

Manoeran JavPac LAg 2 SFO 6 Po9/12 Se9 15 
Chin Prince Prince Bo9 5 NYO 7 

Br Prince Prince NY10/8 


HONGKONG 

611 Phippne Bear PacFar LA7 4 
613 Fleetwood PacFar LA7 1 
6/26 Wm. Leknbch = PacFar 

7/22 George Leknbch PacFar 

KOBE 


613 JL Leknbch PacFar 
6 18 Phippne Bear PacFar 
6 22 Calif Bear PacFar 


SINGAPORE 

6 21) Wm. Leknbch PacFar 
716 Almeira Lis Lykes 
7 17 George Lcknbch PacFar 


YOKOHAMA 


6/19 Mary Lcknbch = PacFar 7/1 
6 21 Phippne Bear PacFar SF7 2 
6 21 Calif Bear PacFar SF7 12 


Will discharge U. S. ports. sufficient cargo offering 

New York, Boston, Philadeiphia. Norfolk, Baltimore and Montrea 
Accepts freight for New York. with transshipment at Cristobal, C. Z 
Accepts freight for Atlantic and Gulf ports with transshipment at C 


Sh ppt 
Ud ping 
transportation .. . warehousing . .. services 


Mississippi Shipping steps up W. Africa sailings 


Inauguration of a new sailing schedule calling for in 
reased satlings—from monthly to every three weeks—-from 
United States Gulf Ports to West Africa was announced 
last month by Theodore Brent, president of the Mississippi 
Shipping Co 

The speeded-up service will be effective with July sailings 
Increased sailings out of the U. S. Gulf Ports to West Africa 
ire being made possible by the inauguration of a new feeder 
\ 


service Which will be maintained by a fast, modern ship along 


the West African coast The feeder service will primarily 
serve ports in the Gulf of Guinea area 

Mr. Brent's announcement explained that t Oast WISE 
ceder service will load and discharge carg 
smaller ports not accessible to larger ocean g 
This teeder vessel will make ship-to-ship transt 


occan-going vessels at key rendezvous points 


$1,500,000 New Orleans wharf put into use 


The $1,500,000 Esplanade Avenue Whart, under con 
struction at New Orleans for the past two years, Was put inte 
use for the first time last month by the Gulf and South 
America Line when the 14,945-ton Gulf Shipper irrived 
to discharge and reload cargo 

The Es} lanade wharf is the first large general cargo whart 
to be completed in the ten-million dollar port expansion 
program now underway It was assigned to the Gulf 
South America Line, which already has the assignment of 
the adjoining Madeville Street Whart 

We consider the Es} lanade wharf to be of very satistac 


tory construction,” George Griswold, vice president and get 
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PCCA CONVENTION STORY 
TO APPEAR IN NEXT ISSUE 


A full report on the 1950 convention of the Pacific 
Coast Coffee Association, which is taking place as this 
issue goes to press, will appear in the next issue of Coffee 
and Tea Industries (The Spice Mill) 


eral manager of GSA commented following the assignment 
of the wharf to his firm Its 170 feet of width affords very 
ethcient assembling or moving of cargo, since it is broken 
only by a single row of supporting stanchions. It will cer 
tainly step up efficiency of our operations at New Orleans.’ 
Esplanade Avenue Wharf is 6000 feet long, providing 
berthing space for one ship. This makes a total berthing 


space for 75 ships at public wharves in the port 


ICC approves coffee freight rate cut 

A ratlroad rate reduction on coffee from Houston and New 
Orleans to points in Illinois and Lowa was approved by the 
Interstate Commerce Commission last month 

The reductions will equalize rates on coffee through Kan 


sas City and Omaha 


Aguilar named vice chairman of coffee body 


Roberto Aguilar, representative of El Salvador on the 
Pan-American Coffee Bureau, has been elected vice chair 
man of the Special Commission on Coffee of the Organi 
zation of American States 





REGULAR DIRECT SERVICE 
FOR COFFEE SHIPPERS 


FROM 


La Guaira, Puerto Cabello, Maracaibo, 
Barranquilla, Vera Cruz 


TO 
U.S. Atlantic Ports, 
St. John, Halifax, Montreal, 
Cleveland, Toledo, Detroit 


Agents in All Principal Ports 


SWEDISH AMERICAN LINE AGENCY, Inc. 


17 State Street New York 4, N. Y. 


SWEDISH AMERICAN LINE 


1255 Phillips Square Montreal 2, P.Q. 








ROASTING 
GRINDING 
PACKING 


VACUUM PACKING 
(inciuding Cans) 


MEMBER OF 


Coffee Trade Roasters 


H. MILLS MOONEY & SON, INC. 


20 FULTON STREET, NEW YORK 7, N. Y. 


Telephone: WHitehall 4-5138 








CARL BORCHSENIUS CO., INC. 


89 Front Street New York 5, N. Y. 
Connections in all Coffee- Producing Countries 


U. S. Representatives of: 

Estaf Van Santen & Van Den Broeck, 
Usumbura, Belgian Congo 
Gibson & Co., Ltd. 

Nairobi & Mombassa 


Eastern U. S. Representatives of: 
Soc. Mogyana Exportadora Ltda. — Santos 
Exportadora Centola, Limitada — Santos 
Brazilio de Araujo & Cia., Ltda. — Curitiba 
Otto William Nissel — Curitiba 
PRINCIPAL PORTUGUESE WEST AFRICAN SHIPPERS 








SOUTHERN CROSS LINE 


Fast Motorships - from Brazil - to United States Atlantic Ports 
COSMOPOLITAN SHIPPING COMPANY, INC. 
General Agents 


42 Broadway New York 4, N. Y. 
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Coffee Imports into Europe in 1949 


(in bags of 60 kilos) 


DENMARK FINLAND 


=, IMPORTING 
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ORIGIN 
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Andrade raps coffee ads convince coffee roasters that such advertising is detrimental 
to the best interests of the coffee trade as a whole, 

“ . ” It also expresses the opinion that this type of idvertising 

that cncourage stretching encouraging the making of a weaker and less palatable brew, 

- tends to nullify the long-standing efforts of the brewing 

for competitive advantage committee of the National Coffee Association and those of 

‘ the Pan-American Coffee Bureau to educate the public in 


proper coftec brewing methods 


Competitive advertising by various cottee firms which claim 
I 


that certain brands may b stretched” to make more than 


the isual number of cups coffee per pound, may, if con Reports A&P had 14.5% 


of nation’s coffee business, 


10% of tea imports in 1948 


A & P accounted for per « ‘ tl yttee busi 
ness conducted in the United States in 1948 This was 
stated in the firm's formal reply to the suit against it by the 
Department of Justice, it was reported last month 

A & P also revealed in the reply that in 1948 it 
ibout ten per t all the tea brought to tk 
the report Said 


The company also accounted tor 3.2 per 


Theophilo de Andrade trys natural flavoring extract production, and se\ 


of the imitation tlavoring extracts, it was indicat 


Free coffee boosts grocery store sales 

A krocery store has succeeded in boosting 
volume by serving cottce to its Customers wit 
the National Grocers Bulletin reports 

The store >a cotfee counter with 
stalled two large cotfee-makers and adverts 
Cottce Any Time You Want It Total 

Store traffic increased more than 200 p 
week, sales increased to a satisfactory vol 


volume has been matntained 
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Coffee Movement In The U. S. Market 
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Consolidated Carloads Our Specialty 


Brookhattan Trucking Co., Inc. 


57 FRONT ST. NEW YORK 4, N. Y. 
BOwling Green 9-0780 
Serving The Coffee, Tea & Spice Trade For Many Years 


| 





Riverfront Warehouses 


Bowne Morton’s Stores, Inc. 


611 SMITH ST. BROOKLYN, N. Y. 
MAin 5-4680 
N. Y. Phone: BOwling Green 9-0780 
Free And Bonded Warehouses 











COFFEE ROASTING 
VACUUM PACKING 


4g TARDE 


A complete COFFEE ROASTING SERVICE to the 
trade ... We pack all type containers including vacuum 
cans and glass jars under YOUR label . . . For over 70 
years the Haulenbeek Co. have been coffee roasters 
and packers to the trade. We have never sold coffee. 


WHitehall 4-5137-8-9 


HN W. HAULENBEEK (€60.,. Ine. 
20 Fulton Street New York 7, N. Y 
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THE EAST ASIATIC COMPANY, INC. 


BRAZILS 


IMPORTERS OF GREEN COFFEE 


Cables: Cafasiatic: Teletype NY !-1713X 


103 FRONT STREET 6286 NEW YORK 5, N. Y. 








BRAZILIAN WARRANT COMPANY. INC. 
NEW YORK NEW ORLEANS 
91 Front Street 22:33 Magazine Street 
Agents for 
Brazilian Warrant Co.. Ltd. 
London—Santos—Rio de Janeiro—Sao Paulo—Paranagua 


EK. JOHNSTON & COMPANY. LTD. 
London—Santos—Rie de Janeiro— Paranagua 
Old East African Trading Co. 
Mombassa. British East Africa 


Established in Brazil as Coffee Exporters in 1842 
Also All Growths African Coffees 








W.R. GRACE & 


San Francisco New York New Orleans 


° . ’ y] . x x 6° 
OUALITY COFFEES 
Colombians Central Americans 
Medellin Armenia Manizales Guatemala Nicaragua 
Tolima Girardot Libano Salvador Costa Rica 


EKeuadors 
Unwashed Washed 











IMPORTERS 
NEW ORLEANS 


Direct Connections in Most Coffee Producing Countries 
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Coffee and tea premiums 
Cottee 
Spice Mill) makes available practical aids to the distributor 


In this issue, and Tea Industries (formerly The 


who uses the premium method of advertising. These aids 
range from reporis on the results of the first National Coffe 
and Tea Premium Survey to the exhaustive Premium Buying 
Guide. 

This material is in line, again, with our 73-year tradition 
of pioneering service to the coffee and tea industries 

Results of the survey have demonstrated that this somewhat 
Staggering effort has been worth the sweat Proot enough ts 
the survey fact that the majority of coffee and tea distributors 
use premiums 

We hope we don’t, in any of the premium articles, give 
the impression that we think premiums are the answer for 
every coffee or tea packer under all circumstances. We 
don't think that 
think 


premiums are steering clear of 


But we do some of packers who don't use 


n for the wrong reasons 


They look at premiums as an extra cost, beyond advertising 


and merchandising charges, and since many of them are¢ 


operating on narrow margins hey can't see taking on the 
additional cost 


This thinking 


thing 


while understandable, 1s way off base 


For one premium use ts part advertising. It’s 


basically an advertising technigq at's how costs 


involved should he considere i 


j 


necea 


inything 


ottce 


For another thing, premium not cost 


Some of the most consistent users of premiums in the 


and tea field list in their survey responses that their premium 


budgets are zero or negligibl That's because they use self 


liquid 


We 


ators 


mention these things only because we 


with competition from week to 


j stiffening 


these 


week, no cotte: itford to neglect advertising 


things to 


promotion 


volume curve 


inother 


lly, in more 


Down that 


. ah 
industries as a Whol 


deeper, industry-wide 


of other bev 


Progress in reverse 


both mayor 


pressing 


xtraordinary 


habits achieved 


restaurant to 


gains in brewing over the 


pa 
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itor 


We've spoken out here before about the restaurant sup 
pliers who are giving way to the Je zebel lure ot the 14-ounce 
pack to snatch the other fellow’s accounts. 

The counterpart is now happening in the home market 
We are looking, as we write this, at a newspaper ad by a 
mid-West roaster which proclaims in type about as big as 
you ever see that this brand is a better buy because it yields 
60 cups to the pound 

Sixty cups per pound! 

That's really flouting everything the industry has learned 


and taught—about brewing. It’s opening the drain to leak 


away advances the industry has managed to build up with a 
lot of money and even more hard work 


The like 


advantage most 


most a roaster this 


We say the 


win even that 


can gain ts a temporary 


and we're not sure he can 


What is sure is that if the more-cup-to-the-pound fever 
spreads, the net result will be less coffee consumed, and 


therefore less imported and processed and sold. Everyone 


in the industry, not excluding this mid-West roaster, will 


inevitably be the loser 


It's everybody's tea drive 


We understand some tea packers, mostly small and re 


not yet participating in the promotion 
t 


I 
fund which is making possible the Tea Council's 


gional companies, are 
drive for 
more consumption in the United States 

There 
packer's 


seems to be some feeling that this ts big 


drive, that the big packer stands to the most 


vain 
relatively, from it 

If any of the loca! packers not yet in the tund are out 
of it for this reason, they should review their position care 
fully 


Otherwise they might find themselves at growing 


disadvanti competitively 
The plain fa 
g and small 


How 


brand depends not on his size 


prac ker 
| 


l 


much packer gets out 


It depends on 


follow-through his organization puts into th 


Even at this carly stage we can probably pt 


} 


packers whose brands will garner a larger 


from the campaign than some bigger 


LORIN wader l put ti arive dt 


which 
| 


Is tO pal 


When a promotion is underway 
Those 


stand to g 1 the 


overall tea Consumption, everyone stan who 


tie in aggressively most 


Those 
the least 


The Tea 


regardle ss of size 


who stand aloof, regardless of size, sta » gain 


Counc everybody s 





Chairman Smallwood Vice Chairman Hyde 


Robert B. Smallwood, chairman of the Tea Council and 
president of Thomas J Lit 


in Londonderry, southern Ohio, in 1893 His mother's 


on, Inc., was born on a tarm 
family, the Mendenhalls, included some of the early col 
onists in Philadelphia; his father, William Joseph Small 

wood, was among the first settlers in Maryland 
Robert Smallwood’s mother died when he was six He 
was raised by her family, particularly by a bachelor uncle 
Hugh Bartly Mendenhall, who is now in his eighties and 
of whom Mr. Smallwood ts inordinately proud Inci 

lentally, the B in Robert B. stands for Bartly 
At a room country school in Denver, Ohno, young 
Smallw« only scholastic prize was a 25-cent copy of 
s Cabin” for improvement in penmanship 
hi school in Waverly, Ohio, in three 

living expenses by working 

1 machine shox He receive 


nt, but ialness kept him from taking the 


id. to Ohto State niver He kept 
was a I 

or, Manager of 

ternity At the sam 


employmet 


E. C. Parker 


treasurer 


Mrs. Schneider, secretary 


This is your 


] 


entin ¢ 


led 


guiding the 


Ross, Inc 


products plants in central Ohio 


ind advertising director 


person 


Iwo 


j 
cl 


y« 


Columbus 


and executive 


irs | 


{ ought out | \ 


Or In 


] 
| 


t 


The 
he 


ilso Worked out a 


men in 


wtiona 


lly 


issistant di 


later he 
tollowiut 
sf onsib 
omy an 
Bob 
indust 
Since 
| 


reascd 


WwW 
ig 
le 


y 


as Mac 


\ 
} 


cal 


1 sadtesmen 


Borden Co 


developed 


method to 


which was idopted by 


uewnderu 


PDPION 


packers, 


assistant to ¢t 


t 
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he manager in 


iter the Moores and Ross Operations wer 
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n times. During this time, the com 


tea market 
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ISS 


to about 


453 to 40 p 


Lipton also produces and sells about two-thirds of a 


the dried soup mix in the United States and Canada 
Durin 


the 


last 


war, he wa 
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irst National Guard Division (Ohio) to For the Tea Association 
but the old back fracture eliminated him 
trom service and he asked to help in Washington 
D. C., as a civilian instead of in uniform. Hts job was to 
help per lad abl men come to Washington to help on 
agencies 
k for training and pu king execu 
liked and trusted by all his org: 
nis competitors 
his post as head of the Tea Counct 
Tea Association of the U.S.A 
was elected three times 
New York City now, Bob Smallwood has 
Jane, married to Lieutenant Commander 


C. William Felton R. Barclay Scull 


ke up the Cou 


(THE 


Spice MILL) fas gathe e facts 
ar ) , ge Herbert C. Claridge Donovan B. Stetler 


represen 


Bureau 
For the Tea Bureau 


Newton, USN submarine division Mr 


Smallwood thinks business leaders must have integrity 
ind luck 


onsider tor others, horse sense durability 


Herbert C. Claridge, vice president of the Salada Tea 


Tea Association repres ntative on the 
body of the joint promotion drive 
ndustry matters and in the association 
the Council a solid and practical 
é téa merchan lising The 
t his firm are in Boston, in 
i-drinking region in the country 
was born in London, England, in 1896, was 
| j j 


Southend-on-Sea Technical School and joined 
Milo Perkins James J. Booth 


the Co. at the opening of its London buying 
ott '? 
After in World War I, Mr. Claridg 

ger, a post he held from 1919 t 6. He 


Salada’s Boston cs 1 trom 


London 
was then transferred to 
1927 to 1! e was the company's adve 
Dusiness man 
iris the was a member of the 
Committee ¢t A and WPB. He ts continuing 
lustry activitie 10t as a meml the Tea 


Tea Asso 


Charles William Felton, tall, gentle-voice 
Tea Association's brewit 
(Continued te. Einar C. Anderson Lawrence Giles 
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- Tea Storage 


- Blending 


- Reconditioning 


- Repacking 


- Tea Packaging for the Trade 


ADDRESS ALL INQUIRIES TO MAIN OFFICE 


Old Slip Warehouse, Inc. 


37-41 Old Slip, New York 5, N. Y. 


WAREHOUSES AT 
"5 FRONT ST.; 37-39-41 OLD SLIP; 38-39 SOUTH ST., N. Y. 5, N. Y. 
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MHN-a-NuI-SPell 


n Japanese 
t f 


(PVOu BI ¢ ipanese 


forwarded by 


Almos: tale 
So it 1s with Japanese tea 
700 B.C 
tom of drinking tea was introduced into Japan 


China A.D 


indigenous to Japan, but a Chinese variety was brought by 


everything starts with a legend or a fairy 
The tea plant was first discovered 


Out 


according to a Chinese legend 


trom sometime after 608 The tea 


a Buddhist priest named Yeisai in the 12th century. Since 


then a new variety has been cultivated extensively in this 
country, thus resulting in making tea the chief beverage ot 
Japanese people 

exists that the tea ts 


The 


to dispel lassitude and relieve 


countries the beltet 


God to a favored people Virtue attri 


ire its power 


awaken thought and prevent drowsiness, to 


retresh the body, and clear the pe 


Cultivation 


The 


The leaves of young 


is Cultivated 1 


The tea plant 


sOwn 


rich soil upon hillsides 
seeds are 


In autumn or in spring 


The climate 


plants dre ready for picking in about five years 


f the land give Japanese green tea its char 


acteristic sweet aromia and _ taste The bushes eventually 


form hedge-like rows forming pretty tea vardens, which are 


a beautiful feature of the landscape in the tea districts 


of Japan 


To improve the crop and manufacture of tea, modern 


screntin nvestigations are being carried on at various tea 
experimental stations, including the National 


in Makinohara in Shizuoka Prefecture 


Tea Experi 
mental Statior 
As the te 


latitude its tivation 1s 


plant can be successtully grown south of 40 


arried on very successfully in 


this country The most noted districts are located in Kyoto 
Miye, Miyazaki 


Shizuoka P tures The last 


half of the 


ara, S|} Kagoshima, Saitama and 


named pret how ever 


one 


i cultivation area is roughly 100,00¢ 


during 


Kyoto Prefecture 


iis pr 


ilmost statronary 


1s widely knowt 
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tollowin 


which ts 
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is subjected to another pr SS 


hus produce | il I i rude 
illed 


and sifted 


ondition 


refiring, by which 


the tea is further dried, sorte before it 1s etther 


exported oO 
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Japan 
Tea is picked in the following seasons 
May to the middle of June 
Middle July to August 
Middle August 
Late September, 


Ist crop 
2nd crop 
o Se ptember 


3rd crop 


ith crop weather permitting 


Kinds of Japanese Tea 


There are several kinds and grades of Japanese green tea 


broadly into two kinds 


classified 
namely The 
manufactured from tender leaf buds picked from plants 

This subdivided 
or gem of dewdrop, and 


Matcha 


tea ceremony 


These, however, may be 


shaded and unshaded teas shaded tea ts 


grown temporarily under shade 
kinds 


which ts 


type Is 


into two Gyokuro 


called 


Matcha is used in the 


ground into 


Sencha being 


pow de t. 


an ordinary tea, COMMON to every 


household and is also exported 


The unshaded tea ts 


Tea for export consists chiefly of three kinds, namely 
Basket-fired tea 
Pan-fired tea 

Natural leat tea 
fluff 


of chemicals, such 


long leaf or “spider leg tea 
leaf 


medium size 


short assorted by sieving 


leat 


Tea and very fine dust, used for the manuta 


is caffeine, et 
Moreover, black tea ot superior quality Is also produced 
in this with the products of Ceylon 


country, compe ting 


and Java 


Exports 


Japanese green tea became first known to the Portugues 
and the Spanish in 1565 and then to the British and Dutch 
Kaempfer, physician of the Dutch 
who stayed at Deshima, Nagasaki, tor 


account of 


in 1601 Enyelbert 
India ( O., 
1690 


East three 


years from on, gave the first authenty 


Japanese tea in his History of Japan” and included tea in 


the list of articles for export from Ja Through this 


book, the peoples of the world be acquainted with 


this beve raye 


It pays—in increased earnings—to get behind the Tea Council's 
million-dollar promotion, Oscar Gorenflo, of the Tea Bureau, told a 
luncheon gathering of the trade at the Sheraton Biltmore, Providence 
Rhode Island Pictured are Angelo Dedora, president 
Rhode Island Retail Grocers’ and Marketmens’ Association; Harold 
W. Cole, an A&P supervisor: Mr. Gorenflo; William S. Grant 
manager, Brownell & Field Co.; and H. W. Klippel 


(from left) 


sales 
A&P 


also an 


supervisor 


rf 








new ‘1,000,000 


tea 


in full swing! 


Tie-In Displays Ring 
Up Easy Profits! 


The proof is already piling up... store 
displays tieing in with the new $1,000,000 





tea-selling program are already getting 
results. And this is just the start. The big- 














gest tea promotion in history is out to in- 


Urge grocers to build tea displays tieing in with the $1,000,000 - rr 
crease your tea sales 10°, each year! Tie 


tea-selling program. It's a sure way to get in on the increased 


volume stimulated by the big, full-color advertising program in and cash in now! 


Promotion and more promotion for June! 


Full-Color LIFE—June 26 issue (out June 23 
Bleed Pages LOOK —June 20 issue (out June 6 
SATURDAY EVENING POST June 7 issue out June 14) 


in These 
COLLIER’S —June 3 issue (out May 26 


Magazines 


Plus Big Full-color pages appear in dozens of leading 
Full-Color Ads Sunday newspaper supplements—June 18. In ad- 
dition, dominant 1500-line black and white ads 
run in big independents—June 22. A total of 33 


in Sunday 
Newspaper 
Supplements 


More and more tea packers and importers ar 
cutting themselves in on the best thing that 
ever happened to tea sale \re For full 


information about your profit-share in the new 


tea program write 500 Fifth Avenue, New York City 18 


major newspapers! 
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the United States trade's representatives on the Tea Coun 
cil. He is a director of Henry P. Thomson, Inc., widely 
known tea importers 

Born in New York City on May 8th, 1902, Bill Felton 
went to school here and in Boston and later attended 
Harvard. He is not, he is careful to point out, a Harvard 
graduate He did not Stay quite long enough to carry 
away a sheepskin 

With some misgivings, he admits that the original Fel 
ton came to these shores in 1635. The misgivings arise 
from quotations which come up from time to time about 
whether any of the early Feltons were part of the first 
Boston Tea Party 

He has no doubt about a Felton being in on the second 
Boston Tea Party, at Swampscott He has been active, 
usually on the program end, in the preparation of all ot 
the tea conventions except the first 

Bill Felton s career in tea began with the Anglo-Ameri 
can Direct Tea Trading Co. in 1919, and he has been 
with that firm ever since, right through its reorganization 
into Henry P. Thomson, Inc., and down to the present 

During this uninterrupted association, Mr. Felton has 
developed uniquely rounded background in tea. He 
learned the trade from the bottom up and inside out. He 
weighed out teas, worked on books and records, handled 
the shipping and receiving ends—and put his shoulders 
to the wheel in virtually all other aspects of the business 

His tea career was rounded out in 1946 with an ex 
haustive tour of India and Ceylon. The trip put him in 
India during one of that country’s most turbulent periods 
when the riots which preceded independence took place 

Although he was born in New York City, Bill Felton’s 
folks are all New Englanders, and he feels at home there 
as much as in Manhattan. In fact, he spent 16 years in 
the Boston office of the firm 

Bill Felton has become a pillar of the Tea Association 
and is undoubtedly one of the reasons for the growth in 
the organization's initiative as well as for some of the 

advances nurtured by the organization in the 

last few years He is a director of the association, a 
member of the trade relations committee, chairman (as we 
have noted) ot the brewing committee, and a member of 
the progral ommittee tor the forthcoming convention of 


the isocratior 


R. Barclay Scull, chairman of the Tea Association's mer 
chandisi ¢ committec Is carrying on a family tradition 
as head ot the Wm. S. Scull Co., Camden, N. J 

Mr. Scull graduated from Princeton University in June 


192 ind that fall joined the company He worked tn 


TEA COUNCIL 
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Tea Council “partnership marketing,” as pictured in the industry's 
sound-slide film, "A New Leaf for Tea”. 
various departments, to learn first hand about the mani 
facturing operations of the company. Then he was trans 
ferred to the sales department and eventually he became 
sales manager 

In 1940 Mr. Scull was elected executive vice president 
Three years later his father, W. C. Scull, became chairman 
of the board and the son stepped in as president 

R. Barclay Scull, always active in the fields covered by 
Boscul operations, held important posts in food on govern 
ment committees during the days of NRA and during the 
last war. He has also been a director of the Grocery 
Manufacturers Association 

Outside of business, Mr. Sculls chief interests are 
horses and fox hunting. It is reported that he holds a 
distinctive record in those sports that of falling in eight 


consecutive steeplechases 


Donovan Beardsley Stetler, also a Tea Association rep 
resentative on the Council, ts vice president in charge ot 
the grocery division of Standard Brands, Inc 

He was born in Wichita, Kansas, on November lath 
1902, and graduated from the University of Kansas tn 
1924 and from the Harvard Graduate School of Business 
Administration in 1926 

He started his business career with the Royal Baking 
Powder Co. When that organization became a part of 
Standard Brands, Inc., he was placed in charge of radio 
and later served as advertising director 

Mr. Stetler is a director of the Nattonal Cottee Asso 
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Tea Movement into the United States 
(Figures in 1,000 pounds) 


June July Aug. Sept. Oct. Nov. Dec. Year Jan. Feb. Mar. April 

Black 1949 1949 1949 1949 1949 1949 1949 189 1950 1950 1950 1950 
Ceylon 345 3,269 2,82 3,461 { 3270 1,595 1,224 2 i 2,465 ss 
ta 2,663 3,170 2,012 2,19 57 079 2,400 4,477 3,285 3 34.36 »BS 4, 


y s 
Ind - 
Formos j : i 2 O77 j ¢ 1,442 3: 4 
Java 7 

4 


25 5,179 2,987 
5 4 3.850 
1 bo Ol 
> - 61 ¥ 

Africa 235 37 ,186 2 2 } 41% 
Sumatra , p 2 7 26 215 109 
mou 7 27 ; 5 18 


Mis 3 7 l 2 7 19 


Green 
Japan 
Ping Suey 


Misc 


Oolong 
Formosa 

( anton 
Sentd Cntn 


Mixed 1 5 3 3 l 2 9 l $ 
TOTALS 8,360 9,790 6,932 i 4,654 9827 7,312 8296 8865 7,645 95.393 8095 857610872 9,150 


Figures cover teas cxamined and passed, do not include rejection Rased on reports from | S. Tea Examiner F 
Hutchinson 


This table summarizes tea imports into the United States for a full year, by month and also by country of origin 


ciation, a member of the Tea Council and a member of — became the OWI, and was assigned to the United Nations 
the University Club of New York He was appointed as one of two American members of 
Anthony Hyde, vice chairman of the Council, ts man the United Nations Information Board, on which sat the 
ivging director of the Tea Bureau, Inc., United States top information representatives of the foreign govern 
branch of the International Tea Market Expansion Board, ments in the U.S 
in Organization of the principal tea producing countries Mr. Hyde was released by OWI head Elmer Davis to 
After graduating from Yale, where he majored in become director of information for the Committee for 
economics, “Toby” Hyde was a reporter tor the Wash Economic Development. He was then named sp tal as 
ington Times and the Washington Herald sistant to the director of War Mobilization and Reconver 
He then became advertising and public relations director sion, Fred Vinson, and was appointed deputy director 
of the Washington Gas Light Co., and he's been in public when John W. Snyder was head of the agency Mr 
relations and advertising since Hyde resigned that post to join Arthur Newmver and As 
He has been assistant to the president of the Washing sociates in W ashington 
ton Gas Light Co.. director of advertising and public r In 1948, he joined the Tea Bureau as tts 
lations tor the Philadelphia Gas Works Co., a writer with rector 
Young & Rubicam and Lord & Thomas, and account ex Mr. Hyde, who was married recently, has 
itive on American Tobacco with Lord & Thomas spect and liking of the members of the tea trad 
He CIVEE call “rom Washington to be‘a campaign combines a broad vision on basic tea problems with a rare 


Othce of Facts and Figures, which later ability to come up with bold answers——-backed by pains 


GEO. C. CHOLWELL & CO.. Ine. 


Established 1876 — 73rd Year 





“Whose name is known wherever tea is grown 


40 WATER STREET Member, Tea Association 
4-6 COENTIES SLIP, N. Y. C of the U. S. A. 


Agents U. S. A. for Alex. Lawrie & Co., Ltd., London, England; Balmer Lawrie & Co., Ltd., Calcutta, India; 
Be‘ts Hartley & Huctt, Ltd., London, Calcutta, Colombo 
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takingly detailed organization to guarantee the success of 


Bureau and trade decisions 


Einar C. Anderson, director of research for the Tea 
Bureau, tucked some study on economics at the University 
of Minnesota under his belt and then went to the Amer- 
ican Radiator Co. as sales promotion representative and 
Washington 


State sales manager of the Westcoast Manufacturing Co 


assistant sales engineer Later he became 
Mr. Anderson resigned to accept a partnership in a 
and produce firm doing business in the 
field 


Anderson became particularly in 


wholesale meat 


hotel and institutional During his 12 years with 
this organization, Mr 
terested in marketing and public opinion research, which 
he studied at the University of Minnesota. 

After 
Elmo Roper’s organization, he 


ber of Mr. Roper’s staff. He 


having done special research assignments tor 
was invited to be a mem 


sold his business interest in 


Minneapolis joined Mr Roper ind became one of four 
Job heads and a member of the policy committee 

After carrying the Tea Bureau research account from 
1946 to 1948 with the Roper organization, Mr. Anderson 
was invited to join the Bureau as director of research 


James J. Booth, the Tea Bureau's director of advertising 
ate of Baltimore City Col 
During World 
Army Atr 


and merchandising, is a gradu 


lege, where he majored in advertising 
War II, he 
force and was decorated six times 

Mr. Booth has 


manager ot Cordley and Hayes, appliance manufacturers 
located in New York City Betore that he 


served for three years in the U.S 


been advertising and sales yromMmotol 
I 


Was account 














executive for the Ralph H. Jones Co., in New York City, 
where he handled advertising and merchandising for the 
appliance section of the National Electrical Manufacturers 
Association 

Jim Booth’s present post at the Tea 


Bureau was pre 


man 


ceeded for two years as advertising and promotion 


ager 


Lawrence Giles, merchandising advisor to the Tea 
Bureau, brings to the Council brass-tacks experience in 
merchandising at the retail level 

He was formerly vice president of Sateway Stores, and 
a Management consultant on the West Coast, 


he ts now 


with offices in Los Angeles 


Milo Perkins, advisor to the Tea Bureau on marketing 


and merchandising, left a partnership in a manutacturing 
concern in Texas in 1935, to join the U.S. Department 
of Agriculture 

During his tenure there, Mr. Perkins was president of 
director ot 


the Federal Surplus Commodity Corp. and 


marketing for the Department of Agriculture. In 
posts he organized the food Stamp Plan during the war 


thes« 


and administered the School Lunch Program, as well as 
the many marketing agreements handled by the depart 
In addition, Mr 


the food program for Lend-Lease 


ment Perkins organized and launched 


He was also appointed executive director of the Board 
of Economic Wartare 

He ts widely known throughout the country. Tea men 
developed their own respect for his insight after hearing 


(Continued n page S80) 
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JAPAN TEA 


First Crop Japans are now in production 
and to secure these desirable Green 
Teas, it is advisable that your order 


with us 
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Standard Brands, Nestle 


launch heavy promotions 


on their instant teas 


tea in this country 
Leaf Tea, and 


ire launching heavy promotions 


The two | ig Manuta soluble 
Standard Brands, In 
the Nestle ¢ 

their products 


market 


Standard 


turers ol 


with Instant Tender 


with Nestea 


Both campaigns are angled at the iced 


The 


Instant Tender Leaf tea free 


Brands ts readying t unique boxtoy offer 


] 
firm will give a full-size jar of 


of charge to anyone sending in a box top from any brand ot 


tea or tea bays 


Scheduled to run through June and July 


seven. marketing arcas, the promotion is expected by the 


ompany to convince tea-drinkers of the taste 


onomy advantages of the soluble product through en 


CONVCNICNCe 
and «¢ 
ouraging them to make a comparison test free of charge 


Leat 


which 


To stimulate this mass conversion, Instant Tender 


Tea is featuring a special “cold-water” iced tea re ip 


does away with the need for heating water during July and 
August dog-days 
The plan is designed to operate simply and to the mutual 


idvantage of local food stores and customers Boxtops with 
Leaf Tea 


xchang 


name and address are to be sent to Instant Tender 


by the customer, who will receive a gift certificate 


f instant te Standard Brands wall re 


local 


ers wall 


envelopes will be available at 
addition, gro« 
otter 


icked by special 


the campaign In 


their customers details of the with 

The promotion will be | 

ads that will supplement regularly scheduled radio 
idvertising 

New 

leal 


ounter dis 


running a big. five program in 
ind Philadelphia which includes onsumer 


elf-service 
ind 


which will be plug 


per advertising, store dist lays 

demonstrations 
deal 
isa factory pack containing a regular 


Nestea ¢ sold at no extra 


i\ irtons, and. store 


The 


ed in 


] 
Spe fal servings 


father and son onsumer 
newspaper ads 


id sample jar of 


deal under 
Additional 


leased this 


in the will feature the 


A Hot 


ns for na 


trade press 
Promotion on Iced Ik i 


ional Magazines will be re 


Britain cuts tea ration 20% 


} 


The British Ministry of Food last month announce: 
a cut in Britain's tea ration of 20 per cent tach person 
i halt 
back 


will get two ounces of tea weekly instead of two 
starting July 16th. This action puts the tea ration 
December 


Minister 


where it was before 

At the 
nounced the immediate end of the point ration 
1942 


The only foods still rationed are now tea 


Mauri ‘ebb an 


system 


same time Food 


in. effect 


SINnce 


sugar and cooking fat 


Point-of-sale display materials will consist of sp ial iced 
Nestea 


price 


tea banners on the consumer offer, window displays 
banners, bag stuffers, shelf strips, plastic replicas and 


marker pennants 


Tea imports into U. S. were up 4% 
in quantity, 2% in value in 1949 


The quantity of tea imported into the United States tor 


consumption increased four cent from 91.6 million 


pounds in 1948 to 94.9 million in 1949, while the 


per 
corres 
ponding value increased two per cent from 45 million 
dollars in 1948 to 46.0 million dollars in 1949, according to 
Foreign Crops and Markets 


In the prewar period, the United States imported an annual 


) 


average of 88.5 million pounds of tea valued at 19.2 million 


lollars iveraged 


18.5 cents in 1949, compared with 49.3 cents 


The import valuation per pound of tea 
1948 and 
21.7 cents in prewar years 

The leading sources of United States tea imports in 1949 


ind the amount contributed by each were as follows: India 


33.2 million pounds Ceylon 31.7 million pounds, In jonesta 


10.9 million pounds, Japan 4.6 million pounds, China 4.2 
million pounds, Taiwan 4.0 million pounds, and Mozambt 


que, 3.7 million pounds 


George Huett visits U. S., Canada 
Huett, 


London 


George A managing director of Betts, Hartley 
Huett, Ltd., 


York City last month for a brief visit in this 


Calcutta and Colombo, flew 


Canada 
While in New York City, Mr 
otices 


Huett made his h 
Cholw 


it the 


In 


rms agents, George ¢ 
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Ceylon and British MOF 
agree on new bulk contract 


at 4’ U.S. cents increase 
Ceylon and the British Ministry of Food agreed on a new 
bulk purchase contract last month after long negotiations 
Terms of the new contract call for tenders of 110 million 
pounds of Ceylon tea from production through March, 1951 
at an increase equivalent to four and a half United States 
cents (four pence) over last year's basis 
Earlier, the Indian government had signed a contract with 
the MOF to supply 275 million pounds at 
The MOF has already 


their tea from the producers and ts said to be willing to 


four pence over 
last year’s level invited tenders of 
accept tenders for ten per cent over the agreed poundage 

The MOF is also looking for supplies on bulk terms from 
Pakistan and East Africa, supplemented by purchases ot 
Indonesian tea. About 20,000,000 pounds was said to be 
the quantity Pakistan might be able to make available 

A report on the MOF’s bulk purchases tn 1949 shows the 
North India, 257 million pounds; South 
million; Ceylon, 130 million 
Africa, about 15 


following tenders 


India, 3 Pakistan, 26 million 


East million 


India ups tea propaganda cess 


The government of India has increased the tea propaganda 
cess by about eight United States cents per pound 
This puts the new rate at about 42 United States cents, the 


level that was in effect before devaluation last September 


Tea Bureau names Gerry Brant 
director of promotion 


Gerry Brant has been appointed promotion director of the 


Tea Bureau, Inc., it was announced last month by Anthony 


Hyde, managing director of the Bureau. Mr. Brant has been 


Tea Bureau for the four months 


Brant 
National Association of Manutacturers 


associated with the past 
advertising tor the 
Before 


director of programs and promotion for the Committee tor 


Previously Mr was director of 


that, he was 
has also been associated with 
Nast Publish 
ing Co., Oakite Products, and the Hoffman Bearings Corp 

Mr. Brant Maine 


Columbia University, and was a the United 


Economic Development. He 
the Tidewater Associated Oil Co., the Conde 


attended both the University otf and 
member ot 


States Coast Guard during the war years 


Lunding, Smallwood elected to Lever 
Bros. board in executive re-alignment 


Robert B. Smallwood, president of Thomas J. Lipton, Inc 
Franklin J Co 


were among eight executives elected last month to the new 


and Lunding, president of the Jewel Tea 


board of directors of the Lever Brothers Co 


Mr. Lunding will act as chairman of the ex 


} ] 


poard 


itive com 
mittee of the 

The Jewel Tea Co. president went to that frm in 1939 
as general counsel, after service with the Federal Trade Com 


mission as an attorney Subsequently he was named assistant 


to the president, executive vice president and—in 1942 
president 
Mr. Smallwood 1s president of the Tea Association of the 
S. A 


and of the Tea Council 
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Canadian Tea Bureau starts 
new drive to promote tea- 
in-the-afternoon theme 


Following wholchearted cooperation from the Canadian 
tea trade and allied industries and the resultant outstanding 
the Tea Bureau's advertising and merchandising 


campaign for afternoon tea in 


success of 
which has been carried out 
Canada during the past seven months—a brand new Bureau 
idvertising ampaign now 1s underway to give impetus to the 
ifternoon tea drive 

The campaign expands considerably the afternoon tea 
theme on based It 


idvertisements 


new 


which the previous advertising was 


three-column 


onsists of a 


series of 180-ling 
which will appear every other week in a total of 81 Canadian 
French-Canadian dailies 


Star 


daily including nine 
They will also appear in the Montreal Standard 
Weekly and the French-Canadian weekend papers, La Press 
ind La Patri 


The 


everyday 


new spape +m 
the 


idvertisements are designed to picture peopl in 


life 
people to afternoon tea along the general theme 
Come and join 


who are regular tea drinkers, inviting other 


I'm just 
afternoon 
will carry the afternoon tea 


Your Friendly Pick-Me-Up, 


will carry a special tea tip 


yoing to have my cup of tea 
me! Each ad 


Day Afternoon Tea 


slogan Every 


and each 


Tea eases Winnipeg flood crisis 
The strain of the Winnipeg tlood last 


Red Cross workers served hot tea 


month Was Case d 


by hot tea is part of its 


relict work 


In one instance, the hot tea was served from a canoe pad 


dled through the flooded streets. 


Tea premium with coffee is packer's 
answer to competition of soft drinks 

The American Coffee Co., New Orleans, has decided to 
do something about the dozens of bottles of soft drinks that 
children drink in the summer time as thirst quenchers. 

The firm, packe rs of French Market Coffee, is putting a 
special tea voucher into each package of its coffee. The 
voucher is good at the grocer for a quarter pound of French 
Market Tea packed in a 14-ounce iced tea glass 

Iced tea, insists the company, 1s so thirst quenching and 
healthful that mothers can give their children just as much 
as they want all summer. Moreover, lemon juice in the tea 


provides vitamin C and the sugar ts an energy builder 


Coffee, tea take nearly half of all 
evaporated milk, survey discloses 


Almost half—42 per cent—of all the evaporated milk 
used by the families in a special survey in Minneapolis 


Paul, was used in coffee and tea 
The by the Bureau of Human 


Nutrition and Home | the U. S. Departmen: 


of Agriculture 


St 


survey was conducted 


onomics of 


P. C. Irwin, Sr., on visit to Europe 


P. C. Irwin, Sr., of Irwin-Harrisons-Whitney, Inc., 
known tea importers, sailed aboard the Coronia last month 
on a business trip that will take him to England, France and 
He was accompanied by Mrs. Irwin 


Ww ide ly 


Switzerland 
They are expected to return on the Mauretania late in June 
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jpeg enc his fabulous ca 


reer, Thomas J. Lipton used 


advertise his store name 


It is this type of showmanship 


then and now, which 


pr cone ey 
y iM come S Th 
LIPTONS 





promotion stunts like this to 


has helped 


LIPTON 


Member of the Tea Association of the 
United States of America 
THOMAS J. LIPTON, INC., HOBOKEN, N. J. 


make Lipton the world’s largest 
tea grower and distributor. 
Today, more people drink 
brisk, full-bodied Lipton Tea, the 
tea that gives you a /ift, than any 


other brand 


TEA 
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be ea f. ves 


pointed comments by a tea trade dean 


By ROBERT A. LEWIS 


Surprise the tea drinker 


In our discussions about tea likes and dislikes, 


friends agreed that the tea business will improve nation 


recent 


wide when consumers are again privileged to purchase the 
particular kind of tea they like—the tea of their choice so 
to speak 
No longer should grocery 

store tea stocks be confined 
exclusively to brands of the 
same type, such as we have 
seen during and since the 
war years 


Orange pe koe 


is what you usually get 


when you just order tea, 
and this may account for a 
lot of After all, 


some people s tastes do not 


non-users 


lean to the heavier fer 


mented teas, and the trade 


now this Robert A. Lewis 


should recognize 


situation. 
Happily, International trading has been resumed, and 


those tea-producing countries which were cut off after 





TEA 


PRIVATE 


Pearl Harbor have in a large measure restored their na 
tion's economy suthciently to allow them once more to 
export to all the world’s markets 

It will certainly help the tea business in America to re 
vive interest in the black and green teas grown in China, 
the green teas of Japan and the good teas, both black 
and green, from the Island of Formosa especially the 
oolongs, One-time tavorite 

There are sales opportunities in the eastern part of our 
Most tea men 


20 years ago 


country for fragrant Formosa oolongs 
will recall the popularity of this class of tea 
Distribution centered chiefly in New England, New York, 
Philadelphia, New Jersey and other important areas 

In the March, 1949, issue, this columnist wrote 
public wants oolong tea 
ers to make every effort to supply all kinds of teas, not 
depriving any segment of our people of the kind or par 
ticular variety they may preter Possibly this earlier re 
today it 


The 


It is our responsibility as cater 


minder was premature, but seems appropriate 
to stress again the importance of fulfilling our obligations 
to the American people, and to publicize to the housewite 
the information that whatever tea flavor she desires ts now 
available in store stocks, or soon will be 

The lady of the house really likes to vary table menus 
and she should be encouraged to do so, even to giving her 
family a flavor change in tea drinking 

We once heard a gourmet comment 


distinct 


Teas, like Wines, 


constituted as to register and different 


Some blend with dinners better than 


are so 
flavors and aromas 
English breakfast or China keemun ts a good 
For luncheon, try the 


do others 
breakfast tea, and an eye opener 


(Continued on page 84) 
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@ Iced Tea Bags 
'/> |b. Bags 
4 and '/2 lb. Cartons 
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Direct importers of Teas from Ceylon, India, Java and Amsterdam. Furnished in 


bulk, Individual Tea Balls, '/, or '/2 lb cartons, under private brand. 
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Highly concentrated water miscible flavors 
ready for use “as is”. All of the flavor in the 
SPICEAROME is immediately available in 


the food product being flavored. 
a 
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This is your Tea Council 
(Continued from page 75) 


his penetrating analysis of United States and world trends 


at the last tea convention 


Edward C. Parker is treasurer of the Tea Council—and 
of the Tea Association—for a good reason. He combines 
a broad and practical knowledge of tea and its merchandis 
ing with an extensive background in accountancy 

Mr. Parker, now president of the Tetley Tea Co., Inc 
was born in November, 1911 He went to school in 
Newark, N. J., graduating from the West Side High 
School there in 1929. Four years later, as a Pace Institute 
graduate, he started work with W. C. Heaton & Co., New 
York City, certified public accountants. In 1937 be trans 
ferred to another C.P.A. firm in this city, Loomis, Suffern 
and Fernald. In 1938 Mr. Parker became a C.P.A. (N.J.), 
ind 1s still a member of the New Jersey Society of C.P.A.’s 
and of the American Institute of Accountants 

Mr. Parker was with Loomis, Suffern and Fernald until 
until September, 1945. At that time he was elected presi 
dent and general manager of the Tetley Tea Co., Inc. He 
is also a director of the firm 

Mr. Parker was married in 1940, and he has one child 


a boy 


Mrs. Dorothy F. Schneider, secretary of the Tea Council 
ind executive secretary of the Tea Association of the 
U.S.A., was part ot the tea picture even betore she took 
her post at the association. From 1939 to 1945, she was 
secretary to George Mitchell, plant manager ot General 
Foods’ Maxwell House Tea division. In October, 1946 
she went to work for the Tea Association 

Keen, ethcient and deeply interested in’ tea, Mrs 
Schneider has been a real asset to the association 

She is a graduate of Cornell University (with a B.A 

is married to Frank Schneider, an auditor with Unio 
Carbide & Carbon Corp lives on Staten Island and 


has a son of five and a daughter of two and a half 


Tea in Japan 
(¢ Med from DAR ) 


Japanese foreign trade became prosperous after the first 
visit of Commodore Perry to Japan in 1853. Naturally, 
Japanese tea export became prominent As foreign trad 
ports, Yokohama and Kobe were opened in 1859 and 1868 


I 
respectively. At that time, leading foreign firms opened 
their branch ofhces in these port cities and built tea firing 
vodowns Pp to 1883, the amount of tea exp yrted repre 
sented more than ten per cent of the total export of Japan 

In the beginning, however, tea shipments were made to 
England and then re-shipped to the United States. However, 
Japanese tea exports to America grew so rapidly that it 
was soon found necessary to make direct shipments to the 
United States. The first steamship company to link Japan 
ese and American ports was the Pacific Mail. The Japanesé 
tea business offered a great bulk of cargo for the ships 
The tea business flourished until 1899 when it began to 
decline 

In that year it became tree for foreigners to reside any 
where in Japan, and additional ports were opened for 
foreign commerce. Thus, the centers of tea trade began to 

(Continued on page 88) 
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THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


The chemistry of flavor 


By JAY ELLIS RANSOM 
(Second of two parts) 


It is a curious observation, but flavor chemicals seldom 
contain any other elements than carbon, hydrogen and oxy 
important ones contain additional sul 


Out of this handful of elements 


gen, although a few 


fur or nitrogen, or both 
nature has produced countless thousands of compounds, 
treatise on organic chemistry A 


described mainly in any 


great number of these compounds are of major interest to 
the food flavoring industry 

Among the 
conspicuous ts terpene dipentine, most commonly 


most 


foods, perhaps the 


hydre carbons in 
recoy 


nized in the flavor of oranges, lemons, and limes which con 
to 90 per cent of this chemical in the cold-pressed 


tain uf 
the ter 


oils Many other 
penes, although because they result in a somewhat varnishy 


essential oils likewise contain 


flavor they are not considered especially desirable, particular 
ly where long standing has caused oxidation. Oils of ginger 


} 


rmint contain terpenes and may be used as carmin 


and peppc 
itive agents to cause belching. In general, what is most de 
burpless flavor 
which have had the turpentine-like terpenes artificially re 
ive a smooth flavor, but fall considerably short of 


sired is a Deterpinated oils, or flavor oils 


moved 
flavor of the terpene-containing oil 


nplete, realisti 
on gives rise to a series of alcohols, and this 


hod of converting natural sugars or starches into alcohol 


well known. Some alcohols, particularly of the longer 
| 


irbon chain varieties, are found tn a few essential oils, but 


it is their oxidation products the aldehydes or 
that make 


most cases 


alcohols with acids, the 
ral flavors The 


so-called fusel 


comb:nations of esters 


itest number of natu tlavor alco 


ethyl alcohol and the oil alco 
and isoamyl. The alcohols present in oils of 


and flowers have the empirical formula C10 


¢ known as the terpene alcohols. For example 


found the geraniol and citronellol of roses 


imong these are 


ind the rpineols of certain coniferous oils 


fruit ethers’ are chemically not ethers at a 


So-called 
yut esters frequently belonging to the ethyl series of acetic, 


[ 
butyric, and related volitile acid Ethers themselves are 


quite rare, and those that exist belong to the methyl ethers 


of the phenols, known as methoxy! compounds 


Derivatives of the alcohols with acids known as esters 


are very common in the flavors of fruits and spices, some 


imes in flowers as well. For instance, lavender contains 


linalyl acetate, and wintergreen and birch derive their pene 
trating odor and flavor from methyl salicylate. Ethyl acetate 
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AC id in vinegar 


principal substance besides acetic 
Moreover, it is a common ingredient of nearly all liquors 
Banana oil, which smells like bananas, surprisingly enough 
is really the organi compound isoamyl acetate and is never 
The fats, whether vegetable or ani 


palm 


derived from bananas 
mal, contain the glyceryl esters, principally of ole: 


themselves, have almost 


itic, and stearic acids. These, in 
no true taste and but very slight odor when in the pure 


form. Rather, their value lies in their contribution to the 


textural part of flavor 

Equally common with the esters in tood flavor ingredients 
are the acids. Volatile acids range from the acetic acid ot 
vinegar, through the propionic acid of Swiss cheese to the 
butyric acid of butter. In the strenger cheeses may hx found 


traces of caprylic and caproic acids. Then, among the non 


volatile acids are to be found the citric acid of oranges, 
lemons, limes, and grapefruit,( the malic acid of apples and 
oxalic acid of rhubarb 

Acid anhydrides result from strong heat or the action ot 
certain types of bacteria. Among these perhaps the most 
important is diacetyl, a sort of anhydride of acetic anhydride 
butter, but it 


such as bee r, 


tobacco smoke and maple syrup. The 
from a pickle barrel likewise contain another anhydride, 
ketene 


Further oxidation products of natural alcohols, the alde 


may be 


cheese 


Diacetyl is a characteristic edor in 


found in many other flavors honey, 


sharp smells rising 


Dr. Arie Jan Haagen-Smit, professor of bio-organic chemistry in the 
biology division of the California Institute of Technology, winner of 
this year's annual gold-medal-$1,000 Fritzsche Award, was guest of 
honor at a dinner tendered by F. H. Leonhardt, president of Fritzsche 
Brothers, Inc., donor of the Award. Shown here (from left) are Dr 
Ernest Guenther, vice president of Fritzsche Brothers, Inc.; John H 
Montgomery, also a Fritzsche vice president; Dr. Haagen-Smit; and 
Mr. Leonhardt. The Award, administered by the American Chemical 
Society, is given each year for ‘outstanding achievement in the field 


of essential oils and related chemicals.” 





hydes, add pungency and zest to many flavors. mmonly 
known and recognized is sherry wine which contains acetal 
dehyde. Wild cherry flavor contains benzaldehyde, cinna- 
mon contains cinnamic aldehyde. And so on. One can 


VANILLA FLAVORS find these chemicals in almost any good organic text listed 


under names very closely resembling the common 
. Every one of us all our lives is intimately fam 
flavor in a wide variety of forms. Through flavor 
taste, foods literally speak to us, telling us which 
palatable and good, and which ones have become spot 
contain substances which we do not enjoy. And yet, despite 
all the worry and fretting which the average housewite under 
goes to achieve the exact flavor called for in a recipe, she ts 
really not pandering to our tastes, except in seasoning with 
salt or sweetening with sugar, but playing up ¢ ir very 
powerful and discriminating sense of smell he entire 
flavor and spice industry is geared almost exclusively to pro 
ducing fascinating smell-yielding condiments which sooner 
or later may appear in the foods which are set before us day 


Vanilla Beans }... large supplies of all types and 


y by day 
ee grades are kept in stock for 


Study vanilia bean treatment 


immediate delivery. Manufacturers who insist As a result of the action of the United States Food and 
Drug Administration of rejecting shipments xt vanilla 


on the most exacting specifications look to D&O for beans treated with bichloride of mercury, the current crop 


Quality Vanilla Beans and Vanilla products. has not been treated with any preservative Deal rs fear, 
however, that the untreated beans may develop mold or 
become infested with insects. The problem ts now being 
D @) DODGE & OLCOTT INC studied in cooperation with United States importers and 

& ° . it is hoped that a method of treating the beans may be 


180 Varick Street * New York 14, N. Y developed that will insure their preservation and at the 


; t oad at : 
ebnnetits Gibb -mnbesane Gheiatens deena eins seas hanen eee same time meet the requirements of the Food and Drug 


Administration 


ZIMCO® LIGNIN VANILLIN, C.P., U.S.P. 


A Finer Vanillin a 


SUBSIDIARY OF STERLING ORUG INC 
of Exquisite Aroma 140 BROADWAY, NEW YORK 18, S\. 3 
445 Lake Shore Drive, Chicago 11, Ul 
FACTORY. ROTHSCHILD, BISCONSIN 





DAMMANN & SMELTZER 


Incorporated 


VANILLA 

a 4 & 
Pierre E. Dammann B E A N & 71 Murray Street, 
Chester A. Smeltzer 4 be New York City 











MPORTERS OF VANILLA BEANS 
ALL VARIETIES 
731-733 ARCH STREET 
PHILADELPHIA 6, PA 
CABLE ADORESS — VANCORT 
CODES BENTLEY'S SECOND PHRASE 
AND PRIVATE 
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Givaudan Flavors holds annual sales meeting 

Members of the sales staff and other divisions of 
Givaudan Flavors, Inc., gathered for the annual sales 
meeting at the Berkeley-Carteret at Asbury Park, New 
Jersey, recently in conjunction with the sales meeting of 
Givaudan-Delawanna, afhliated company. The meeting 
was attended by representatives from the New York, New 
England, Detroit, Cincinnati, Chicago, Los Angeles, and 
other offices, by several officers and members of the board 
of directors, and by spokesmen for the research, advertis 


ing and other departments 


Pat ams, Manager, reported on the present status of 
ponte) Phecens and on plans for future development 
Laboratory problems and achievements were discussed by 
Carl Jense flavor chemist, and the production of the 


Givaudar 


Merory 


Following four days of deliberation, a banquet was held 


line of true fruits was described by Joseph 


which was addressed by Dr. Eric C. Kunz, president ot 


the company Dr. Kunz outlined the cnormous growth 
of the chemical industry and the simultaneous growth of 
synthetic aromatic chemicals and of Givaudan during the 


last quarter of a century 





Cassullo elected treasurer of Fritzsche Brothers 

F. H. Leonhardt, president of Fritzsche Brothers, Inc 
recalled at the recent annual meeting of the company’s 
board of directors that following the death of W. A. R 
Welcke in 1945, John H. Montgomery assumed the duties 
of treasurer in addition to his many other responsibilities 
This arrangement, he indicated has proven very burden 
some 

Now that John L. Cassullo has been associated with 
the company for some years and has gradually taken over 
the detailed work of the treasurer under the latter's direc 
tion, Mr. Montgomery, feeling the need of some relief, 
has decided to relinquish this post to him,” Mr. Leonhardt 
said. As in the past, Mr. Montgomery will devote his 


energies to administrative and 


sales work and a genera! 
supervision of the business under Mr. Leonhardt’s guidance 

Mr. Cassullo was elected treasurer, vacating the ofhe 
of assistant treasurer which he had previously held. Mr 


Montgomery retains of the office of first vice president 





Carl Mark joins F. Ritter & Co. 

Carl F. Mark, who was plant foreman for Golden State 
Ice Cream for ten years and plant superintendent and 
produ tion foreman for Ambassador Ice Cream tor two 
years, is now in charge of tce cream sales for F. Ritter & 
Co., Los Angeles 

Mr. Mark has been in the production end of the Ice 
Cream business for 24 years. From 1926 to 1938 he was 
associated with Vander-Bies Ice Cream in St. Paul, Minne 
sota 

Mr. Mark will service all of the Ritter & Co. ice cream 
Sees smaller Mexican vanilla crop 

Mexico's 1949-50 vanilla bean output ts now forecast at 
thout 100,000 pounds less than half as large as the 1948 
19 production of approximately 220,000 pounds, and 

















flavor 


D&O has the 
Perfect Flavor 
and the correct 
flavoring mate- 
rials starting from 
shrimp cocktail 










































sauce, to soup, to 
gravy... includ- 








ing powdered 
dessert and 
cake frosting. 












For better flavors . . . consult D&O 


DODGE & OLCOTT. INC. 


180 Varick Street - New York 14, N.Y. 
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——> ORGANOLEPTIC «——_ 


Panel Tests 


Are invaluable in Flavor 
Food and Nutrition Studies. 


Our unexcelled staff with great cumulative experience 
and ten floors of the most modern laboratories, are at 
your confidential service 


Write for "Food and Nutrition Studies" 
FOSTER D. SNELL, te. 


Chemists 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 








Established 1685 


B. C. IRELAND, INC. 


AGENTS AND BROKERS IN 


SPICES SEEDS TEAS COFFEES 


225 Front Street San Francisco, Calif. 














VANILLA BEANS 


For over 90 years the recognized source 


of supply 
THURSTON & BRAIDICH 


286 Spring St New York, N. Y 

















Specially Processed Egg Products 


Mayonnaise and Salad Dressings 


THE EMULSOL CORPORATION 


59 East Madison Street, Chicago 








VANILLA BEANS 





only about one-fifth as large as the 1947-48 crop of 551, 
000 pounds, the American embassy in Mexico City re 
ports 

The prolonged drought in the producing districts and 
the discouraging price situation prevailing last year were 
the pring ipal causes of the decline Many growers did not 
pollinate their vines last spring because of the low prices 

The present upward trend in prices is expected to prod 
the growers into pollinating all of their vines this spring, and 
with favorable weather the 1950-51 crop should show a 
significant increase over 1949-50 
Bill Lakritz back from European tour 

Bill Lakritz, president of Florasynth Laboratories, Inc 
and also president of Florasynth, Ltd., Canada cently 
returned from an extensive European trip He covered 
England, France, Belgium, and Italy. In France by 
a great deal of time with Schmoller and Bompard. whom 


United 


spent 


Florasynth Laboratories, Inc., represents in the 


States and Canada. He arrived in Grasse, France, in time 


to see the distillation of rose and orange flowers. 4 memor 


able experience 


He discovered that from the American point of view, 


conductive to 


hard hit 


conditions in England were worse and less 


American business dollars. England, extremely 
has encased itself in rigid control regarding buying trom 
the dollar countries. He also discovered that Belgium was 
in a better position to buy from the United States than any 
of the other countries he visited 

Mr. Lakritz extended his trip into Sicily and particularly 
Messina, is located. Here he 
found that the 
Messina to supply the world with Orange oil I 
Messina 

Mr. Lakritz ts 


a position to buy from the United States, 


where the citrus industry 


United States is in a better position than 


yrmerly 
center for citrus oO1ls 


that if 


1 
was known as the 


convinced European countries 


were in ould 


supply all of them with materials The possible exception 
would be natural oils which are grown in France at 


ind nowhere in the United States 


Surprise the tea drinker 
(¢ “ed from page 79) 


piquant Formosa oolong or the Ceylon For afternoon 


scintillating, it's smart to 
Then 
pekoe 


tca, to keep the conversation 


serve a choice green tea, a jasmine or the oolong 


for dinner, the rich flavory Darjeeling. or orar 


will make for gracious repartee 


This pro 


| drinking merits consid 


take 


tit 


vram I tea 
home 
j 


es, and sur] 


that tea men varlo 


picurian appet ise hous 
friends with teas of distinction-all flavorful 


With | 


onceivaDly we can 


romotion, the custom will) spr 


expect that many consumers 


too distant future, will have at least two kit 
their pants shelt 
Not so m rn ivo this writer, while visitu 


and Was howe of tea flavors in f 
I 


1 | 
taurants and ing places The waiters always 1 
China tea 


custom prevails ov 


quest tor tea with the retort 


wonder if the same 


lays 
It it 1 


restaurants and hot 


more than one kind ot 


let S try it out tf our homes and £ Oouf ely 


enjoyment at practically no additional expens¢ 
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Some of the spices imported by the Knickerbocker Mills Co., New 
York. The young lady is holding a bundle of Saigon cassia. In the 
half circle of trays (from left) are white, red and black pepper, nut- 
megs, bay and rosemary leaves 


Imported spices are trucked from steamship piers in various parts of 
the New York-New Jersey Port area to Knickerbocker Mills. Here a 
bale of cassia bark is opened prior to processing—cleaning, grind- 
ing and sifting. 


From bins en the floor above, the spices flow by gravity into the 
hoppers in the background and then into these grinding machines 
The ground product is blown into sifters (to right of operator) and 


is then packed in drums 
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SPICES 


ae picture story 


Here are some of the key steps 
in the handling and processing 
of spices by the United States 


trade — as seen by “Via Port 


of New York’s” telling camera 


Knickerbocker Mills has parts of two floors in the Starrett-Lehigh 
Building. Raw spices are received and weighed on the upper floor. 
This is a shipment of cassia. Knickerbocker Mills was established in 
1842 by William Wait. 


This grinder, another type, is also connected to a hopper and to a 
chute from the upper floor. Huge elevators bring highway trucks 
right to the floor occupied by the Knickerbocker Mills shipping de 


partment for loading, unloading 
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FACTORS IN TODAY’S COFFEE PICTURE 


(Continued 


Mm Page ) 


’ I 
once more a notable opportunity to demonstrate the sound 


its contracts 


attacks now being made on the operations of the 


New York Exchange are the precise evidence that the restive 
investigators have proved nothing that would suit their pur 
Exchanges are not 


that 


poses. As even office boys know, the 


but merely neutral record 


market 


of prices 


pl 
the fluctuations in the 


Causes Organisms 


is a thermometer might show 


the yreater or lesser intensity of a fever 


Our Brazilian interests’ have nothing to tear from accus 


were 


that 


itions, as they are fully satished that the actions they 


illed on to take 
threatened our principal product 


were right, in absorbing the selling 


Leaving field to bears? 


But we must be as what ts being sought 


iriving off of buyers operating on the Exchange, 


caretul ippears 


leaving the ticld to bears, who can flourish only it “Brazilian 


interests 


Here 1 


not suthciently supported 
it timely to point to the difference in quot ations 
is of, say April 21st. New York quotations, April 
’Ist, average for the months quoted (May, July, September 
December). Contract ‘‘D 41.51 
and averaged for same months, plus charges 
York 


produce a calculation to demonstrate 


Friday 
cents Santos quotations 
on same day 
for delivery to New 

He: iP. 1) Wwe 


eloguen \ that we 


Contract ‘¢ 51.43 cents 


must 


now tind ourselves at a point of resistance 


that cannot be yielded, under pain of damage to the coffee 


industry that will shake the very foundations of Brazilian 


cCcOnOMmMY 
The a omparison shows an under-pricing in New 
York 
pound, o 
Cr$260.00 


lation to our levels of practically 10 cents a 


$13.20 a bag, which in cruzeiros represents 
Should this disparity be adjusted-at the expense 
intake by the middle otf 


will be reduced by 


rs. our 19S] on our 


ospects iround tour 
ill, why all this excitement when profits happen 
Halt a 


fortune that 


id towards the produce re dozen Texas oil kings 
contre larger total he entire circulating 


nd we do not rry out campaigns 


ot gasolin 


Effect on trade balance 


misunderstandings in some ciucl 


through one otf those miracle n which our 


tertile has become as in no other 


ver which properly 


ope rated 
Onomy 


probabk 
million 


leficit of 

fore! 

previous VX 
Ithough 


untavorabl 


Cruzeiros 
1949 was 
not 


last two months of the 


for this rise, bringing billion 


86 


cruzeiros, our deficit might have reached 1,500 million 


cruzeiros. 
Considering the whole year, the average price of coffee 
sold to other countries in 1949 was Cr$599.44, against 
Cr$515.57 in 1948, Cr$522.93 in 1947. Thus the 
19,368,993 bags exported by Brazil in 1949, to all destin 
ations, were sold at a slightly higher unit price than in the 


and 


two preceding years. 
In order to judge the significance in this year of 1950 ot 


the maintenance of the better prices reached by coffee, suthce 


the following figures Allowing on the one side for the 
reduction in supplies here, and on the other, for possible 
decline in buying from abroad, resulting in total exports of 
say, 17,000,000 bags at only the average of prices in Novem 
Cr$850.00, 


will have an intake 


about for all 


grade Ss, We 


ber and December, which was 
types, including the cheapest 
from coffee alone, of some Cr$3,400,000 more than yielded 


by the same commodity in the preceding year. This would 


be, doubtless, a notable factor not only towards an equi 
librium, but also for the recuperation of our position in 
international trade, and it could contribute powerfully to 
offset the rise in the cost of living, provided the organs ot 
control in existence should be capable of deriving benetits 
value 


from this possible increase in the contribution, in 


from cottec 


Who does the premium buying 


(Continued from page 21) 


the year. Some of these made it quite clear they were open 


to suggestions 


He was planning to offer, one coffee packet said, “what 


ever customers want Another distributor was similarly 


He would select, he noted, “anything that to 
A mid-West cottes 


and tea packer said he was considering ‘some sort of premrum 


open-minded 
us is a bargain and a money-maker 
plan for the grocer.” A wagon route operator noted that he 
was open to “anything for the home that can be carried 

‘We 


what have you’ from 


A packer located in the South went into more detail 
shall be 


premium 


glad to have quotations and 


concerns showing what can be done on a sale of 


one or two pounds of coffee and a package of tea to be sold 


through the grocer or direct to the consumer 


Apart from the firms which indicated they will continue 


during the balance of the year, the same premium promo 


tions they have been running earlier, about 10 per cent ot 
the respondents indicated which premiums they are planning 
to offer in the months to come 

. 


Tea 


by aluminum ware and 


' 
glasses were mentioned most frequently, followed 


Other 


frequency were dinnerware, shirts, hosiery, bedspreads, sheets 


rugs items listed with some 


cases, pillows, blankets, mops, rubberware and hous 


all kinds 


pillow 


wares of 


American Can moves New York offices 


The American Can Co. has completed the removal of 
its general headquarters staff and facilities in New York 
City from 230 Park Avenue 
100 Park Avenue 
Murray Hill Hotel.) 


the metropolitan sales organizations 


new, 36-story building 
building, at Street the 
The move also included the Atlanti 


to the 


ilst (site of old 


liv sion sale ‘ and 
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Making the package 


(This article is from remarks made by Mr. Deskey before 
panel at the Packaging Conference of the American Man 
agement Assoctation, held recently at the Navy Pier in 





Chicago concurrently with the National Packaging Exposi 


on Ed.) 


A retailer is in business to make money. In order to make 
merchandise to 


Other 


money he must sell a sufficient amount of 
cover its cost and selling expenses and return a profit 
wise, his creditors take over 

This is a childish, simple statement 

A manufacturer ts also in business to make goods and dis 
manufacturers 


tribute them at a profit. A vast number of 


are making a multiplicity of products for distribution to the 


consumer through a great variety of retail outlets. The 
manufacturer wants the consumer to buy HIS product. The 
retailer is interested in selling products and eagerly seeks 


those products which sell to the consumer at the longest 
profit, the most rapid turnover, and at sufficiently low cost 
to enable him to sell successfully against competition 

My participation in the discussion on increasing packaging 
effectiveness at the retail level is limited to store planning in 
relation to the display ot packaged goods 

It is obvious that the problem of store planning, except 


in the case of the manufacturers’ own retail outlets, is an 


internal thing—under the jurisdiction of the executives in 


charge of store planning Their consideration may well be 


at variance with those of the manufacturer of the produc 

The objective in. store planning of the retailer ts: most 
effective display of products to bring about maximum retail 
sales cost 


sales at lowest 


The problem of the product manufacturer is to gain as 
large and as important a space for the display of his products 
is he can and to show them to better advantage than com 
petition, and he attempts to do this in most cases by dis 
tinctive packaging, the only element over which he has any 


direct control 


However. there might possibly be devices in which the 
packave and a point-of-sale device could well be considered 
as a dual problem that would work more effectively for the 
retailer in speeding up profitable sales, and it is in this 

tegory that the manufacturer should make his investigations 

Retail outlets vary from large supermarkets (independent 
ind chain), through variety stor drug stores (independent 

1 of tions and tnclude even such 








more effective at the retail level 


By DONALD DESKEY, Donald Deskey Associates 


Packaging 








Architecture is a point-of-sale device. Trathc flow, light 
ing and fixtures are becoming increasingly more important 
as elements in aiding the customer in the process of self 
selection and speeding up sales. 

However, many times packaging, point-of-sale and archi 
tectural planning are not adequately integrated. We are all 
familiar with the package burdened with excess informative 
The 


point-of-sale device is many times conceived as a supple 


labelling which loses its effectiveness as a package 


mentary element and represents hope on the part of the 
) I 


manufacturer that his product will come from under the 
counter to a prominent display position. 

There is a trend toward one-store shopping. The super 
market is expanding into cosmetics, drugs, housewares, hard 
The variety with 


The complete shopping center, 


and motor oils chain 


ware ompet 5 


grocery and drug chains. 
with independent parking facilities, is moving from the 
drawing board stage into reality. 

Add to the previously mentioned common denominator 


self service another one. Many of these retail outlets look 


surprisingly alike, both exterior and interior. Self service 


shelving and counter bins are replacing traditional store 


giving way to the open front 


t 
Standardiza 


fixtures. Show windows are 
where the store becomes its own show window 


tion of layout, shelf and bin sizes, ts under way and modular 


all purpose fixtures are being planned for mass production 


















imported by the Sembodja Corp.. New York 
produced by the Robert Gair 


A new brand of tea 
City, is packed in this folding carton 
Ce Gair-Reynolds Foiline—aluminum foil laminated onto 
a Chinese motif in blue red and 
The fine leaves of the bamboo tree, outlined ir 
This fully sealed 


board— 


is printed in yellow black on the 
silvery background 
black, give the appearance of fine cloisonne work 


carton holds a quarter pound of Formosa oolong tea 









PACKING AND FILLING MACHINES 


for BAGS + CANS «+ BOXES 


POWDERED AND GRANULATED PRODUCTS 


(Left) This G-9 single unit 
machine fills by auger 
feeding the product into 
the container—packing with 
&@ desired amount of pres 
sure from the bottom to 
the top. This machine can 
also be used for filling 

G-4 single unit paste products 

scale ills by 

auger feeding the product 

into the container until de 

sired weight is obtained. One 

operator P ada le t 

to 10 per minut 

DHG-88 DUPLEX PACKER AND WEIGHER 

The Duplex Packer and Weigher is very flexible 

Handles from '/2 or. to 15 Ibs bags 

cartons, cans or canisters 8 to 15 per minute with 

one operator (including checkweighing) Has auto 

matic transfer from No. | to No. 2 station and auto 

matic take-away conveyor 


STOKE 


Packaging 
Machinery 


{Above) This 
gross weight 


(Right) 
and accurate 


MITH © 


Paper Box 
Machinery 
DEI S FRANKFORD, PHILADELPUTA 
FILLING @ PACKAGING © WRAPPING MACHINES 
Subsidiary of Food Machinery and Chemical Corporation 
Exclusive West Coast Distributor 
Anderson-Barngrover Division of FMC, San Jose 5, California 


The SEALTITE 
SYNCHROMATIC 


Produces a BETTER PACKAGE 
from a Standard Paper 
Bag at Big Savings 


Write for Complete Information 


LONSOLIDATED 
FPALAALING MALHINERY LORP 


BUFFALO /3 N.Y. 


that allow for low cost, speedy installation of store interiors 
as well as for flexibility to change and demountability for re- 
use 

Every square foot and square inch of space must work for 
the retailer. Every packaged product must produce dollar 
volume for the space allotted or give way to more profitab le 
items with quicker turnover 

The point-of-sale device too often thought of as 
merchandisers or selector 
in having 


“display 


or counter cartons, easels, cut-outs, 


units,” must if the manufacturer ts interested 
them accepted by these larger retail units be planned in 
charge of store planning. 


is the 


ollaboration with those 
One final point should be of interest. If it 
pose of a point-of-sale device to furnish the retailer with a 


pur 


unit that will aid the customer in the process of self-selection 
ind hence speed up the sales transaction, then provision 


for the efficient use ot 


should be made in planning the store 
these dealer he Ips 

In my areas Of investigaticn which 
would prove most fruitful to retailer and manufacturer alike, 
and one that would conceivable increase package effectiveness 


a thorough study of point-of- 


opinion, one of the 


at the retail level, would 


sale devices acceptable to the increasing number of super 
stores responsible for the distribution of consumer packaged 


products 


Tea in Japan 
(¢ wihed trom page S80) 
to the place ct production 
At present, Shizuoka, 
foreign and Japanese firms are carrying on business side 
Shimizu, a 


shift from the port of export 


the central tea market ts where 


by side made from the port of 


few miles distant trom Shizuoka 


Shipments are 


about 


The annual production of tea one 


Japan reaches 
hundred million pounds 

during the past 12 years are as 
1937 
1940 
1943 
1946 
1949 15,794,745 


Details on tea export 


38,464,108 pounds 52,733,497 


follows 19346 


1939—55,018.203 27,.979.084 
1942 


1945 


1938 $1,145,461 


1941 2,978,695: 15,099,672 14,595,688: 
1944—-13,493,470 7,542,765 
8 S85.823 


1947—G,795,213; 1948 


Those who wish to deal with Japanese tea and who do 
kindly refer to the following 
Shiba Sh'odome, Minato 


Association 


not know whom to deal with 
Th Japan Tea Association, No 
ku Tokyo or The Shizuoka ket 
No. 1/82 kita Bancho, Shizuoka 


Export Tea 


ATLANTIKRAFT 


Cofffechags 


12 Sizes in stock for immediate 
shipment... 3 oz. to $ Ibs. Plain. or 
Printed in one or two colors with 
your Private Design. ATLANTIC 
offers you service and economy! 


Outstanding 
for 
value! 








ATLANTIC COFFEE BAG CO., 
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General Clay is elected board chairman, 
chief executive of Continental Can Co. 

General Lucius D Clay, formerly commander of U.S 
forces in Europe and military governor of the U.S. Zone, 
has been elected chairman of the board of directors and 
chiet executive officer of the 
Continental Can Co., Inc 
He replaces Carle C. Con 
way, who resigned after 
serving as chairman since 
1930 

In making this announce 
ment, the board of directors 
stated that it had accepted 
Mr Conway's resignation 
with reluctance and regret, 


ut is gratified that he has 





consented to continue as a 


member of the board of 


General Lucius D. Clay 


directors and to serve as 
chairman of the executive committee In this way, his 
experience and broad counsel, covering 37 years since he 
first became vice president and a director of the company 
will continue to be avatlabl 
General Clay has been a leading military and adminis 
trative figure in the nation for more than three decades 
A native of Marietta, Georgia, he received his B.S 
degree from the United States Military Academy in 1918, 
1 the Corps of 


and was commissioned a second lieutenant 1 
Engineers. He represented the United States at the Per 
manent International Navigation Conference at Brussels 
in 1934, and subsequently served on General MacArthur's 
statt in the Philippines 

General Clay was in charge ot the construction of the 
Red River Dam at Denison, Texas from 1938-1940, and 
later took charge of the defens iirport program of the 
C.A.A During the war he was assistant chief of statt 
or Materiel, Service of Supply, in charge of Army Pro 


' 
! 
luction: and was appointed deputy to Director James | 
tt I 
Byrnes for war programs 1 1944 He became deputy to 
General Eetsenhower in 1945, and was elevated to com 


mander of U.S. forces in Europe and military governor 


of the U. S. Zone in 1947, a post he served with distu 
t10n through May 1949 
For distinguished services rendered during his long 


military career, General Clay has been decorated with the 
Distinguished Service Medal with two Oak Leaf Clusters 
The Legion ot Merit ind the Bronz Star He ha ré 
ceived many foreign awards and honorary degrees 

He its a member of the American Society of Civil Eng 

ers, the Society of American Military Engineers, the 
Army-Navy Club, of Washington, D.¢ ind The Laml 
( b of New York 


Cortilet elected vice president 

of American Can's central division 
American Can: M. P. Cortilet, manager 

Amer 


ot sales for the 
ican Can Co s central division has been elect 1 Vi 
ident in charg of that division. suc eding G. H 


K llogg who has retired atter #4 years of continuous 





service with the can-manufacturing firm, ¢ 
Canco president, announced in New York City D. B 
Craver has been named mat of sales for the central 


eding Mr. Cortilet 


divisto Sl 
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(Left) 
BEANS 

Style 60000 D sew- 
4 ing head trims tops 

and closes paper 

bags with Union 

Special’s exclusive 
DUBL-TAPE closure. 


(Right) 
STARCH 


Style 80600 H ma- 
chine makes tape 
bound closure on 
100 Ib. multiwall 
paper bags. 


(Left) 
COFFEE 


with DUBL-TAPE 
closure 


(Right) 
PEAS 


Style 14500 H ma- 
chine closes 100 Ib. 
burlap bags con- 
taining split peas. 


I, you wanta simple 


ical solution for your packaging problems, check 
with Union Special. For more than fifty years 
Union Special has worked in close cooperation with 
makers of bags, conveyors, and bag filling and 


econom- 


. de pendable : 


weighing equipment to produce specially designed 
bag closing machines that meet the needs of indus- 
try. Union Specialeequipment includes machines for 
closing bags of all types and sizes. Experience gained 
in handling bag closing problems in many different 
fields is your assurance of complete satisfaction. Ask 
for recommendations on your particular problems. 
Literature on request. UNION SPECIAL MA- 
CHINE CO., 490 N. Franklin Sc., Chicago. IIL. 


Union Special 


pad yo 


packaging 


Style 60000 DO closes 
| Ib. coffee bags 


lag losing /hachiné 
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and elsewhere, and tied for first place 


a CBS television play contest 


@ @ That was quite a group of coffee 
ing down to Brazil on Moore 


men 2 
MecCormack’s Uruguay Among then 

My 
his wite 


ial 


re Phil Nelson, of Ruffner, 


well & Burcl 
wus Mackey, with 
{1 son-in-law; Warren Emmerling 
~ Walter D. Emmerling, president 
Jen Hur Products, Inc., Los Ar 
id Roberts Nioac, ol Nioac « 

s, Who was returning 


1 by Mrs. Nio 


pani 
panted 


Inc., with 
his wife, daughter 


ormerly 
export of co 
Ltda., San 
York after 
the West 


vefore flying 


Orleans be 


{ 


The modernized, wood-paneled offices of Hoffman & Hamilton, recently formed coffee broker 


partnership, at 103 Front Street 
n the picture at the left, looking towards Front Street. 


That's Arthur C. Hamilton (dark cuit) and Max J. Hoffman 
In the picture at the 


cup testing 
right, looking the other way into the offices, the partners are at iheir desks in the foreground 


‘ 





Un. Hosmer Bennett & Son 


Coffee Agents and Brokers 


aaaes' NEW YORK. 3 


Laticlave 








W. J. DONOHUE & CO. 


Coffee Brokers and Agents 
NEW YORK 


Cable Addr 


“CAFEDON” 102 Front Se 


Get your COLOMBIANS 


via 


BALZACBRO 


Route from Growers 


Shortest 


Balzac Bros. & Company, Inc. 














Geck Trading Corporation 
Mexican — Santo Domingo — Ecuador 
Guatemalan—Venuezuelan 

Cuban— Afriea 


59 PEARL STREET 











Coffees NEW YORK 


REAMER. TURNER & CO. 
COFFEE 

Brokers and Import Agents 

104, FRONT ST NEW YORK 


COFFEE AND TEA 











INDUSTRIES 





OLB Baver 2 Co. 

















A. J. O'LOUGHLIN 
99 FRONT STREET NEW YORK 5 


= 














W. H. LEE COMPANY 
COFFEE 


witeecom =NEW YORK | a: ronr st 


MEMBERS NEW YORK COFFEE & SUGAR EXCHANGE, INC 




















GEORGE P. BOTT & CO. 


COFFEE BROKERS AND AGENTS 
79 Wall St., New York © ~ Tel. WHitehall 4-8442 


Agents for 


SOC. RIO PRETO DE CAFE, LTDA. 


SANTOS 


J. A. Medina Company 
New York 


Specializing in 
MEXICAN-CENTRAL AMERICAN 
COFFEES 


Established 1880 








CAMBRON WEROTTE & Co., INC. 


80 Wall Street New York 5, N. Y 
Phone. WH 4-4062 Cables: CAFRUKI 


KIVUS & OCIRUS 
from Belgian Congo 
STE. DES CAFES DU RUANDA URUNDI ET DU KIVU 
COSTERMANSVILLE, BELGIAN CONGO 


A. L. RANSOHOFF Co., INC. 
Coffee 


NEW YORK 


Cable Address 108 Front Street 
RANWILLIG 








J.E. Carret & Co., Inc. 
IMPORTERS COFFEE JOBBERS 


90 Front Street New York 5 


CHARLES F. SLovER & C€o., INC. 


Coffee 


NEW YORK 


TEL: WHITEHALL 4-8182 109 FRONT STREET 





George W. Lawrence & Co., Inc. 


106 FRONT STREET NEW YORK CITY 
COFFEE 
COMMISSION 
MERCHANTS 


Special Attention to Requirements 


for Direct Importations. 











WESSIEL, IDUVAL & CO..Iinc. 
Catablished 1825 


EXPORT IMPORT 


°° 


Coffee and Cocoa 


CABLE ADDRESS 
HEMENWAY, NEW YORK 


67 BROAD STREET. NEW YORK 4,N.Y. 





JUNE, 1950 














. pe! /: Texas He says the Shamrock Hotel 
. e at hich the directors met, 1s finished 
an Francisco Damptings in 65 different shades of green 
proprietor evidently an ardent 
ald Isle, or descended tr 
By MARK M. HALL Seeley, of the J. A 
was presented witt 
heavy (six pound 
boy recently by his 
he newcomer’s name 
They probably 
w, but just the 
Mr. Seely is assist 
San the Fee J rmand 
with Wellmar Peck & ( -. B. Howatt, of the C. G. Cam 
1 and Rufiner, McDowell 1 Co. ts out of the hospital and at 
and Mr. Granicher went t } ho considered on the way 
Mav to attend ting ; oO Y Oo Vv, anc it will not be long 
} 


ce 
hen tea prices 
Cavill il 


wuld strengthen 


oO y } 
f director at work again. In the 
lik meantime, Fred W, Ruhland has been 
cian op helping maintain contacts for his firm 
Ww well ol 


, ate with the assistance of C. G. Cambron 


reac mentioning — the : 


long since retired 

8 8 Olin Howell, of Ziel & ¢ 
made a business trip to New Yort 
returned in time for the PCCA 


vention 


others im the last issue 
id lea Industries, ( The 
e name of Oswald was 
many readers took the 
us he was still in the § Fongaro, of the New York 
acknowledge fice, of the Otis McAllister Com 

accidental panies, visited San Francisco just 
prior to his attendance at the PCCA 
conventior E. I Hood, of the San 
Francisco office of the firm, recently 
returned from a trip to Central Amer 
loo 


of reducing the 


aes rold F. Gavigan, of B. C. Ire 
land, Inc., was one of the San Francis 
members of the board of directors 
the National Coffee \ssociation over the coffee situation and visit the 
ittended the meeting at Houston, Otis McAllister 


ica Where he had a chance to 


offices in that region 


E. A. JOHNSON & CO. romeNSAN FRANCISCO 


‘hen San Francisco's Foreign Trade Zone No. 3 
COFFEE IMPORTERS AND AGENTS geri Foreign Trade Zone N 


was placed in Operation in June, 1948, the final 
cog was placed in the wheel of modern facilities 
which gear the Port to world commerce 





BRAZILS * COLOMBIANS + CENTRAL AMERICANS 


From the day of its opening, San Francisco's 
166 California Street Foreign Trade Zone found immediate acceptance 
imong World Traders at home and abroad as a 
most useful and convenient adjunct to their opera 


tions Full intormation, including rates of whart 


San Francisco |1, Calif. 





ive, handling, and storage will be forwarded on 
request. Inquiries are invited. Write to 


SUPERINTENDENT, FOREIGN TRADE ZONE NO. 3 
ZIEL & CO., INC eile 
we 5 a 


SAN FRANCISCO 1!, CALIFORNIA 
U.S.A 





Establishad 1849 


IMPORTERS & EXPORTERS 
Quality Coffees—Venezuelas & Central Americas 








THE G. S. HALY CO. 


149 California Street 383 Brannan St. San Francisco, Calif. 
San Francisco 11, Calif. TEAS 


Cable Address: “ZIELCO" Import Agents — Brokers 








Learning the technique of coffee roasting is 
WELDON H. EMIGH CO., INC. easy with a copy of The Coffee Man's Manual 
SANTOS — MILDS $2.50 


i ‘ Write to THE Spick Mitt Book DEPARTMENT 
178 Townsend Street, San Francisco ies ‘ ‘ ya ee 
106 Water Street New York 5, New York 
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Vancouver 
By R. J. FRITH 


specialists i were treet 


Charles Kendrick (left) presents a gold 
medallion to J. B. S. Johnson, of the Otis 
McAllister Companies, retiring president of 
the San Francisco chapter of the Pan- Re at ‘ 

‘ d beverages 1 newest 
American Society 


at this 


flee is neerned 


trom virtually 


fee consumers 


change 


esteem by 


Kendrick 


tian well 
Ame rical 


is continued efforts t 


AaveTaNute retail paring for 
1 \ pr ( was belo Vi ruling in e@eZ7k 
attended by tl ( f 


or a tin were Vea & ‘ ‘ returned t 
and 20 members ati 10 


because old incouve naking an extensive tour 
service ! k . oie at | 
resident 1 
led b 


vuSsIness cent 


Canadian Prairie 


otted Meats 
are TASTIER 
when Seasoned 


by FRITZSCHE 


because they derive their full, savory effects from spice oils 
composed of pure, carefully standardized essential oils and oleo- 
resins of highest quality and uniformity —the result of more 
than seventy-five years of practical food flavoring experience 
Write for our free pamphlet A More Efficient Seasoning 
Technique also for our latest Flavor Catalog No. F-36. We 
can supply you a good, economical flavor 
flavoring purpose 


FRITZSCHE ~~ 
Mnothan, Ine. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW 


re] 
iF 
h 


\ 





for practically any 





york 11,N.Y 


BRANCH OFFICES and *STOCKS Atle , Ma Chiuage, Ul, Com 


crmnati, O.. Cleveland, O., Dailas, Tex.. Detr ingeles, Calif., Philadel phua 


Pa. San Framciseo, Calif, *St Canada and * Mexi DF 


FACTORY: Clifton, N./ 
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Marks, their New Orleans 
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Roosevelt 
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Shipping Co., 
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Before returning 


the 
Texas, 


1s 


othees 


Southern Coffee 


of the 


wit! 


bAXWe 


York City office of the firm 

@ @ Fred A. Baxter, of the Tea Bu 
reau, Inc., was key speaker at the 
meeting here last month to launch the 
million dollar tea promotion § drive 
The meeting was a luncheon affair held 
at the Olympic Hotel. It was organ 
by R. C. Dillar, R. A. Fullerton, 


Simonet, A Ovens and L. | 


New 


it 


at the 


ized 
\ G 
Raymer 
ee lhe 
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the Wason 
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to Ta 


wa trade here is mourning the 
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Brothers Co., packers of 
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“While Mr 
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Co 
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‘ active 
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company 
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- spirit 


principles in business 
were the of th 
is it exists today,” said Royal A 
president of the firm 
@ @ While the coffee shi 
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FELIX J. VACCARO 


Now in Larger Quarters 

New Address: 

305 Magazine St., New Orleans 12, La. 
Cable Address: FELVAC Phone: MAgnolia 3688 
attention to the of selections 
quotations and samples submitted on request 

REPRESENTING EXPORTERS IN: 

and Victoria, Brazil; Guayaquil and 
Nicaragua; Havana, Cuba: San 
Sula, Honduras: Ciudad Trujillo 


Special requirements roasters 


Santos, Rio de Janeiro 
Manta, Ecuador 
Jose, Costa Rica 
Dominican Republi« 


Sub-Agent in Principal Markets 


ROASTERS REPRESENTATION SOLICITED 


Managua 
San Pedro 





WILMER T. von GOHREN 


COFFEE BROKER 
305-307 Natchez Building, New Orleans 


12, Louisiana 
Cable Address: WIVGO 


Orleans 


MAgnolia 5711 
Green Coffee 
Board of Trade, Ltd 


Telephone 
Member 
New Orleans 


Association of New 


International House 














Equipment to buy? 
Equipment to sell? 


Let the classified column of COFFEE 
AND TEA INDUSTRIES help you. 
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Chicago 
By JOE ESSLER 


Ce has apy 

presidents: Jack 
cag manuts 

char { Geney 


lall in we 
facturing, and Wm. Gase\ 





SIELING NO-BURN 
URN RINGS 


441 You Want, Write 


SIELING URN BAG COMPANY 


927-937 West Huron St., Chicago 





CATALOGS FREE 


1Cup to 150 Gals 
TRICOLATOR CO., inc. NEW YORK |. NY. 


JUNE ©50 


Southern California 
By ANDREW S. MOSLEY 


Transportation Club 
comprised of steamship com 
panies, truck lines, and railroads, held 
their annual Hi Jinx and Golf Tourna 
ment at the Lakewood Country Club, The 
golf tournament was followed by an ex 
ellent dinner and show The some 350 
to 400 who attended included members ot 
the coffee trade. Among then re Bill 
Morton, George Riley, Bil lo harles 
Nonemacher and Jack Arnold 
® @ Marcello Ferraz is spending several 
months with Jim Duff in Los Angeles 
learning the coffee business, after being 
n the San Francisco office of Leon Israel 
for a short time. Coffee is well-known t 
Marcello’s family as his father is a plant 
and his uncle a roaster in Brazil 
8 #@ John Ruth, of | § Ruth and 
for a business trip t 
about two weeks. Jolin is visiting 
ton, Atlantic Citv, New Orleans 
and Oklahoma City on his tour 
@ @ Earl Reagen, of the Maj 
(¢ expects tt leay for the Ez 
Mrs. Reagan in the near tuture 
maki @ this a mbined busines 
pleasure trip 
York and bach 
@® @ An old triend 
Jack Rosenthal, visit 
cently, spending some 


friends in this area 


itv where 








BETTER COFFEE 


can be made in 


Clean Equipment 


Write for a sample 
package of 


COFFEE URN 
CLEANER 


WALTER R. HANSEN 
P.O. Box 91, Elgin, Illinois 








THOS. M. HAWKEN COMPANY 
BROKERS 


Coffee Tea 


707 Clark Avenue St. Louis 2, Mo 
Cable Address: MILCO, ST. LOUIS 








z yet May sth came the an 

that General Foods was off 
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lar in itself, in that tl 
futures advanced the limit of 200 ports 
llowed by another 50 points the follow 
nday While many roasters fol 
lecline, as of today (May 
two nationally known roasters are 
maintaining their present carload 
7 cents This last decline 
beet retlected t wrocers 
as vet, with t! najority of tl 

major brands selling for around 
cents A drop to 75 cents is expected 


with many weekend sales still in evi 


dence at 67 to #69 cents A & P and 
their 8S O'clock brand still remains at 
1 
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67 cents, with private label bags around 


this leve 
Whether 
ompetitive move 
effort to drive pri 
mystery, but the general opi 
y the coffee indust 
The ridiculously 
w from this dechine 
one effect, the ffering 
terior quality coffee t the 
Obviously something is wrong when 
tionally known leading bag coffee 
cents as against a | bable va 
price of 75 cents 
8 8 THOUGHTS OF THE MONTH 
AN INTERESTING AND ENJOY 
ABLE LUNCHEON ENGAGEMENT 
WITH JIM DUFF TACK ROSEN 
rTHAL AND HIS PAST SPLENDID 
CONTRIBUTIONS TO THE CO! 
FEE INDUSTRY, AND DO YOU RI 
MEMBER THE WAR AND O.P.A 
4 LITTLE GET-TOGETHER 
WITH BILI MORTON LENNY 
KOPPEI RAY WILLIAMS AND 
BILL GLOEGI JOHNNY MACK 
ANID HIS PLANS FOR HIS EURO 
PEAN POUR EXPECTING ro 
DRIVE FROM NAPLES TO NOR 
WAY WITH HIS FAMILY IN AN 
EFUROPEAN-PURCHASED STA 
TION WAGON HOW LOW CAN 
ROASTERS MARGINS GET 
PING AT 
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OTH 

AND HIS Ck KS ANI) SAI 

LIES AT THI | kK PICTURE 
PERHAPS HI 
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“THE WEtL*’ 
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FILTER can 


fe EVERY SIZE 
vacuuM-DRIP- PERCOLATOR 
TRICOLATOR CO. inc. NEW YORK INY. 
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CLASSIFIED ADVERTISEMENTS Index to Advertisers 


Rates: Single Column '/2” $3.50; 1” $6.00 Page ; 
2” $11.00; 3” sif.00 4” $18.00 Advertisers Premium Service S Journal of Commerce, The 
Situations Wanted: Se per word. $1 minimum Aladdin Laboratories, Inc ‘ Junta de Exportacao do 
Allied Mfg. Cc Cate Colonial 
(Howard Murphy) ' 
Aosieite ae ( oy Kewaskum Utensil Co 


UN American Coffee Corp Kingston Penal Corp 


American Export Lines LaBelle Mercantile Co 


Aron & ; ., Inc., 7 Lawrence & Co., Inc., George 
Established 19120 Atlantic Coffee Bag Co., In Lee Company, W. H 


Leisur-Maid Mfg. Corp 
CHOICE MODERN Balzac Bros. & Inc “pre Ine : a 


Bayer & Co Lloyd Brasileiro 
REBUILT EQUIPMENT Bennett & Son, Wm. Hos 9 Lueders & Co., Georg: 
At Great Reduction pe age Carl ; Lux Clock Mfg. Co 
Mikro 4TH, 2TH & ISH Pulverizers Bott. George P. & Ce ) Mackey & Co.. C. A 
Jay Bee 3AT & UI, Shutz-O'Neill Boukouris & Co., Ltd 7 Medina Co., J. A 
Stedman Mills Brazilian Warrant Ce td 6 Mississippi Shipping Ce 
Jabez Burns No. 35 Coffee Roasters Brecher Brothers, Inc 56 Mooney & Son, H. 
Burns No. 12 Coffee Grinder and rookhattan Trucking Co., Ir 5 Moore Dry Dock Compan 
Compactor ims & Sons, In Jabez Moore-McCormack Lines, I 
Knapp E Adj. to | gal. Wraparound irroughs C« Inc Tt Muller & Ce E. B 
& Spot Labeler, (jars with ears). yrne, Delay & ¢ ( Murphy, Howard 
Burt Automatic Wraparound Labeler 
World and Ermold Rotary & Straight imbron WX t ; s ; ional Federation Coffec 
~ mpbell Cx 4 owers of Colombia 
away automatic Labelers t : 


NJ atcren t d- et 
Day & Robinson Dry Powder Mixers ' . een a vars 
and Sifters, 100, 400, 800, 1509 ae : ee ee 
2500 and 3500 Ibs. capacities “s sips ae Se -Ore \ i ta Essential Gil and 
Stokes & Smith Gi and G4 Auger ee NACE SD ae 
Fillers via Brasileira d { | Northwestern Products ¢ 
Triangle SHA auto Net Weigher mantic 1 Packaging 
with adj. S.A. Carton Sealer ep aa i ¢ Old Ship Warehouse, In 
CAPEM 4-head Capper, 120 per min cores ‘ Ortega & Emigh, Inc 
Pneumatic fully automatic Cartoning so Trae hi ae": p Osborne Coinage ¢ I! 
and Filling Outfit iin R es : ; Otis McAllister Co., Ltd 
Filler 1, 2, 4 and 8 Head Stainless 
Steel Piston Fillers. 
SIFTERS—Schutz-O'Neill No. 3, Robin 
son No. 23, Gayco 8 ft., etc 
Robinson Two-High Roller Mills 
Package Machy. FA, FAQ, FA2Q 
Scandia SSUI automatic Wrappers 
Huhn Steam and Gas Fired Dryers 
Erte!l, Sparkler, Sweetland, Va!lez 
Sperry, Shriver & Johnson Filters 
Jabez Burns No. 25 Granulator, 4000 
lbs. per hourly capacity 
MANY OTHER ITEMS OF INTEREST 
IN STOCK — FULLY GUARANTEED 


Tell Us Your Requirements 











STANDARD EQUIPMENT CO. 


318-322 LAFAYETTE ST N.Y. 12.N Stewart ¢ 


Stokes & 





Cory The G 
1 Inc., Henry P 
rston & Braidich 
raft Rubber Ce 
lator Co., Inc 
xccial Machine ¢ 
Company 


it I 
last Cx 





Sr 

i 
1 | 
1 | 


DUIPMENT WANTEL 


Wanted 


Walrob Agency 
‘ Washington Forge, In 
rbeyigent Pcs ing lard & Ran n 5 (Howard Murphy) 
j NS 6. ‘ 19 nt ’ Pres-Kloth Ce 





SITUATION WANTED 


Wilheln 


Zepher American Cort 
(Howard Murphy ) 

Zicl & Ce Inc 

Zink & Triest ¢ 











COFFEE AND TEA INOUST 





DRYING PATIO PREPARING 
OTIS VINTAGE BOURBONS 


METICULOUS CARE FROM TREE TO ROASTER 
VINTAGE BRAZILS 


OTIS MEXICANS 
OTIS COLOMBIANS 


TEAMMATES OF QUALITY 


OTIS MceALLISTER 


COMPANIES 
310 Sansome St 837 Traction Ave. 510 N. Dearborn St. 78 Front St. 321! International Trade Mart 
SAN FRANCISCO LOS ANGELES CHICAGO NEW YORK NEW ORLEANS 
4 13 10 5 12 


ESTABLISHED 1892 


MEMBER OF 











BATTER UP! 


We'll score with our Green 
You'll score with the Roast... 
Together we win sales! 


J. ARON & COMPANY, INC. 


J. ARON & COMPANY. INC. 


Coffee Importers 


GREEN COFFEES FROM ALL OVER THE WORLD 


NEW ORLEANS NEW YORK SAN FRANCISCO 


NEW YORK Direct Representation NEW ORLEANS 
91 Wall Street 336 Magazine Street 


SANTOS ° 


SAN FRANCISCO Rio de JANEIRO CHICAGO 
242 California Street PARANAGUA 404 No. Wells Street 


Offices of Representatives in Coffee Producing Countries all over the World. 














